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NEWS  FROM  CUSSONS 


Cussons  - 
not  so  soapy 


Cussons  is  making  rapid  progress  in  its 
determination  "to  become  as  significant  a 
supplier  of  toiletries  as  we  are  of  soap!' 
according  to  sales  and  marketing  director, 
Colin  Hession. 

Last  year,  60  per  cent  of  the  company's 
turnover  came  from  non-soap  products. 
And  it  is  in  toiletries  that  Cussons  is  investing 
most  heavily. 


The  launch  of  Imperial  Leather  Gold 
shampoo  follows  hot  on  the  heels  of  sub- 
stantial developments  in  the  deodorants, 
men's  toiletries  and  baby  products  sectors  - 
each  of  which  has  had  enthusiastic  trade 
and  consumer  response. 

With  over  30  per  cent  of  UK  households 
buying  Imperial  Leather  soap  already,  the 
goodwill  attached  to  the  Cussons  name  is 
already  firmly  established. 

"Building  on  that  foundation^'  says 
Hession,  "is  a  natural  way  of  fulfilling  our 
trade  promise  of  creating  unique  brands 
and  making  them  grow." 


Colin  Hession  with  Cussons' latest 
of  toiletries. 


range 


NEWS  FROM  CUSSONS 


Quicker  drying 
Dry  expands 
its  range 

The  formulation  of  Imperial  Leather  Dry 
deodorant  has  been  improved,  making  it 
now  "one  of  the  best  quick  drying  brands 
available;'  according  to  Cussons. 

Both  aerosol  and  roll-on  have  been 
given  additional  ingredients  to  improve 
their  performance  -  coinciding  with  the 


Nothing  added* 
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Simple  luxury 

shampoo 
for  natural  hair 


Simple  luxury 

shampoo 
for  natural  hair 
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NORMAL  HAIR 


(.REASY  HAIR 


Plenty  taken  away. 


Consumers  are  increasingly  looking  for 
shampoos  offering  simple  quality,  not  fancy 
ingredients  that  your  hair  doesn't  need. 
Enter  Imperial  Leather  Gold. 
Free  from  all  those  gimmicky  additives, 
Imperial  Leather  Gold  relies  on  one  very  important 
ingredient  -  the  name  Imperial  Leather. 

A  name  that  stands  tor  quality.  A  name 
that  people  trust. 

But  most  importantly,  a  name  that  sells 
(over  30%  of  UK  homes  already  use  Imperial 
Leather  soap). 

Imperial  Leather  Gold  is  about  to  be 
launched  with  a  national  campaign  in  women's 
press  and  a  brand-new  TV  commercial. 

So  if  you  place  an  order  now  it's  bound  to 
add  to  your  profits. 


MORE  IN  STORE  FOR  THE  80'S 


announcement  of  a  fourth  variant  in  the 
range  and  an  imminent  TV  campaign. 

With  sales  volume  already  more  than  SO 
per  cent  up  on  last  year  (in  contrast  to  the 
market's  two  per  cent  growth),  Dry  is  now 
well  within  the  deodorant  Top  Ten  chart  and 
climbing  monthly.  Such  is  the  size  of  the 
brand  now  that  it  is  about  to  have  its  own 
television  advertising  -  devised  as  a  spin- 
off from  Imperial  Leather  soap's  famous 
small-screen  epics. 

The  summer  advertising  will  herald  the 
new  fourth  member  of  the  Dry  team,  Fresh 
Mist,  with  a  cologne  fragrance  and  unisex 
appeal.  It  joins  the  existing  Original, 
Unperfumed  and  New  Dawn  types  in 
national  distribution. 
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The  enlarged  Imperial  Leather  Dry  family 
featuring  the  newly-launched  green 
variant,  Fresh  Mist,  due  to  appear  on  tele- 
vision in  the  summer. 


Great  smell, 

great  feel, 

great  soap  

Which  was  the  only  mass  market  brand  to 
be  recommended  in  the  Daily  Mail's  recent 
soap  review?  Imperial  Leather. 

The  famous  soap  was  reported  as: 
"Still  the  market  leader  after  30  years  with  a 
great  smell,  great  feel.  Recommended:' 

In  contrast,  one  of  Imperial  Leather's 
most  vocal  rivals  was  slated  for  being: 
"So  boring  washing  becomes  a  duty." 


The  famous  Imperial  Leather  soap  on  TV 


For  Cussons,  the  accolade  has  been 
won  through  consistent  product  quality  and 
maintenance  of  the  brand's  unique  position 
in  the  soap  market.  The  leathery  fragrance 
is  supported  by  a  deliberately  hard  soap 
formulation. 

While  the  consumer  may  not  care  about 
Imperial  Leather's  'recipe!  its  consequence 
is  more  than  apparent  in  the  home.The  soap 
stays  firm  and  dries  well  between  washes, 
making  it  not  just  more  pleasant  to  use  but 
exceptionally  good  value  as  well. 

In  the  marketplace,  Imperial  Leather 
continues  to  outsell  the  number  two  brand 
by  more  than  30  per  cent  (by  value).  Further  j  I 
television  advertising(featuringthefamous 
triple  bath'  family)  later  in  the  year  will  be  |  J 
combined  with  more  consumer  promotions 
to  keep  the  brand  at  the  forefront  of  the 
£108m  toilet  soap  market. 


Boom  time  for 
budget  price 
men's  toiletries 


Part  of  the  Cussons  For  Men  range. 

Cussons  goes 
potty  over  babies 


The  new  Cussons  Baby  Range  with  its  <3& 
1986  look. 
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ing.  That 


Any  marketing 
man  will  tell  you  the 
market  place  is 
constantly  chang- 
is  certainly  true  for 
parallel  imports.  Three  years  ago 
the  practice  was  shrouded  with 
mystique  and  tainted  with 
illegality.  Now,  at  last,  the 
pharmacist  at  last  knows  where 
he  stands,  and  publications  like 
C&D's  PL(PI)  list  help 
differentiate  the  licensed  from 
the  unlicensed  import. 

But  the  market  continues  to 
develop.  The  more  forward 
thinking  importers  are  making 
determined  efforts  to  improve 
Pi's  tarnished  image.  They  are 
strong  in  their  condemnation  of 
the  illegal  importers  and  are 
trying  to  impress  on  the  public 
and  the  profession  that  the  way 
they  do  business  is  both 
legitimate  and  responsible. 

More  well-known  branded 
products  will  come  onto  the  PI 
market  in  the  run  up  to  1990,  as 
current  licences  of  right  are 
reviewed  by  the  DHSS. 
Currently  the  Department  will 
not  issue  a  PL(PI)  to  an  EEC 
product  for  which  a  licence  of 


nght  is  held  in  the  UK  —  it  says  it 
does  not  have  enough 
information  to  establish 
equivalence  between  the  UK 
brand  and  its  imported  EEC 
twin.  Products  currently 
excluded  on  this  basis  include 
Moduretic,  Naprosyn,  Sala- 
sopyrin  and  well  over  30  other 
established  products  which  have 
been  the  target  for  PL(PI) 
applications. 

There  is  the  interesting 
question  of  how  importers  will 
cope  when  —  or  if  —  original 
pack  dispensing  becomes  the 
norm.  With  most  prescriptions 
currently  dispensed  from  broken 
bulk  a  patient  may  rarely  see  a 


relabelled  import.  The  truth  will 
not  be  so  easy  to  hide  with  an 
original  pack.  But  then,  can  the 
DHSS  insist  the  pharmacist  use 
UK  OPs? 

But  the  greatest  potential 
change  in  the  market  could 
come  from  the  growing  signs 
that  the  UK  pharmaceutical 
industry  has  accepted  that  Pis 
are  here  to  stay.  Instead  of 
fighting  the  system,  companies 
may  now  be  seeking  ways  to  turn 
it  to  their  advantage.  Pundits 
have  suggested  the  PI  market 
may  be  limited  by  volume  of 
product  available.  But  what  if 
product  was  made  regularly 
available  by  a  manufacturer, 
UK-based  or  multinational,  to 
import  into  the  UK.  Such  a  move 
could  allow  a  branded  product 
to  compete  in  the  generics 
market,  for  example. 

And  where  would  that  leave 
the  PPRS,  full  line  wholesalers 
and  pharmacy  remuneration  if  it 
became  widespread  practice?  It 
could  put  a  whole  new  meaning 

behind  the  well- 
known  phrase 
you  can't  beat  'em, 
join  era".  L_J  L 
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Nine  community  men 
stand  for  Council 


There  are  12  candidates  kw  ih« 
seven  seats  on  the  Society's  Council 
due  for  election  this  year. 

All  seven  retiring  members  are 
standing  for  re-election,  among  them  two 
past-presidents  of  the  Society.  They  are 
William  Darling  community  pharmacist, 
chairman  of  the  South  Tyneside  Health 
Authority  and  a  past  president  of  the 
Society,  and  a  member  of  the  Nuffield 
Inquiry  Committee,  from  South  Shields; 
Douglas  Davidson,  a  community 
pharmacist  from  Blairgowrie,  Mr  Edwin 
Evens,  a  retired  pharmacist  from 
Upminster,  Mr  Colin  Hitchings,  regional 
pharmaceutical  officer,  South-West 
Thames  and  another  past  president  of  the 
Society,  from  Hitchin,  Marion  Rawlings,  a 
community  pharmacist  from  Llandaff, 


Cardiff,  Mr  Bernard  Silverman,  director  of 
professional  services,  The  Boots  Company 
pic,  current  vice-president  of  the  Society 
and  a  member  of  the  Nuffield  Inquiry 
Committee,  from  Nottingham;  and 
Graham  Walker,  a  community  pharmacist 
from  Budleigh  Salterton. 

The  other  Council  candidates  are 
Allan  Asher,  a  community  pharmacist 
from  South  Norwood;  John  Myers,  former 
chief  administrative  pharmaceutical 
officer  from  Edinburgh;  Alan  Nathan,  co- 
founder  of  the  Pharmacist  Action 
Committee  and  former  chairman  of  the 
British  Pharmacists  Association  (UK)  Ltd 
from  London  N21;  Stuart  Thomas  a 
community  pharmacist  from  Totnes;  and 
David  Weaver,  a  community  pharmacist 
from  Portsmouth. 


Computer  aids 
OTC  advice 

A  computer  program  to  help 
counterprescribing  has  been 
devised  by  pharmacist  Roger  King. 

The  program  uses  algorithms  to  take 
pharmacists  down  a  "counterprescribing 
pathway"  when  responding  to  symptoms 
presented  by  a  customer.  The  pathway 
concludes  with  advice  on  the  likely  cause 
of  the  complaint  and  suggested  remedies, 
or  says  the  patient  should  see  a  doctor. 

The  patient  could  be  shown 
information  on  minor  ailments.  Where  a 
more  serious  complaint  is  suspected  the 
information  is  protected  by  a  password  to 
prevent  generating  unnecessary  worry 
should  the  patient  see  it. 

The  basic  material  used  to  produce  the 
algorithms  is  written  by  Messrs  Edwards 
and  Stillman.  Information  on  potential 
adverse  reactions  between  OTC  and 
prescribed  medication,  provided  by  Dr 
Ivan  Stockley,  is  also  being  included. 

The  program  runs  on  an  Amstrad  6128 
but  the  software  will  be  available  for  other 
machines  if  the  idea  takes  off.  A  company 
called  Dedicated  Health  Care  Systems  Ltd 
has  been  set  up  to  market  the  program. 
Microsimplex,  who  market  accounting 
systems,  will  provide  back  up  services. 
The  company  was  recently  bought  by 
Channel  Business  Systems,  whose  director 
Martin  Booth  becomes  a  DHCS  director. 


The  program  is  still  under 
development  but  it  is  hoped  to  have  a 
saleable  product  available  by  the  end  of 
May.  It  is  planned  to  lease  or  hire  out  the 
package  (including  hardware  and  regular 
program  updates)  for  about  £10  a  week. 

Roger  King  and  Martin  Booth  are 
currently  demonstrating  the  system  to 
interested  parties  such  as  the  PSGB,  Boots 
and  the  NPA,  and  report  a  generally 
favourable  response.  They  are  looking  for 
sites  to  trial  the  system,  and  say  they  need 
feedback  from  users  before  taking  it 
further.  He  says  the  system  could  also  be 
used  to  display  health  care  information  to 
customers  or  for  staff  training. 

"We  are  not  intending  to  replace  the 
pharmacist  —  nor  is  it  meant  to  be  used  by 
patients,"  says  Mr  King.  But  we  have  to 
look  to  the  future.  Nuffield  has  pointed  the 
way  to  technical  developments." 

NPA  director  Tim  Astill  says  he  would 
like  to  see  the  program  again  when  it  is 
further  developed. 


Students  vote  for 
supermarkets 


The  British  Pharmaceutical 
Students  Association  has  voted  by  a 
large  majority  to  support  the 
training  of  pre-registration 
pharmacists  in  supermarket 
pharmacies. 

Proposing,  Mr  John  Gentle,  a  pre- 
registration  pharmacist  from  Liverpool, 
said  the  motion  carried  the  proviso  that  all 
medicines  were  sold  under  the  supervision 
of  a  pharmacist  and  the  Code  of  Ethics  was 
strictly  adhered  to.  He  told  the  conference 
at  Cardiff  that  some  of  the  supermarket 
chains  were  offering  good  training 
conditions  under  an  experienced  tutor  in  a 
well-equipped  and  often  new  dispensary. 

Andrew  Stanley  (Porstmouth)  said  it 
was  a  logical  step  for  the  profession  — 
Supermarkets  were  part  of  the  community 
and  the  profession  was  pushing  its  image 
into  the  community. 

Speaking  against,  Carl  Pazic 
(Liverpool)  was  concerned  for  would-be 
proprietors  of  the  future.  They  were  not 
going  to  get  the  same  backing  for  their 
businesses  if  the  move  towards 
supermarket  pharmacy  continued. 


Glaxo  take 
copyright  action 

Glaxo  are  faking  legal  action 
against  a  parallel  importer  they 
allege  has  infringed  copyright  on 
Ventolin  patient  inserts. 

Glaxo  Group  and  Allen  &  Hanbury 
have  served  proceedings  for  copyright 
infringement  on  Kenneth  Vincent  Higson, 
trading  as  Europharm. 

The  Glaxo  claim  is  in  respect  of  leaflets 
supplied  by  Mr  Higson  for  Ventolin 
inhalers,  which  Glaxo  allege  are  in  breach 
of  copyright  in  the  text  and  line  drawings 
appearing  on  the  reverse  of  the  current 
A&H  UK  Ventolin  leaflets. 


Contract  worries 
rural  GPs  

Doctors  are  worried  about  the  effects  of  the 
new  pharmacist  contract  on  rural 
dispensing.  And  Lincolnshire  Local 
Medical  Committee  has  put  forward  a 
motion  on  the  subject  to  the  June  Local 
Medical  Committee  Conference. 

Concern  surrounds  the  provision  in  the 


new  contract  for  an  improved  Essential 
Small  Pharmacies  Scheme,  which  the 
doctors  feel  would  make  it  easier  for 
pharmacists  to  move  into  "previously  non- 
viable" rural  areas. 

□  Three-quarters  of  Britain's  GPs  favour 
taking  some  form  of  action  if  the 
Government  interferes  with  this  year's 
salary  review  body  recommendations. 
According  to  a  survey  in  Pulse,  the  most 
popular  measure  was  non-cooperation  on 
paperwork. 
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Trawsfynydd 
pharmacy  to 
open 


NEWS 


"One  of  our  best  weeks,  this  one." 


rhe  all-clear  has  finally  been  given 
:or  a  pharmacy  to  open  in 
rrawsfynydd.  Gwynedd  after  a 
hree  year  battle  over  who  does  the 
dispensing. 

An  appeal  by  doctors  against  a  Rural 
Dispensing  Committee  decision  to  allow 
tfr  David  Williams  to  open  in  the  village, 
las  been  dismissed  by  the  Secretary  of 
State.  Now  Mr  Williams,  who  owns  a 
jharmacy  in  Dolgellau,  40  miles  away, 
ays  he  will  take  his  time  in  opening. 

It  has  been  a  bitter  struggle,  and  Mr 
Villiams  says  it  has  affected  his  health. 
We  are  out  here  on  the  frontiers  of  rural 
iharmacy,"  he  says.  "And  most  of  the 
irofession  don't  realise  just  how  tough  that 
an  be." 

Trawsfynydd,  a  village  of  some  1,000 
>eople,  had  a  pharmacy  until  16  years 
go.  Since  then,  a  collection  and  delivery 
srvice  has  operated  from  a  pharmacy  in 
)olgellau,  which  Mr  Williams  bought 
iree  years  ago.  He  offered  to  open  again 
l  the  village  —  the  doctors  had  previously 
ffered  a  room  in  the  branch  surgery  for 
le  purpose  —  but  a  change  of  blood  in 
le  doctors'  practice,  which  operates  out 
fPenrhyn  Deudraeth,  refused.  Mr 
/illiams  then  learned  that  the  doctors  had 
lbmitted  an  application  to  dispense  for 
le  village.  "It  seemed  part  of  a  bid  to  take 
vei  the  dispensing  in  Gwynedd,"  says  Mr 
/illiams.  Mr  Williams  applied  to  dispense 
om  a  pharmacy  and  the  arguments  and 
ad-feeling  have  continued  ever  since.  A 
Deal  Pharmaceutical  Committee  appeal 
jainst  the  rurality  of  the  area  failed,  but 
.r  Williams  application  was  upheld  by  the 
DC,  despite  opposition  from  the  local 
juncil.  Now  the  final  obstacle,  the  appeal 
f  the  doctors  against  that  decision,  has 
so  failed.  The  application  by  doctors  to 
spense  in  Blaenau  was  dismissed. 

Mr  Williams  says  that,  under  the 
resent  contract,  the  new  pharmacy  won't 
ake  him  any  money.  "But  I  am  going  to 
sen  because  I  have  to,"  he  says.  "And 
ider  the  new  contract  I  could  make  a 
nng." 

Diorama  Pharmaceutical's  parallel 
iports  from  Monday  will  be  labelled  by 
PI  (Suppliers)  Ltd  and  will  carry  an  API 
bel  and  not  as  stated  in  the  Colorama 
Ivertisement  in  this  week's  PL(PI) 
pplement.  The  company  apologises  for 
y  misunderstanding  but  the  correction 
is  sent  to  C&D  after  the  supplement  had 
me  to  press. 
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Nuffield  gets 
more  Press 

Local  media  coverage  of  the 
Nuffield  Report  is  outstripping  the 
meagre  coverage  it  received  in  the 
national  dailies. 

Peter  Lowe,  secretary  of  the 
Northumbrian  Branch  of  the 
Pharmaceutical  Society,  is  extensively 
quoted  in  the  Newcastle  Evening 
Chronicle.  "We  could  ease  the  burden," 
he  says  in  a  positive  article. 

The  Birmingham  Post  says:  "Chemists 
face  grooming  as  community  health 
advisers."  A  prominent  article  outlines 
what  the  Nuffield  Report  says  and  brings  in 
the  latest  moves  by  the  FPA,  the  Health 
Education  Council  and  the  various 

More  PL(PI)s 
from  Gazette 

The  following  PL(PI)s  were  published 
in  The  London  Gazette  after  C&D's  list 
went  to  Press: 

Aeropax  (International)  Ltd,  trading  as 
Stephar  BV 

PL/4259/0135    Inderehc  Propranolol 

hydrochloride  BP 
80mg,  bendrolluazide 
BP2.5mg 

API  (Suppliers)  Ltd 

PL/5848/0009     Acupan  tabs  Nefopam 

hydrochloride  30mg 
PL/5848/0151     Nobrium  capsules        Medazepam  5mg 
5mg 

Cloakstyle  Ltd,  trading  as  Field  Court 

PL/5871/0092     Froben  SOmg  Flurbiprofen  SOmg 

PL/5871/0094    Liquid  Gaviscon         Sodium  alginate 
500mg,  sodium 
bicarbonate  267nig, 
calcium  carbonate 
160mg 

Copeairn  Ltd 

PL/5283/0081  Brufen  400mg  tablet  Ibuprolen  400mg 
PL/5283/0022     Feldene  lOmg  caps      Piroxicam  lOmg 


pharmaceutical  organisations.  John 
Nicholls  of  the  Birmingham  Branch  is 
quoted  welcoming  the  report's  verdict. 

The  Leicester  Mercury  and  the 
Shropshire  Star  also  covered  the  report, 
but  not  in  such  detail.  All  gave  a  good 
platform  for  the  profession's  aspirations  to 
provide  improved  patient  services. 

But  John  Kirby,  PSNC  representative 
for  region  5  (NW  Thames)  reports  little 
feedback  from  a  letter  he  sent  to  his  local 
media  following  the  national  release  from 
PSNC  itself.  And  he  gives  some  idea  why. 
"I  did  get  a  call  back  from  Chiltem  Radio. 
They  said  normally  national  stuff  is 
consigned  to  the  bin,  but  they  picked  up 
on  the  local  aspect  from  me,"  he  says. 

He  did  record  a  15  minute  interview, 
but  it  coincided  with  the  rise  in 
prescription  charges,  and  the  40  seconds 
that  was  used  on  April  1  concerned  that. 


PL/5283/0079    Zantac  tablets  150mg  Ranitidine 

hydrochloride 
168mg  -  1 50mg  base 

Eurimpharm  Ltd 

PL/6679/0014    Eusapnm  Forte  Trimethoprim  BP 

tablets  160mg, 

sulphamethoxazole  BP 
800mg 

PL/6679/0028    Penbntin  SOO'.ng  Ampicillin 

trihydrate=  (500mg 
ampicillin) 

Eurochem  Ltd 

PL/5513/0152    Puvotril  2mg  tablets      Clonazepam  2mg 
PL/5513/0218     Stemetil  Smg  Prochlorperazine 
maleate  Smg 

PL/5513/0116    Voltaren  25mg  Diclofenac  sodium 

25mg 

Global  Pharmaceuticals  Ltd 

PL/0576/0009    Aldomet  2S0mg  Methyldopa 

283mg  =  anhydrous 
methyldopa  250mg 

M&A  Pharmachem  Ltd 

PL/4077/0136  Imuran  SOmg  tablets  Azathiopnne  BP  SOmg 
PL/4077/0132     Prothiaden  tablets  Dothiepin 

hydrochloride  BP 

75mg 

Wallis  Laboratory  (Sales)  Ltd,  trading 
as  Pharma  Regis 

PL/2463/0036     Clamoxyl  Amoxycillin  trihydrate 

520mg  =  SOOmg 
amoxycillin 

PL/2463/0006     Feldene  (Piroxicam)     Piroxicam  lOmg 
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Nuffield  gets  unequivocal 
support'  from  NPA  Board 


The  National  Pharmaceutical 
Association  Board  is  delighted  with 
the  close  parity  between  the 
recommendations  of  the  Nuffield 
Inquiry  and  its  own  submission. 

The  initial  reaction  was  that  the  Board 
would  have  little  difficulty  in  giving  most 
of  the  recommendations  "unequivocal 
support."  The  recommendations 
particularly  welcomed  at  the  March  Board 
meeting  were:  for  closer  co-operation 
between  pharmacists  and  GPs  to  improve 
prescribing;  that  pharmacists  should  be 
remunerated  for  counselling  and  should 
be  more  involved  in  health  education,  and 
the  need  to  improve  standards  in  those 
pharmacies  which  at  present  detract  from 
the  image  of  the  professional.  A  detailed 
discussion  document  will  be  prepared  to 
assist  the  Board  in  its  further  consideration 
of  the  Report. 

New  contract.  The  Board  expressed 
concern  about  the  accelerating  trend 
towards  prescriptions  for  longer  periods  of 
treatment.  With  the  relative  decline  in  the 
importance  of  on-cost  as  part  of  the 
pharmacist's  remuneration  package,  it  was 
recognised  that  any  sudden  prolongation 
of  treatment  times  by  a  practice  of  doctors 
could  have  a  detrimental  effect  on  the 
remuneration  of  local  pharmacies.  It  is 
also  important  that  patients  receiving 
treatment  for  chronic  conditions  be  seen 
regularly  by  their  GPs  and  that,  in  the 
interests  of  public  safety,  large  quantities 
of  medicines  are  not  available  in  patient's 
homes.  Wastage  of  medicines  is  another 
reason  why  repeat  prescriptions  should  be 
written  for  only  moderate  quantities  of 
medicine. 

It  was  reported  that  the  PSNC  is 
continuing  attempts  to  link  the 
professional  fee  with  the  length  of 
treatment  prescribed,  and  also  that  the 
PSNC  and  the  Pharmaceutical  Society 
were  using  every  opportunity  to  persuade 
the  Department  of  Health  to  further 
consider  to  the  use  of  triple  prescription 
forms,  a  move  backed  by  the  medical 
professions. 

Advertising  campaign  research.  The 

results  of  the  latest  survey  conducted 
amongst  1,500  consumers  by  the  Marplan 
organisation  were  reported  to  the  Board 
(C&D  March  22,  p527).  It  was  clear  from 
the  improvement  in  the  figures  since  the 
first  survey  has  been  conducted  in  1982, 
that  there  were  signficant  increases  in 
public  awareness  of  the  pharmacists' 
expertise  and  availability.  While  the 
Board  accepted  that  the  NPA's  advertising 


and  PR  activities  were  not  the  sole  reason 
for  the  improvement,  there  could  be  little 
doubt  that  the  advertising  campaign  was 
still  a  major  contributory  factor. 
Parliament.  The  Parliamentary  and  new 
legislation  sub-commitee  considered  a 
number  of  matters  including 
Parliamentary  questions  about  the 
Pharmaceutical  Society's  decision  to 
remove  their  prohibition  on  the  sale  of 
syringes  by  pharmacists  to  addicts.  It  was 
felt  that  pharmacists  would  appreciate 
further  professional  guidance  and  it  was 
agreed  to  raise  the  matter  informally  with 
the  PSGB  Council. 

NPA  director  Tim  Astill  confirmed  that 
the  National  Chamber  of  Trade  had  made 
strong  recommendations  about  the 
proposal  in  the  Social  Security  Bill  to 
transfer  the  responsibility  for  paying 
statutory  maternity  allowance  from  the 
Government  to  employers.  The  Board  felt 
that  this  was  a  puzzling  move,  in  light  of 
the  recent  White  Paper  'Lifting  the 
Burden'  which  proposed  a  reduction 
rather  than  an  increase  in  the  level  of 
bureacuracy  faced  by  proprietors  of  small 
businesses. 

CSM  Parliamentary  consultants, 
reporting  to  the  committee  on  recent 
developments,  indicated  that  questions 
were  still  being  asked  about  the  level  of 
parallel  imports,  in  particular,  about  the 
apparent  lack  of  action  by  the 
enforcement  authorities.  It  was  also 
reported  that  Allen  &  Hanburys  were 
threatening  to  bring  breach  of  copyright 
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Su  Pollard,  actress  and  television  per 
sonality  who  is  currently  starring  in  "Me 
and  My  Gal"  at  the  Adelphi  Theatre,  Lon- 
don was  recently  a  guest  of  Mr  Alan  J. 
Marcus,  chairman  of  lerome  Russell 
Cosmetics,  the  manufacturers  of  colour 
and  glitter  sprays.  She  is  pictured 
celebrating  the  launch  of  the  company's 
newest  product  —  a  ladies  shaving  foam 


proceedings  against  some  pharmacists  for 
allegedly  reproducing  the  patient 
instruction  leaflets  for  Ventolin  inhalers. 
When  it  was  confirmed  that  no  PL/PI 
licences  had  then  been  granted  for 
Ventolin  or  Ventoline,  it  was  decided  that 
a  warning  note  be  published  in  The 
Supplement  drawing  attention  to  the  latest 
ruling  by  the  PSGB  about  the  use  of 
unlicensed  medicines,  and  emphasising 
that  the  Chemists'  Defence  Association 
would  not  cover  members  against  claims 
arising  from  the  unauthorised  substitution 
of  unlicensed  parallel  imported 
medicines. 

Public  relations.  The  Association's  PR 
consultants,  Reginald  Watts  Associates, 
reported  it  was  likely  that  features  would 
appear  in  the  Press  on  the  pharmacist's 
involvement  in  baby  care,  the  distribution 
of  the  Government's  drug  abuse  advice 
leaflets  for  parents,  the  pharmacists' 
knowledge  about  colorants  in  medicines, 
and  the  attractiveness  of  pharmacy  as  a 
career  for  women. 

Tanya  Turton,  the  NPA  PR  officer, 
reported  progress  in  the  preparation  of  a 
slide-illustrated  talk  on  drug  abuse  to  be 
given  by  pharmacists  to  interested  groups. 
Chairman.  Mr  Peter  Taylor  was  presiding 
over  his  last  Board  of  Management 
meeting  and  he  was  warmly  thanked  and 
congratulated  by  Board  members  for  the 
way  he  had  conducted  the  meetings,  for 
his  success  as  an  ambassador  of  the 
Association  and  generally  for  a  most 
fruitful  term  of  office.  Mr  Taylor  also 
presided  over  the  triennial  chairman's 
dinner  in  the  evening  at  which  the  guest  of 
honour  was  Mr  lohn  Ferguson,  the 
Pharmaceutical  Society  secretary  and 
registrar  and  a  former  deputy  secretary  of 
the  NPA. 
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Nuffield  only 
way  forward' 
say  Boots...  

'The  only  way  forward  for 
pharmacy"  is  how  the  Professional 
Standing  Committee  of  the  Joint 
Boots  Pharmacists  Association  sees 
the  Nuffield  Report. 

We  believe  that  the  profession  should 
welcome  the  report,  and  seize  the  initiative 
in  implementing  it.  In  particular,  the 
Pharmaceutical  Society  should  take 
positive  steps  to  gain  agreement  on  the 
necessary  action  from  the  profession,  and 
press  strongly  for  the  action  required  by 
the  Government  and  other  professions.  All 
sectors  of  pharmacy  should  support  the 
Society  in  that  role,  as  well  as  taking  every 
opportunity  to  demonstrate  their 
professionalism  to  the  public. 

We  particularly  welcome  the  following 
proposals: 

1 .  The  strong  suggestion  that  the 
Society  and  the  Statutory  Committee  grasp 
the  nettle  of  premises  which  do  not  meet 
the  minimum  standards  laid  down.  A 
profession  which  can  tolerate  such  abuses 
does  not  deserve  its  name  or  respect. 

2.  Accentuating  the  positive  aspects, 
we  also  welcome  the  suggestions  for 
improving  the  image  of  community 
pharmacy,  and  ensuring  that  patient 
consultations  can  be  carried  on  in  a 
confidential  environment. 

3.  We  welcome  those  proposals  aimed 
at  enhancing  the  skills  and  knowledge 
which  will  be  of  particular  importance  in 
the  future.  These  start,  as  they  should,  with 
selection  of  suitable  undergraduates,  and 
the  moulding  of  the  degree  course  into  one 
which  is  more  relevant  to  the  requirements 
of  the  profession.  Cross-fertilization 
between  academics  and  practising 
pharmacists  would  be  welcomed.  This 
would  also  have  benefits  in  improving  pre- 
registration  training,  which  we  must  make 
more  effective  in  imparting  practical  and 
communication  skills.  We  accept  the 
principle  that  there  should  be  a  test  of 
competence  at  the  end  of  the  year,  and  are 
totally  convinced  that  a  newly  registered 
pharmacist  should  not  immediately  accept 
sole  responsibility  for  a  pharmacy. 

4.  We  are  convinced  that  it  is  essential 
for  all  pharmacists  to  keep  abreast  of 
developments.  So  we  would  urge  the 
Society  to  take  strong  note  of  the 
conclusions  that  their  role  is  to  determine 
the  form  of  continuing  education,  and  to 
provide  a  more  rational  and  structured 
offering.  Only  then  can  the  question  of 
assessment  of  practice  be  addressed. 


5.  We  have  always  believed  in  the 
unique  role  of  pharmacy  in  providing 
readily  available  advice  to  the  public,  and 
specialised  knowledge  to  other 
professions.  The  endorsement  of  these 
roles  is,  therefore,  most  welcome,  and  we 
believe  that  this  opportunity  should  be 
grasped  by  all  pharmacists.  It  must  also  be 
right  that  the  pharmacist  should  have  a 
selection  of  safe  and  effective  medicines  to 
counter-prescribe  to  patients,  but  these 
more  powerful  medicines  should  be  sold 
under  different  conditions  from  simple, 
every-day  remedies.  We  believe  some 
topics  should  be  carefully  debated  within 
the  profession,  and  do  not  necessarily 
agree  with  the  conclusions  of  the 
Committee  of  Inquiry  in  these  areas. 

a)  The  proposals  concerning  work 
carried  out  in  the  temporary  absence  of 
the  pharmacist  on  professional  duties 
needs  to  be  carefully  considered,  in  the 
light  of  a  precise  definition  of  the 
Committee's  intentions. 

b)  The  area  of  supervision  continues  to 
raise  problems.  We  do  not  support  the 
necessity  for  the  continuance  of  petty 
supervision,  but  heartily  agree  that  the 
pharmacist  should  determine  how  he 
exercises  his  professional  responsibilities. 
The  Society  should  take  the  lead,  but 
professional  people  should  be  expected  to 
carry  out  their  responsibilities  in  a 
professional  way.  Intervention  in  sales 
must  be  a  matter  for  the  judgment  of  the 
pharmacist.  This  is  the  important  role,  not 
compliance  with  minor,  legalistic  niceties. 

c)  We  agree  that  the  Society  should 
have  more  control  over  the  training  of 
technicians.  We  also  understand  that 
technicians  can  aspire  to  be  pharmacists; 
however,  there  should  be  no  dilution  of  the 
entrance  requirements  or  training 
provided. 

Nuffield  has  provided  the  vision,  it  is 
up  to  us  all  to  make  it  a  reality. 


Pharmacist  Mr  Jateen  Shah,  of  Parkside 
Pharmacy,  North  End  Road,  Erith,  Kent 
and  his  wife  Rekhe  received  a  portable  col- 
our television  set  from  John  Meads,  house 
and  national  account  manager.  Warner 
Lambert  Health  Care  (right)  and  Mike 
Campbell,  manager  of  Vestric's  Footscray 
depot.  Mr  Shah  won  the  television  in  the 
Winter  Benylin/Sinutab  "lucky  draw" 
promotion 


..."Will  improve 
High  Street  health 
care'  -  BPA 

"Health  care  in  the  High  Street  will 
be  massively  improved,  if 
recommendations  in  the  Nuffield 
Report  on  Pharmacy  are  acted  upon 
by  the  DHSS,"  says  Charles  Flynn, 
general  secretary  of  the  British 
Pharmacists  Association. 

"This  report  acknowledges  that 
pharmacists  are  a  tremendous  reservoir  of 
unused  talent,  and  is  in  direct  opposition 
to  the  legislation  the  Government  and 
their  quango,  the  Pharmaceutical 
Services  Negotiating  Committee,  is  trying 
to  filibuster  through  Parliament  at  the 
moment." 

Mr  Flynn  continues:  The  BPA  is  asking 
for  extra  money  from  Government  so  that 
pharmacies  can  rapidly  update  their 
services  as  laid  down  in  the  Report.  The 
overwhelming  majority  of  pharmacists 
have  welcomed  the  report  as  a  significant 
step  forward  in  the  enhancement  of  the 
status  of  the  profession. 

Nuffield,  by  advocating  a  more 
professional  role  for  pharmacists  tips,  the 
balance  away  from  the  unacceptable,  or  at 
least  undesirable,  face  of  pharmacy  — 
namely  retailing  of  a  wide  assortment  of 
goods  of  no  relevance  to  health  care. 
Traditionally,  many  pharmacies  have  had 
to  sell  a  range  of  non-pharmaceutical 
merchandise  in  order  to  survive. 
Economical  pressures  currently  being 
imposed  by  the  Conservative 
Government,  after  agreement  with  the 
Pharmaceutical  Services  Negotiating 
Committee  which  "negotiates"  NHS 
recommendations  for  pharmacists,  will 
make  the  situation  of  the  smaller 
pharmacies  much  worse. 

Many  small  pharmacies  dispensing 
less  than  16,000  NHS  items  per  year  are 
threatened  with  closure  unless  the 
Government  has  a  change  of  heart. 
Neither  the  Government  nor  the  PSNC 
seem  to  have  the  will  to  allow  them  to  stay 
alive.  Contrary  to  all  propoganda  released 
by  the  Government  and  PSNC,  1,300 
shops  plus  would  disappear  almost 
immediately. 

Unless  something  is  done  the  ordinary 
public  who  rely  on  these  pharmacies  in 
local  centres  will  shortly  miss  the  friendly 
helpful  pharmacist  around  the  comer. 
They  will  be  forced  to  travel  to  the  larger 
supermarket  type  of  pharmacy  where, 
inevitably,  the  advice  given  will  be  less 
personal  and  intimate.  The  BPA  believes 

Continued  on  p684 
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■news™  ■topical  reflections™ 

By  Xrayser 


Guild  welcomes 
Nuffield 


Oh!  Doctor  I'm 
in  trouble  . . . 

Ironic  to  read  a  letter  from  Dr  David 
Roberts,  making,  with  considerable 
acidity,  a  point  not  dissimilar  to  the  one  I 
made  in  the  same  issue  concerning 
supervision  and  the  need  for  it  in  the 
dispensaries  of  this  land.  He  seems  to  think 
Nuffield  proves  we  are  not  needed  while 
making  it  obvious  that  he  sees  us  as 
unfitted  for  any  other  role.  His  final  sally  — 
"Let's  have  no  more  of  this  hypocritical 
humbug,  then  we  can  work  together"  — 
leaves  me  wondering  what  he  has  in  mind 
doing  the  dishes? 

Sunday,  Sunday 

I  have  a  customer  whose  eldest  son,  their 
pride  and  joy,  works  for  a  major  respected 
retailing  chain.  He  was  promoted  to  a 
junior  management  position  recently,  but 
is  growing  more  and  more  unhappy  as 
time  goes  by.  His  parents  both  worked,  but 
looked  forward  to  their  weekends  with  their 
kids  when  they  did  simple  things  together, 
like  going  for  walks,  mending  their  bikes, 
etc.  The  parents  went  to  dances  and 
enjoyed  a  relatively  carefree  social  life 
before  they  met  and  married.  They  are 
desperately  concerned  about  the 
prospects  for  their  youngsters.  The  boy  has 
been  moved  —  he  had  to  take  promotions 
—  to  five  different  towns  in  as  many  years. 
As  a  single  lad  he  tries  to  make  contacts 
via  Rotary,  Young  Conservatives,  young 
farmers,  badminton,  dancing,  YMCAs 
etc . . . 

But  the  hours  he  works,  with  a  variable 
day  off  in  the  week,  means  he  finds  it 
almost  impossible  to  form  any  sort  of 
relationship  with  people  of  his  own  age. 
Only  on  Sunday  can  he  rely  on  time  off. 
He  says  all  the  management  live  under  this 
restrictive  regime.  The  social  effect  on 
what  remains  of  family  life  for  the  men  and 
women  who  work  in  these  national  stores, 
if  Sunday  opening  becomes  a  reality,  will 
be  disastrous.  Divorce  is  common  enough, 
when  people  cannot  give  the  one  essential 
to  their  partners  .  .  .  time. 

The  fiction  of  freedom  for  staff  not  to 
work  Sundays,  on  "conscientious  grounds" 
is  a  joke.  Promotion  does  not  happen  to 
staff  who  are  not  "loyal".  When  I  look  at  the 
competition  in  my  area  I  see  a  lot  of  hard- 
pushed  salesmen  and  managers,  working 
their  fingers  to  the  bone  for  various  forms 
of  incentives  which  seem  poor  return  for 
the  real  cost  to  the  quality  of  their  lives. 
The  men  at  the  top  in  the  UK  who  are 
pressing  for  this  "freedom"  for  trading,  will 
never,  never  themselves  have  to  submit  to 


the  kind  of  slavery  they  inflict  on  their  staff. 

I  admit  I  don't  want  Sunday  trading 
because  it  might  conceivably  affect  my 
shop  trade.  I  admit  to  some  regard  for  the 
traditional  English  Sunday  when  most  folk 
can  do  what  they  like  to  do.  (Since  I  have 
always  had  to  work  on  Saturdays,  my  wife 
and  I  never  even  had  the  pleasures  of 
watching  the  boys  play  football  or  the  girls 
at  sports  which  should  be  regarded  as  part 
of  normal  family  life).  But  to  lose 
completely  the  last  common  day  of  leisure 
will  alter  English  life  fundamentally,  and 
will  certainly  bring  a  new  form  of 
compulsion  to  bear  on  retail  employees 
which  is  quite  un-English. 

It  is,  in  my  view,  immoral,  in  that  it  will 
separate  even  more  those  men  and  women 
from  their  families  on  days  when  they  have 
a  right  to  expect  peaceful  enjoyment 
together.  I've  written  to  my  MP.  I  doubt  if 
you  will.  You  could  surprise  me,  but  I  feel  a 
bit  low  at  the  moment. 

Foxy  start  to 
20th  century? 

I  laughed  when  I  read  the  correspondence 
generated  by  my  moan  a  while  back  about 
the  debris  of  wax  and  circular  paper  dots 
shed  by  my  first  sample  of  reeled  computer 
labels  ...  I  was  pleased  to  think  that  in 
1986  Orange  Computers  Ltd  were  kind 
enough  to  encourage  me  to  move  into  the 
twentieth  century,  which  began,  I  am 
reliably  informed,  at  00.01  hours  Jan  1, 
1900  —  somewhat  before  my  time. 

However,  I  forgive  them  since  they 
meant  well  and  gave  good  advice  on  how 
to  get  dots  from  the  front  of  the  eyes,  and 
out  of  the  Epson  printers,  by  tipping  and 
shaking  them  out.  But  my  reluctance  to 
decide  which  labeller  to  buy  is  not  so 
much  meanness  as  a  reluctance  to  part 
with  the  best  part  of  £1,000  for  a  system 
which  may  soon  be  overtaken  by 
wholesaler  systems.  Long  ago  I  bought  a 
computer  and  printer  with  a  simple  (it  had 
to  be!)  word  processing  package  which  is 
used  exclusively  for  writing  these  articles.  I 
see  little  point  in  using  one  machine  for  a 
multiplicity  of  purposes,  particularly  if  it 
has  to  be  rejigged  for  each  new  use. 

So  I  need  a  system  which  will  give 
decent,  fast  labelling  on  the  dispensary 
bench,  all  day,  every  day,  with  a  record  of 
drug  flow,  which  I  could  use  if  and  when  I 
chose.  It  should  be  compatible  for  order 
transfer  with  the  computers  used  by  both 
my  wholesalers  —  "main"  and  the  second. 
And  that's  all.  Since  my  accounting  has 
long  been  reduced  to  basics  on  paper,  and 
is  efficient,  I  see  no  point  in  computerising 
it.  That  would  take  more  work  and  could 
prove  vulnerable. 


The  Council  of  the  Guild  of  Hospital 
Pharmacists  has  warmly  welcomed 
the  Nuffield  Inquiry's  recognition  of 
the  pharmacist's  role  in  the 
treatment  of  hospital  patients. 

The  Council  particularly  supports  the 
recommendation  that  clinical  pharmacy 
should  be  practised  in  all  hospitals.  This, 
and  other  recommendations,  will  be  fully 
discussed  at  future  Council  meetings.  But 
one  specific  matter  on  which  Council  has 
to  decide  policy  is  the  suggestion  that 
outpatient  dispensing  be  transferred  to  the 
community  sector. 

Nuffields  conclusions  on  hospital 
pharmacists'  pay  —  out  of  line  with 
salaries  available  in  practice  elsewhere  — 
staffing  levels,  the  promotion  blockage, 
the  provision  of  a  24-hour  service,  and  the 
administration  of  the  service  were  also 
welcomed  by  the  Council.  These  problems 
have  been  repeatedly  stressed  by  the 
management  side  of  the  Whitley  Council. 

Council  says  that  it  will  strive  to  take 
action  over  those  matters  within  its  sphere 
of  activity,  and  will  continue  to  press  the 
DHSS  and  NHS  management  to 
implement  those  recommendations  in  the 
Report  addressed  to  them. 


Continued  from  p683 

that  the  Government  should  be  doing  its 
best  to  improve  the  lot  of  small  comer 
chemist  shops  instead  of  driving  them  out 
of  business. 

The  Association  is  making 
representations  to  all  MPs  to  reject  the  new 
NHS  contract  Bill,  which  is  currently 
being  rushed  through  the  Commons 
without  many  MPs  understanding  the  full 
implications  for  their  constituents.  PSNC 
has  agreed  that  the  Basic  Practice 
Allowance,  currently  £3,000  per  year, 
should  no  longer  be  paid.  But  the 
allowance  enables  many  small  chemists  to 
survive  and  provides  a  measure  of 
recognition  of  the  advisory  role. 

Nuffield,  by  contrast,  considers  such  a 
move  to  be  a  thoroughly  retrograde  step.  It 
suggests  that  the  Basic  Practice  Allowance 
should  be  retained  or  paid  in  another  form 
so  as  to  enable  pharmacists  to  be  paid  for 
advising  patients,  doctors,  or  for  making 
domiciliary  visits  to  the  housebound,  etc. 
Without  extra  funding  from  Government  I 
believe  it  is  going  to  be  very  difficult  for 
many  pharmacies  to  up-grade  their 
professional  f acuities  or  even,  in  many 
cases,  for  pharmacists  themselves  to 
change  from  a  commercial  orientation  to  a 
professional  one. 
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You'll  soon  be  hearing 
the  thunder  of  tiny  feet 
down  your  aisles.  It's 
because  the  new  Maws 
campaign  will  be  seen 
by  95%  of  Britain's 
mothers. 

ot     only     are  we 
supporting    our  estab- 
lished brand  leaders  - 


BE  PREPARED  FOR 

THE  £600,000 
MAWS  CAMPAIGN 

Simpla  Bottles,  Teats  a  lot  of  noise  about 
and  Sterilising  Tablets.  our  latest  products  - 
We    are    also    making         Punch    &    Judy  Tooth- 


We're  with  you  right  from  the  start. 


paste,  Simpla  Silicone 
Teats,  and  Maws  Sun 
Care  Range. 
Ail  backed  up  with  a 
year  -  long  consumer 
promotion.  With  that 
sort  of  push,  you  can 
be  expecting  a  little 
bundle  of  joy  this  year 
from  Maws. 


DON'T  LUMP 

ALL  BABY  BRINK 
TOGETHER, 

Sugar  in  baby  drinks  leaves  a  nasty  taste  in        millions  of  families  via  a  full-scale,  all-netw 
most  Mum's  mouths.  It  conjures  up  visions  of      TV  campaign  starting  in  April.  It's  Delr 
decaying  teeth,  weight  problems  and  spots.         biggest  advertising  budget  ever! 
New  Delrosa  is  the  only  concentrated  _       Mums  everywhere  will  soon 

baby  drink  on  the  market  with  no      JgM  ^ffMm    §et  the  message  that  all  baby  d 


added  sugar. 

That  makes  New  Delrosa 
the  best  news  mothers  and 
babies  have  had  for  ages. 
News  that  will  go  out  to 


WW  Vifl  are 

Delrosa 


aren't  the  same.  They'll  ask  for 
one  with  the  added  attrac 
^     no  added  sugar. 

New  Delrosa.  Have  yo 
got  the  message: 


Available  in  four  varieties  (Apple  &  Cherry, 
Apple  &  Orange,  Apple  &  Blackcurrant,  Apple) 
and  three  sizes  (170ml,  340ml,  510ml). 


Your  Family  Health  Servi 


What's  good  for 
Katie... 

...is  good 
for  your 

profits! 


The  Ideal  Endorsement 

Since  Katie  Boyle  first  appeared  in  our 
1985  campaign,  response  to  our  advertising 
has  tripled  and  sales  have  leapt  by  over 
30%,  proving  our  theory  that  what's  good 
for  Katie  is  good  for  you  and  your  customers 

Stronger  1986  campaign 

Our  1986  promotional  campaign  once 
again  features  Katie  Boyle  with  a  clear, 
consistent  message  and  covers  the  health 
and  women's  press,  local  radio  and  posters, 
along  with  new  point-of-sale  material  and 
continuous  PR  activity. 

Stock  the  Brand  Leader 

Stock  Nelsons  for  instant  access  to:- 

*  Very  generous  profit  margins 

*  A  comprehensive  product  range 

*  Free  merchandising/point-of-sale  material 

*  Expert  advice  on  customer  queries 

*  Over  125  years  of  experience 

*  Thousands  of  satisfied  Nelsons  customers. 

1986  promises  to  be  yet  another  year 
of  growth  in  the  demand  for  Nelsons 
Homoeopathic  Medicines.  Whether  you 
want  to  discuss  extending  your  Nelsons 
range  or  whether  you  would  like  details  of 
how  Nelsons  can  help  you  profit  from 
homoeopathy,  call  Robert  Smith  at: 


A  Nelson  &  Co  Ltd 
5  Endeavour  Way 
Wimbledon 
London  SW19  9UH 
Tel:  01  946  8527 


nelsons 


I.Mj  ism 


COUNTERPOINTS 


Gaviscon  —  now 
OTC  tabs  too 


Reckitt  &  Colman  are  launching  a  counter 
prescribing  pack  of  Gaviscon  tablets  to 
complement  the  liquid  Gaviscon  200ml 


counter  pack.  Tablets  are  packed  in  foil 
for  convenience  (12  £0.99)  .  Reckitt  & 
Colman  Products  Ltd,  Pharmaceutical 
Divison,  Dansom  Lane,  Kingston-upon- 
HullHU87DS. 


Savlon  appears 
in  Today 


Savlon  antiseptic  cream  is  to  be  advertised 
in  full  colour  in  the  Today  newspaper,  as 
part  of  its  new  advertising  campaign. 

The  advert  will  first  appear  on  the 
weather  page  near  the  end  of  April  and 
will  continue  during  the  Summer  months 
with  the  slogan  "Trust  Savlon  to  soothe  it", 
highlighting  the  suitability  of  Savlon  as 
treatment  for  minor  skin  problems.  Care 
Laboratories  Ltd,  Lindow  House,  Beech 
Lane,  Wilmslow,  Cheshire. 


On  display  .  • . 


Garotta  Products  have  introduced  a 
countertop  merchandiser  for  their 
houseplant  care  product,  Feed  and  Shine. 
The  moulded  polystyrene  self-display  unit 
holds  12  of  the  packs  which  retail  at  £0.99. 
Garotta  Products,  Station  Mills,  Bute 
Street,  Luton,  Beds. 


Delrosa  on  box 


The  no  added  sugar  properties  of  Delrosa 
will  be  highlighted  in  a  new  television 
advertisement  to  be  screened  nationally 
from  April  21  for  six  weeks. 

The  light-hearted  execution  will  reach 
69  per  cent  of  the  target  market  say, 
Sterling  Health,  1  Onslow  Street, 
Guildford,  Surrey  GUI  4YS. 
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PRESCRIPTION 
Ismo  starter 


Manufacturer  MCP  Pharmaceuticals  Ltd, 
Simpson  Parkway,  Kirkton  Campus, 
Livingston,  West  Lothian  EH54  7BH 
Description  Eight  lOmg  tablets  of 
isosorbide  mononitrate  (white,  circular 
uncoated  embossed  "Ismo/10")  in  a  blister 
pack  and  three  strips  of  20  Ismo  20  tablets 
Uses  Initiation  of  treatment  and 
prophylaxis  of  angina  pectoris 
Dosage  Initial  dosage  of  one  lOmg  tablet 
daily  for  two  days,  followed  by  one  lOmg 
tablet  twice  daily  for  three  days.  Daily 
dosage  increased  to  the  normal 
prophylactic  level  using  the  Ismo  20 
tablets  included  in  the  pack 
Contraindications,  warnings  etc  As  for 
other  preparations  of  isosorbide 
mononitrate 

Packs  As  described  (£5.52  trade) 
Supply  restrictions  Prescription  only 
Product  Licence  PL  0075/0056 
Issued  April  1986 

Co-proxamol 
from  Evans 

Evans  Medical  are  introducing  co- 
proxamol  tablets. 

The  tablets  are  capsule-shaped, 
engraved  "Evans"  on  one  side  and  the 
product  identification  code  "337"  on  the 
reverse.  They  are  packaged  in  a  carton  of 
10  blisters  of  ten  (trade  £1.84).  A 
promotional  price  of  £1.33  is  currently 
available.  Evans  Medical  Ltd,  318  High 
Street,  North  Dunstable  LU61BE. 

Last  call  

Wellcome  say  that  stocks  of  their 
protamine  zinc  insulin  80u/ml  are  now 


Clearblue  put 
to  the  test  

A  Clearblue  home  pregnancy  test  shelf 
organiser  is  available  for  pharmacists  from 
Unipath  representatives,  designed  to 
display  the  full  range  of  tests. 

It  is  printed  with  the  Pharmaceutical 
Society  green  cross  and  the  words  "Ask 
your  pharmacist's  advice".  It  is  30  cm 
wide,  15  cm  deep  with  a  5  cm  front  drop. 
Unipath  Ltd,  Norse  Road,  Bedford. 


PECIALITIES 


exhausted.  The  company  has  also  given 
details  of  its  remaining  20,  40  and  80  unit 
per  ml  insulins  and  the  expiry  dates  of 
their  stock,  some  of  which  may  be 
exhausted  before  the  given  date,  all  1986. 

These  are:  insulin  soluble;  20u/ml  end 
May,  40u/ml  August  and  80u/ml  April; 
neulente  80u/ml  June,  and  Neusuhn 
40u/ml  and  Neuphane  80u/ml  both  April. 
The  Wellcome  Foundation  Ltd,  Crewe 
Hall,  Crewe,  Cheshire  CW1 1UB. 


BRIEFS 


Orimeien  tablets  250mg  now  have  an 
altered  tablet  marking  with  "CG"  on  one 
side  and  "GG"  on  the  other.  Ciba 
Laboratories,  Wimblehurst  Road, 
Horsham,  West  Sussex  RH124AB. 

Aminoplex  24  is  now  available  in  a  250ml 
bottle  (10  £102)  to  complement  the  500ml 
bottle  already  available.  The  major  benefit 
will  probably  be  in  compounding  three 
litre  bag  mixtures.  Geistlich  Sons  Ltd, 
Newton  Bank,  Long  Lane  (A41),  Chester. 
Rybar  say  that  changes  in  the  mode  of 
administration,  to  simplify  the  procedure 
for  patients,  are  being  introduced  on 
packs  of  Guarem  50s.  An  interim  over- 
labelled  pack  will  be  in  circulation  for  a 
brief  period.  Contents,  dosage  and 
indications  are  unchanged.  Rybar 
Laboratories  Ltd,  29  Hill  Avenue, 
Amersham,  Bucks  HP65BX. 

Noxyflex  is  now  available  in  a  simpler 
pack  for  preparation  in  less  than  ideal 
conditions.  Noxyflex  100  comprises  a 
100ml  capacity  vial  containing  2.5g 
noxythiolin,  a  transfer  needle  and  IVA  seal 
(8  £52.02).  The  new  presentation 
overcomes  the  difficulty  presented  by  the 
unavailability  of  screw-capped  100ml  vials 
of  water  for  injection.  Noxyflex  S  is  also 
available  similarly  packed  (same  price). 
Existing  presentations  remain  available. 
Geistlich  Sons  Ltd,  Newton  Bank,  Long 
Lane  (A41),  Chester  CH23QZ. 
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Pharmatorf 
Capsules 
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TO  MAKE  FULL  USE  OF  THE  FOODS 
IN  TODAY'S  LUNCH,  DEPENDS  UPO 

YOUR  ABSORPTIONJF  THE 
NUTRIENTS  IN  YESTEI, 
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OUR  SALES  SUPPORT  FOR  PHARMATON 
CAPSULES  IS  FULL  OF  ACTIVE  INGREDIENTS. 
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The  national  dailies.  Specialist  media.  Consumer  ads.  Year 
round  advertising  Attractive  full  colour  leaflets  Eye-catching 
point  of  sale  material. 

Our  sales  support  will  be  giving  you  everything  you  need  to 
boost  your  sales  of  this  health-promoting  product.  Pharmaton 

The  No  1  formulation  from  Switzerland.  A  country  famous 
for  its  pharmaceuticals. 

Throughout  the  year  our  national  advertising  will  be  telling 
your  customers  how  Pharmaton  Capsules  can  help  them  lead  a 
fuller  life 

Pharmaton  Capsules  are  one  of  the  world's  top  selling  sup- 
plements, and  we'll  be  pouring  our  full  resources  into  them  here 

Creating  a  strong  brand  awareness,  to  establish  them 
quickly  as  Britain's  leading  quality  vitamin  and  mineral 
preparation. 

We're  anticipating  quite  a  response  —  make  sure  you're 
ready  to  meet  it. 

Pharmaton  Capsules  are  available  from  all  leading  whole- 
salers with  a  generous  profit  margin  for  you  in  every  bottle. 

Contact  Bob  Scott  on  01-391  2323  for  full  details  or  write  to 
him  at  UniChem. 


■MB 


UniChem 


UniChem  Ltd  ,  UniChem  House,  Cox  Lane,  Chessington,  Surrey  KT9  1SN 


THE     COMPLETE     SERVICE     FOR     INDEPENDENT  PHARMACISTS 


COUNTEKK)INTS 


New  Soft  and 
Gentle  look 

Colgate  are  relaunching  Soft  &  Gentle 
roll-on  in  a  "feminine"  presentation  box. 
The  roll-on,  in  all  four  variants,  is 
packaged  in  a  new  lightweight  bottle  with 
a  50ml  fill  (£0.63). 

The  Soft  &  Gentle  range  is  being 
supported  by  national  television 
advertising  beginning  this  month  and 
continuing  through  until  the  Autumn,  with 
London  cinema  advertising  over  the  same 
period.  There  has  been  good  uptake  of  the 
fresh  green  aerosol  variant  launched  last 
month  to  replace  unscented,  say  Colgate, 
and  they  hope  to  replace  the  unscented 
roll-on  with  a  similar  fragrance  in  time  to 
catch  the  peak  Summer  demand. 

The  company  also  plan  further 
aggressive  instore  activity  during  June  and 
July  with  above-the-line  roll-on  support  in 
the  TVS  region  through  the  early  Summer. 
Colgate-Palmolive  Ltd,  76  Oxford  Street, 
London  W1A  1EN. 


Boxed  Carnation 

Cuxson  Gerrard  are  putting  the  Carnation 
range  of  footcare  products  on  television. 

The  new  commercial  featuring  corn 
caps  will  start  in  mid  May  and  be  screened 
throughout  the  London,  Central, 
Granada,  TVS  and  Yorkshire  areas.  It  will 
be  backed  by  a  national  Press  advertising 
campaign  in  the  TV  Times  from  May  to 
July.  Cuxson  Gerrard  &  Co  (Dressings), 
26  Fountain  Lane,  Oldbury,  Warley,  West 
Midlands  B693BB. 


Band  together 

Shulton  are  running  a  two  banded  packs 
promotion  with  Insignia  during  May  and 

June. 

The  100ml  trial  size  shampoo  and 
100ml  trial  size  shower  gel  will  be  banded 
to  the  100ml  aftershave  lotion  in  two 
separate  promotions.  Each  pack  will  be 
available  at  a  special  price  of  £3.25. 

The  promotion  will  be  supported  by 
new  point-of-sale  material  which  features 
the  Insignia  advertising.  Shulton  (Great 
Britain)  Ltd,  Shulton  House,  Alexandra 
Court,  Wokingham,  Berks  RG11 2SN. 


Blisteze  is  now  available  in  a  72-pack 
tumble  display  (£35.52  trade).  Dendron 
Ltd,  94  Rickmansworth  Road,  Watford, 
Herts  WD1  7JJ. 


Declon  —  the 
buffer  buffs 

A  new  product  has  been  introduced  by 
Declon  to  complement  the  Cassa  range  — 
a  cosmetic  buffer. 

Designed  for  use  with  soap  or 
cleansing  lotion,  the  cosmetic  buffer, 
produced  from  non-woven  polyester  fibre, 
cleans  the  facial  pores  and  removes  dead 
skin  scales,  says  the  company.  The 
product  is  packed  in  a  transparent  acetate 
box,  and  retails  at  £1.25.  Declon  Ltd,  83 
Manton  Road,  Earlstrees  Industrial  Estate, 
Corby,  Northants. 


Revitalizing  .  • . 

Clarins  have  brought  out  a  revitalizing 
tinted  moistu riser  (50ml,  £9.50)  in  clair, 
dore,  ambre  and  bronze  variants.  The 
product  is  backed  by  advertising  in 
women's  magazines  from  now  until  the  end 
of  June.  Clarins  (UK)  Ltd,  Metro  House, 
58  St  James's  Street,  London  SW1A  1LD. 


All  Clear  offers 

Two  offers  are  currently  available  on  the 
large  and  economy  sizes  of  All  Clear  anti- 
dandruff  shampoo. 

With  the  first  promotion  a  free  5oz  bar 
of  Shield  soap  is  banded  to  the  economy 
size  pack.  The  banded  packs  will  be 
available  at  a  special  price  of  £1.05 
throughout  April  and  May. 

The  second  promotional  pack,  which  is 
running  concurrently  with  the  Shield  soap 
promotion,  includes  33  per  cent  extra  free 
to  give  200g  of  All  Clear  for  the  price  of 
the  normal  large  150g  pack  (£0.79).  Elida 
Gibbs  Ltd,  PO  Box  1DY,  Portman  Sguare, 
London  W1A  1DY. 


Hair  for  Summer 

Addis  are  running  a  Summer  holiday  hair 
promotion  on  selected  styles  of  their 
hairdresser  range  of  hairbrushes.  A  free 
styling  comb  (rrp,  £0.49)  is  being  included 
with  the  Vent-angle,  Quill,  classic  and  Dri 
slim-styler  brushes.  Addis  Ltd, 
Brushworks,  Hertford. 


Cash  back  for 
Getaway 

Getaway  Travel  Wash  by  Dylon  is  the 
subject  of  a  cash-back  holiday  competition  ,> 
which  runs  until  September  30. 

Winners  can  get  up  to  £2,000  back  off  ! 
holiday  expenses.  In  addition  there  are 
100  runner-up  prizes  of  Sanyo  personal 
stereos.  The  entry  form  has  to  be  sent  in 
with  a  proof-of-purchase. 

Retailers,  too,  can  win  prizes  —  there  i 
are  six  Sanyo  portable  14in  colour 
television  sets  for  the  best  in  store  displays.  I 
The  promotion  is  backed  by  point-of-sale 
material.  Dylon  International  Ltd, 
Worsley  Bridge  Road,  Lower  Sydenham, 
London  SE265HD. 


Swap  for  pops 

Smith  &  Nephew  Consumer  Products  are 
running  a  free  pop  record  offer  on  Lil-lets, 
in  which  100,000  singles  will  be  given 
away. 

Consumers  can  apply  for  the  pop 
single  record  of  their  choice  from  the 
current  top  40  —  free  in  return  for  four 
offer  pack  tokens  from  20s  and  two  from 
40s. 

The  offer  is  available  across  all 
absorbencies  and  pack  sizes  (excluding 
mini  40s  packs)  whilst  stocks  last.  Smith  & 
Nephew  Consumer  Products  Ltd,  Alum 
Rock  Road,  Saltley,  Birmingham  B83DY. 

Dendron  are  now  responsible  for  the  sale 
and  distribution  of  Aveeno  and  Nixoderm 
products  by  Johnson  Wax.  Dendron  Ltd, 
94  Rickmansworth  Road,  Watford,  Herts 
WD1  7JJ. 


ON  TV 
NEXT  WEEK 


GTV  Grampian 

U  Ulster 

STV  Scotland 

B  Border 

G  Granada 

(central) 

C  Central 

A  Anglia 

Y  Yorkshire 

CTV  Channel  Islands 

TSW  South  West 

HTV  Wales  &  West 

LWT  London  Weeke 

id  TTV  Thames  Televis 

on  TVS  South 

C4  Channel  4 

Bt  TV-am 

TTTyneTees 

Aopri: 

Askit  powders: 
Baby  Wet  Ones: 
Benylin  paediatrics 
Canderel  Spoonful: 
Cymalon: 
Jaap's  health  salts: 
Listerene: 
Marigold  housegloves: 

STV,G,Y,HTV,TSW,TVS,TTV 
Peaudouce  Babyslips:  All  areas  except  Bt 
Scholl  Fresh  Step  insoles:  All  areas 

Steradent:  All  areas 


All  areas 
GTV,STV 
All  areas  except  C4,Bt 
Y,C 
All  areas 
Bt 

GTV,  STV 
All  areas 
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THE  TAMPAX 
BEST  SELLERS  PROMOTION 

One  lonely  box  of  Tampax  left  on 
the  shelf. 

If  you  don't  get  your  skates  on  it's  a 
picture  that  could  be  fact,  not  fiction. 
Because  Tampax  (the  best  selling  tampon,  with 
over  60%  of  the  market)  are  running  a  'Best-Sellers' 
book  promotion. 

Quite  simply  if  your  customers  buy  80  Tampax 
tampons  they  qualify  for  a  free  book  by  top  authors 
like  Catherine  Cookson,  Barbara  Cartland  and 
Judith  Krantz. 

Bearing  in  mind  that  Tampax  are  spending  £3m 
on  both  advertising  and  promotions  this  year,  there's 
one  other  thing  that  shouldn't  come  as  a  complete 
surprise. 

A  dramatic  increase  in  your  TpA  kA  DA  Y* 
Tampax  turnover.  I  r^,' Yl  KHA 


.WILL  INCREASE  WHEN  YOU  STOCK  UP  ON  THESE  SPECIAL  BEST  SELLER  PACKS. 


Silvikrin  for 
men  —  revamp 


Beecham  Toiletries  are  relaunching  three 
of  their  haircare  brands  for  men  —  Pure 
Silvikrin,  Silvikrin  hair  dressing  lotion  and 
hair  cream  —  with  the  support  of  national 
Press  advertising. 

Each  has  been  integrated  into  a  single 
hair-care  range  with  new  pack  livery. 
"Functionally,  this  new  range  can  supply 
most  male  needs  in  hair-care  —  from  scalp 
and  hair-root  stimulation  to  the  control  and 
moisturisation  of  the  hair  itself"  says  the 
company. 

Pure  Silvikrin  organic  hair  tonic 
(150ml,  £1.72)  is  a  liquid  bio-chemical 
scalp  massage.  Silvikrin  hair  dressing 
lotion  (150ml,  around  £1 .09)  gives  natural 
control  and  is  designed  to  keep  the  scalp 
supple  and  moist,  whole  Silvikrin  hair 
cream  (150ml,  around  £0.88)  is  a 
concentrated  emulsion  designed  to  give 
manageble  body  to  hair  in  poor  condition. 


Marketing  director,  Ian  McPherson, 
says  "These  three  brands  were  popular 
among  men  of  all  ages  for  many  decades, 
until  the  end  of  the  Sixties.  Then,  a  change 
in  hair-fashions  forced  all  traditional  men's 
hairdressings  into  a  sales  decline  which 
continued  up  until  recently". 

A  newspaper  advertising  campaign 
starting  in  May  will  run  for  two  to  three 
months.  Beecham  Proprietaries  Toiletries, 
Beecham  House,  Great  West  Road, 
Brentford,  Middlesex  TW8  9BD. 


Numark  price 
freezers 


The  next  Numark  price  freezer  campaign 
will  run  in  store  during  May  and  June. 
Merchandising  materials  for  each 
product,  together  with  a  window  poster, 
will  be  included  in  the  May  national 
promotion  merchandising  kit. 

The  price  freezers  will  feature  on  the 
following  products:  Fresh  n'  Dry 
antiperspirant,  Harmony  hairspray,  Pears 
shampoo  plus  25  per  cent  extra  value;  SR 
toothpaste,  large  plus  20  per  cent  extra 
value;  Casual  hair  colourants  and 
Vaseline  gentle  care  shampoo,  250ml  plus 
33  per  cent  extra  fill.  Independent 
Chemists  Marketing  Ltd,  51  Boreham 
Road,  Warminster,  Wiltshire  BA12  9JU. 

Pond's  spend 
£2m  on  TV 

Pond's  dry  skin  cream  is  being  supported 
by  a  £2m  television  advertising  push. 

The  campaign  represents  one  of  the 
largest  investments  behind  a  skin  care 
brand  in  recent  years  and  will  reach  90 
per  cent  of  all  women  over  14  times,  say 
Chesebrough-Pond's. 

The  10  and  30-second  adverts  are 
running  in  bursts  to  co-incide  with  repeat 
purchase  cycles  —  March/ April, 


June/July  and  September/October. 

Julie  Banfield,  group  product 
manager,  comments,  "The  sales  results 
from  our  1985  dry  skin  cream  television 
advertising  were  so  impressive  that  we 
have  decided  to  invest  further  in  the 
brand.  Chesebrough-Pond's  Ltd,  PO  Box 
242,  Consort  House,  Victoria  Street, 
Windsor,  Berks  SL4 1EX. 

Ever  Ready  — 
on  the  button 

Ever  Ready,  in  response  to  trade  demand 
have  produced  a  starter  pack  to  aid 
retailers  in  the  selection  and  fitting  of 
silver  oxide  button  cell  batteries  for 
watches. 

"This  is  an  important  and  growing 
market,  but  one  that  is  often  ignored  by 
non-specialist  outlets  due  to  the  confusion 
over  sizes,  types  and  manufacturers' 
equivalents,"  says  the  company. 

The  starter  pack  is  designed  to  help 
retailers  overcome  this  by  providing  them 
with  a  comprehensive  range  of  best  selling 
button  cell  sizes,  a  watch  opening  tool, 
equivalents  list  and  hints  on  replacement 
technique. 

The  pack  itself  takes  the  form  of  a  black 
plastic  tray,  with  a  stepped  base  so  that  the 
contents  of  each  box  are  readily  visible.  It 
has  a  trade  price  of  £36  and  an  rsp  of 
£92.70.  Ever  Ready  Ltd,  Ever  Ready 
House,  93  Burleigh  Gardens,  Southgate, 
London  N14  SAN. 


Have  Enterosan 
will  travel... 

Windsor  Pharmaceuticals  are  spending 
I'/im  on  advertising  and  promoting  their 
Enterosan  anti-diarrhoea  brand  this 
Summer. 

A  new  national  Press  campaign,  will 
be  launched  in  May.  The  campaign  will 
highlight  the  misery  of  holiday  diarrhoea 
and  feature  the  copylme:  "E^nds  dear-oh- 
dear  holiday  diarrhoea  fast."  The  media 
schedule  includes  advertising  in  13 
national  newspapers  and  a  travel  guide 
campaign. 

Point-of-sale  material  is  available  for 
pharmacists  stocking  the  brand. 

A  national  public  relations  programme 
will  run  throughout  the  Summer,  aimed  at 
raising  consumer  awareness  of  the  brand 
through  family  travel  roadshows  in  major 
cities  and  towns. 

Windsor  Pharmaceuticals  will  be 
linking  with  a  leading  travel  company  and 
travel  writer  and  presenter  for  BBC's 
"Holiday  Programme,"  John  Carter.  He 
will  present  talks  on  holidays  and  hygiene 
abroad  based  around  their  free  consumer 
booklet,  "The  family  on  holiday,"  which  is 
currently  available  to  pharmacists. 

The  Enterosan  roadshows  will  also  be 
supported  by  television  and  radio 
broadcasts  and  increased  editorial 
coverage  in  the  Press.  Distributed  by 
David  Anthony  Pharmaceuticals,  Edwards 
Lane,  Speke,  Liverpool. 


Richardson  Vicks,  have  updated  the  bottle 
shape  of  Oil  of  Ulay  by  introducing  sloping 
shoulders  and  a  rounder  top  which  now 
features  the  "mystical  madonna."  The  new 
shape  is  designed  to  create  a  more  modem 
and  sophisticated  look  for  the  brand  whilst 
maintaining  its  traditional  style,  says  the 
company.  It  is  the  first  time  in  30  years  that 
the  brand's  bottle  shape  has  been 
modified.  Richardson-Vicks  Ltd,  Rusham 
Park,  Whitehall  Lane,  Egham,  Surrey 
TV/20  9NW 
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COUNTERPOINTS^ 


Brut  force  of 
Faberge 


Faberge  are  marking  the  twentieth 
anniversary  of  Brut  by  the  introduction  of 
new  packaging,  to  go  on  shelf  in  June. 

The  packaging,  designed  to  be  more 
"prestigious  and  youthful"  comprises  new 
colour,  graphics  and  conponentry.  A  new 
corporate  green  is  said  to  be  "fresher- 
looking"  and  the  Brut  logo  medallion  has 


been  reversed  in  white,  replacing  the 
former  mix  of  white  and  silver. 

The  classic  Brut  bottle  shape  is  kept  for 
the  splash-on  lotions  and  the  aerosol 
products  are  slimmer  with  domed  caps. 
Colour  coding  for  product  diff erentation 
employs  slim  colour  bands  bordered  in 
white.  The  fragrance  formulation  remains 
unchanged.  A  new  product  to  the  range  is 
creme  shave  with  collagen  (200ml,  £1.33), 
designed  to  condition  the  skin  while 
shaving. 

The  company  will  be  putting  tVzra. 
behind  a  television  campaign  for  Brut  — 
"the  heaviest  advertising  spend  yet."  The 
campaign  will  coincide  with  the  World 
Cup.  New  POS  material  will  feature  the 
new  advertising.  A  1986  promotional 
calendar  will  include  gift  with  purchase, 
price  offers  and  couponing . 

"Brut  today  has  the  highest  awareness 
of  any  men's  brand.  It  has  long  held  the 
accolade  of  'total  men's  market  leader' 
currently  at  13  per  cent,"  says  managing 
director  Ian  Jones.  Faberge  Inc, 
Amberley  Place,  King  Edward  Court, 
Windsor. 


Elegant  offer 

Braun  are  offering  a  gift  with  purchase  to 
consumers  buying  any  Lady  Elegance 
mains  shaver  or  Silencio  pistol  grip  from 
April  while  stocks  last. 

The  gift,  a  31in  square  fine  twill  Italian 
scarf  designed  exclusively  for  Braun  by 
Cornelia  James  and  worth  around  £6,  is 
flashed  on  pack.  A  specially  designed 
door  sticker  will  also  be  available. 
Pharmagen  Ltd,  Church  Road,  Perry 
Barr,  Birmingham  B422LD. 


Sheldon  expand 

House  of  Sheldon  are  planning  to  extend 
their  range  following  a  move  to  larger 
premises.  Plain  and  sparkling  hair  gels 
and  self  tanning  lotions  will  be  introduced 
next  month.  In  May  they  are  launching 
giftware  for  Christmas.  House  of  Sheldon 
Ltd,  North  Tyne  Industrial  Estate, 
Longbenton,  Newcastle  upon  Tyne. 


WOULDN'T  YOU  PREFER 

TO  RECOMMEND  A 
SUGAR-FREE  PARACETAMOI 
FOR  CHILDREN? 


COUNTERPOINTS  = 


Fenjal  gets 
avant-garde 

Beecham  Toiletries  are  introducing  a  new 
variant  to  the  Fenjal  creme  bath  and 
shower  cream  range. 

Avant-garde  is  described  as  a  "white 
floral"  fragrance  and  is  designed  to  appeal 


to  young  women.  The  brand  will  be 
supported  by  a  £500,000  women's  Press 
campaign  using  colour  advertisements  in 
youth  orientated  publications.  "Beecham 
will  still  be  maintaining  their  traditional 
power  base  with  Fenjal  classic,  and  its 
satellite  fragrances,"  says  Beecham 
marketing  director  Ian  McPherson  . 
Beecham  Proprietary  Toiletries,  Great 
West  Road,  Brentford,  Middlesex  TW8 
9BD. 

A  US  Summer  for 
Mavala 

Mavala  celebrates  an  American  Summer 
with  the  introduction  of  two  new  nail 
colours:  Los  Angeles  —  a  bold  red  and 
Miami  —  a  lilac-tinged  pink. 

To  match  the  new  nail  colours  there 
are  two  lipstick  additions  called  California 
and  Florida.  Mavala  Laboratories  Ltd,  16 
Morewood  Close,  London  Road, 
Sevenoaks,  Kent  TN132HU. 


Au  naturelle! 

Naturelle  are  introducing  the  New  Wave 
collection,  starting  with  the  launch  of 
creative  hairstyling  creme  (150ml,  £1.05). 

Designed  for  the  young  teenage  hair- 
care  market  the  creme  helps  mould  the 
hair  and  holds  it  in  place  whatever 
direction  is  required,  says  the  company.  It 
can  be  used  on  wet  or  dry  hair  and  is  said 
to  give  a  smooth,  non-sticky  end  result. 
Naturelle  Ltd,  Thornford  Road,  Headley, 
Newbury,  Berkshire  RG15  8AG. 


NOW  WITH 
IUNIOR  DISPROL  YOU  CAN 


r. 


Junior  Disprol 
Soluble  Tablets 


•  the  only  soluble  paracetamol  tablet  for 
children. 

•  dissolves  completely  in  water  or  a 
favourite  drink,  with  no  bitter  after-taste. 

•  convenient,  for  the  older  child,  but  can 
be  used  for  children  over  three  months. 


JUNIOR 

DISPROL 


SUGAR 
PARACET 
SUSPENS 


Junior  Disprol 
Sugar-free  Suspension 

the  first  sugar-free,  non-cariogenic 
paracetamol  suspension. 

pleasant-tasting,  banana-flavoured. 

easy  to  pour;  less  viscous  than  traditional 
suspension. 


Remember:  when  aspirin  is  considered  to  be 
a  more  appropriate  treatment,  recommend 
junior  Disprin  tablets. 

junior  Disprol  Suspension  and  Tablets  are  recom- 
mended for  children  from  3  months  to  12  years. 

Each  5ml  dose  of  suspension  contains  120mg  of 
paracetamol  and  is  available  in  a  100ml  bottle  with 
child-resistant  cap.  Each  tablet  contains  120mg 
of  paracetamol  safety-wrapped  in  foil  in  cartons 
of  24  tablets. 


AN  EXTENSIVE  PROGRAMME  OF  PROMOTIONAL  SUPPORT  IS  PLANNED  IN  1986,  INCLUDING 
SAMPLING  VIA  HEALTH  VISITORS,  AND  A  MAJOR  CONSUMER  ADVERTISING  CAMPAIGN  IN 

WOMEN'S  MAGAZINES. 


-  A  FIRST  STEP  TOWARDS  SUGAR-FREE  MEDICINES. 


PAIN  RELIEF 
FOR  CHILDREN  OVE 
3  MONTHS 


PAIN  RELIEF  FOR 
--"-0RENOVER3 


CD 


Reckitt  &  Colman  Products  Ltd.,  Pharmaceutical  Division,  Dansom  Lane,  Hull,  HU8  7DS. 
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Gem  hair  care  is  a  range  of  value  for  money,  quality  products  that  your 
customers  will  be  back  for  time  and  time  again. 

Just  look  at  the  choice  they  have. . .  Gem  Hairspray  is  available  in  Normal 
and  Extra  Hold,  both  with  added  Conditioner 

Gem  Styling  and  Conditioning  Mousse  with  Jojoba,  conditions  as  well  as 
styles  and  leaves  hair  non-greasy. 

Gem  Frequent  Wash  Shampoo  with  Silk  is  really  kind  to  the  hair  and  scalp. 
And  Gem  Frequent  Use  Conditioner  with  Silk  is  the  most  gentle  you  can 
recommend.  Both  are  available  in  75ml  easy-to-use  tubes. 
For  the  younger  person.  Gem  Styling  and  Setting  Gel  is  a  line  that  lets  them 
experiment  with  those  more  modern  styles  and  it  comes  in  a  100ml  clear  jar. 
Last  of  all,  our  popular  Gem  Dry  Shampoo  is  available  in  the  trimline'  can. 
All  products  are  beautifully  packed  for  extra  appeal,  so  your  customers  will  be 
moving  them  off  your  shelves  really  FAST 
It  all  adds  up  to  extra  profits  for  you. 

Contact  us  now  for  more  details  or  we  will  arrange  for  a  representative  to  call 
so  you  can  see  Gem  products  for  yourself 

RICHARDS  &  APPLEBY 

Gerrard  Place,  Skelmersdale,  Lancashire  WN8  9SF 
Telephone  0695  20111  Telex  628366  G 

•  SOAP  TOILETRIES  COSMETICS  MANUFACTURE  MARKETING  •  AGENCY  MARKETING  DISTRIBUTION  •  EXPORT  MARKETING  DISTRIBUTION 
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More  new  products  than  ever  are  to  be  shown  at  this  year's  Helfex.  The  exhibition,  to  be  held  at 
Brighton  Conference  Centre,  April  20-21,  will  be  one-fifth  larger  than  in  previous  years.  There 
will  be  117  stands  at  which  180-200  companies  from  15  countries  will  be  represented.  Key 
personnel  are  expected  to  be  on  hand  to  answer  technical  queries  and  delegates  from  35 
countries  will  be  attending.  The  USA  is  to  have  a  major  presence,  with  17  companies 
represented.  The  exhibition  is  open  to  the  trade  from  10am-9pm  on  the  Sunday,  10am-6pm  on  the 
Monday.  The  following  are  among  the  companies  showing  new  products  and  offering  special 

deals  to  the  trade: 

A  show  of  health 


Sunwheel  Foods 

Siven  products  are  being  launched  by 
Sunwheel  Foods,  and  there  are  to  be  trade 
discounts  on  the  company's  Kalibu  range, 
Sunwheel  oils  and  peanut  and  fruit  spreads. 

The  new  products  include  natural  Irish 
seaweed  bath  (85g,  £1.65)  and  footbath  (85g, 
£1.65)  to  be  available  at  the  end  of  April. 
Irish  sea  vegetables  —  carrageen  (Irish 
moss,  71g,  £1.34)  and  dillisk  (kelp,  28g, 
£0.99)  —  contain  calcium,  magnesium  and 
iodine.  Recipes  are  included  on  the  packs. 
Hazelnut  spread  (155g,  £1.49)  is  made 
without  salt,  sugar  or  additives.  It  has  608 
calories  per  lOOg  with  15c,  protein  and  lOg 
dietary  fibre.  Available  in  bulk  form, 
Sunsnacks,  peanuts  and  sunflower  seeds 
now  also  come  in  50g  packs  to  sell  at  £0.29. 
Brown  rice  vinegar  (150ml,  £0.99)  and 
yoghurt-coated  raisin  and  yoghurt-coated 
banana  chewy  snack  bars  (30g,  £0.25) 
complete  the  introductions  by  Sunwheel 
Foods  distributed  by  Holgran  Foods, 
Granary  House,  Wetmore  Road,  Burton -on  - 
Trent,  Staffs  DE14 1TF. 

Leisure  Drinks 

Leisure  Drinks  from  Derby,  who  specialise  in 
alcohol-free  drinks,  have  recently  acquired 
the  UK  agency  for  Eden,  the  German  health 
food  manufacturers.  The  Eden  range  of 
vegetarian  soya-based  ready-meals  will  be 
launched  at  Helfex.  Varieties  are  fricasse, 
goulash,  ragout  and  rondules.  Leisure 
Drinks  Ltd,  24  Willow  Road,  Trent  Lane, 
Castle  Donington,  Derby  DE72NP. 

Health  &  Diet  Food  Co. 

Health  &  Diet  Brand  Diabetic  is  a  range  of 
health  food  alternatives  for  diabetics, 
comprising  toasted  bran  breakfast  cereal 
(375g,  £0.85),  crunchy  oat  and  apple  cereal 
(375g,  £0.80),  carob  chip  crunchy  cereal 
bar  (35g,  £0.31),  fruit  and  nut  cereal  bar 
'36g,  £0.21),  and  ginger  and  nut  or  cocount 
&  bran  cookies  (both  £0.21  for  2). 
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Sunwheel  are  introducing  new  products 
and  offering  discounts  to  the  trade 


Health  &  Diet  Food  co  have  introduced  a 
125g  economy  pack'  of  Luaka  decaffeinated 
gea  (£2.39)  containing  60  teabags  to 
complement  the  existing  50g  carton  of  24 
teabags.  The  company  has  also  introduced 
Luaka  pure  assam  tea  and  Luaka  pure 
darjeelmg  tea  (24  bags,  £0.85). 

Holly  Mill  have  launched  a  range  of 
vegetarian  meals  called  singles  (£0.69  per 
60g  serving).  They  come  in  four  varieties  — 
Italian  style  vegetarian  bolognaise; 
American  sytel  vegetarian  mince; 
Hungarian  style  vegetarian  goulash  and 
Mexican  style  vegetarian  chilli.  Health  & 
Diet  Food  Co  Ltd,  Seymour  House,  South 
Street,  Godalming,  Surrey  GU71BZ. 


Pure  Plant  Products 

Introductions  from  Pure  Plant  Products  will 
be  peach  facial  scrub  (50g,  £1.95),  peach 
hair  conditioner  (£0.95),  rosemary  hair 
conditioner  (£0.95)  and  a  man's  variant  of 
multiherb  roll-on  anti-perspirant  (£0.90).  A 
10  per  cent  discount  will  be  offered  on  the 
company's  products  during  Helfex  and  there 
will  be  a  gift  for  all  orders  over  £50.  Pure 
Plant  Products,  Grosvenor  Road,  Hoylake, 
Wirral,  Merseyside. 

Granose  Foods 

On  display  for  the  first  time  from  Granose 
will  be  strawberry  flavour  soya  milk  (500ml, 
£0.40),  wholemeal  toasties  (£0.70),  fruit 
bread  (£0.57),  burger  mix  (£1.66)  and  herb 
sandwich  spread  (£1.08).  Other  recent 
introductions  are  the  ready  meals  m  trays  — 
nut  roast  and  lentil  roast.  Granose  Foods 
Ltd,  Stanborough  Park,  Watford,  Herts  WD2 
6JR. 

Releat 

Helfex  visitors  may  sample  the  recently- 
introduced  Vegebanger  mix,  together  with 
the  all -vegetable  Vegeburger  mix  by  Releat. 
Free  from  additives,  the  low-fat  Vegeburger 
has  more  protein  than  a  beefburger  and  as 
much  fibre  as  brown  rice.  Vegebanger  is  a 
mix  of  soya,  cereals  and  vegetables  which  is 
shaped  by  the  consumer  into  sausages  for 
cooking.  Releat  Co,  2  Trevelyan  Gardens, 
London  NW10  3JY.  Distributors  Jenks 
Brokerage  chemists  division. 

Petty,  Wood  &  Co  Ltd 

Petty,  Wood  &  Co  Ltd,  distributors  of 
Epicure  brand,  are  exhibiting  a  number  of 
new  lines  including  glace  cherries  that  have 
been  naturally  coloured  with  grape  skins, 
jumbo  banana  chips,  Treasure  Island  mix 
containing  dried  fruit  and  nuts,  and  a  range 
of  canned  pulses  (stand  52).  Petty,  Wood  & 
Co  Ltd,  PO  Box  66,  Central  Way,  Andover, 
Hants  SP10  SLA. 
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"Photofinishing  sales 
for  1986  are  already 
heading  for  an  all  time 
high." 

All  the  indications  point 
to  a  bumper  year  for  tourism 
too.  A  sure  sign  that  the 
demand  for  photofinishing 
is  going  to  be  huge. 

At  Agfa  we're 
confidently  predicting  a 
bigger  than  ever  share  of 
this  buoyant  market. 

THE  TIME  IS  RIGHT 
AND  WE  RE  ALL  SET  TO 
GO  WITH  THE  BIGGEST 
AGFA  PROMOTION  FOR 
PHOTOFINISHING  EVER 
SEEN  IN  THE  UK. 

THE  AGFA 
EVERYONE'S 
A  WINNER' 
PROMOTION 

March  17th  is  launch 
date  and  the  promotion 
runs  for  a  full  28  weeks, 
right  up  until  the  end  of 
September. 

1st  PRIZE 
WORLDWIDE 
PHOTOTOUR 
FOR  A  FAMILY 
OF  FOUR 

Spearheading  this 
great  consumer  promotion 
is  the  Agfa  NAME 
THAT  SHOT 
Competition.  By 
simply  identifying 
famous  places 
around  the  world 
and  completing  a  tie- 
breaker they're  in 
with  a  chance  to  win 
a  fabulous  trip 
round  the  world. 

ELMO'S 
MORE  TO  BE 
WON  IN  OUR 
SUPPORTING 
COMPETITIONS 

Everyone  will  have  the 
opportunity  to  enter  at  least 
three  of  our  supporting 
competitions  too. 
THE  MORE  FILMS  THEY 
HAVE  PROCESSED  THE 
MORE  CHANCES  THEY 
HAVE  TO  ENTER  THE 
COMPETITIONS  AND  BE 
AMONGST  THE  WINNERS. 


pL(4$ 


FREE  BIG  BONUS  VOUCHERS  to  spend  on 

\lf\\  ipuCpC  holidays,  travel  and  much, 

VwUvllCRO  much  more,  everytime  their 

In  this  promotion  prints  come  back  on  Agfa 

everyone  wins!  Everyone  paper. 


A2  POSTER  IN  FULL  COLOUR 


Everyone's  a  winner  with 


AGFA  O  /j? 

. . .  never  settle  for  less  f  VtVGT 


HISTORIC  FLEET 
STREET 
CONSUMER 
LAUNCH 

To  launch  this  great 
Agfa  Promotion  we'll  be 
running  full  colour 
advertisements  in  TODAY' 
-  the  new  colour  national 
newspaper  that's  making 
Fleet  Street  history. 

TRAFFIC 
BUILDING 
POINT-OF-SALE 
SUPPORT 

Our  A2  window  posters 
and  A4  vinyl  door 
stickers  are  packed 
full  of  promotional 
punch. 


FULL  COLOUR  VINYL 
DOOR  STICKER 


The  message  is  clear  - 

'GO  FOR 
AGFA  AND 
YOU'RE 
ON  TO  A 
WINNER!" 


COMPETITION  LEAFLET 


BIG  BONUS  VOUCHERS 


MAKE  SURE  YOU'RE  ON  BOARD  THIS  BIG 
BUSINESS 
BUILDING 
PROMOTION 


AGFA<#> 

. . .  never  settle  for  less  ! 
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Agfa 


WE  RE  ABOUT  TO  LIFT 


YOUR  PROCESSING  SALES 


TO  AN  ALL  TIME  HIGH! 


Agfa's  biggest  ever  promotion  for  photofinishing  is 
already  winning  new  friends  and  boosting  sales  all  over  the  country. 

Little  wonder  the  word  is  -  Everyone's  a  winner  with  Agfa.' 


PHOTOFINISHERS 

VWlN'J  If  you're  on  board  this  great 

business  building  Agfa 
Promotion  you  II  be  our  guest  at  a  VI  P 
day  at  Cheltenham.  Plus  you'll  have  the 
chance  to  own'  Agfa  Special,  our 
thoroughbred  racehorse  and  be  our 
King  for  a  Day' 


CHEMISTS  AND 
PHOTOSHOPS 

I  WIN'  1  If  one  of  your  customers 

'i       ■*  wins  our  Name  that  Shot 
Worldwide  Phototour  competition,  then 
you'll  win  too  -  a  luxurious  fortnight  for 
two  in  the  sun-baked  Seychelles 


CONSUMERS 

r^\H\l  The  more  films  they  have 
1—  processed  the  more  chances 

they  have  to  win  big  prizes  and  enjoy  the 
spending  power  of  their  BIG  BONUS 
VOUCHERS' 

They  II  be  back  time  and  time 
again  for  Agfa  Processing! 


CUT  YOURSELF  A  SLICE 


_2JHJ  AGFA  ACTION! 

I  d  like  to  be  part  of  this  great  Agfa  business-building  i  j 
promotion.  Please  rush  me  full  details  and  the  name  !  \ 
of  my  nearest  Agfa  wholesale  photofinisher 


-POSTCODE. 


The  Professional  Division,  Agfa  Gevaert  Limited, 
27  Great  West  Road,  Brentford.  Middlesex  TW8  9 AX 
Telephone  01-560  2131 


J 


...  ilujLilr1  Jcji^\ 


B..x:ok<£>{  Health  foods 

To  enable  consumers  to  sample  some  of  the 
Health  &  Heather  teas  without  buying  a  full 
size  pack,  Health  &  Heather  are  launching 
five  '10-count  packs'  in  camomile,  rosehip, 
peppermint,  morning  time  and  night  time 
which  each  sell  for  £0.41.  Morning  and 
night  time  varieties  are  now  available  in 
economy  50  bag  packs  (£1.75). 

Healthcrafts  are  launching  a  vitamin  E 
tablet  (60,  £3.45)  for  vegetarians  and 
vegans.  The  tablets  are  free  from  animal 
derivatives,  preservatives,  artificial  colours 
and  flavourings,  sugar  and  gluten.  Each 
tablet  provides  200  iu  of  vitamin  E  in  the  d- 
alpha  form. 

Also  for  vegetarians  is  Healthcraft's 
vege-vitamin  (30,  £2.75)  which  provides  11 
essential  vitamins  and  8  essential  minerals. 
Healthcraft's  Selenium  and  Vitamin  E  tablets 
(60,  £3.45)  are  also  suitable  for  vegetarians 
and  vegans.  And  Healthcrafts  have 
introduced  chewable  calcium  500mg  tablets 
which  retail  at  £2.55. 

Prewett's  Just-for-One  meals  (HOg, 
£0.79)  are  a  range  of  four  dried,  complete 
meals  comprising:  savoury  vegetables  with 
wholemeal  spaghetti,  with  pinto  beans  and 
vegetables  in  sauce;  Neopolitan  vegetables 
with  wholemeal  pasta,  vegetables  with  herby 
Italian  tomato  sauce;  vegetables  provencale 
with  brown  rice,  a  combination  of 
vegetables  and  beans  in  tomato  sauce  and 
vegetable  curry  with  brown  rice,  vegetables 
in  a  spicy,  curry  sauce. 

Easy  to  cook  soups  (£0  45)  from  Prewetts 
come  in  three  varieties:  Lincoln  pea, 
mushroom  and  tomato,  all  without 
preservatives  and  made  of  natural 
ingredients. 

Prewett's  fruit  bars  are  to  be  relaunched 
in  new  packaging  at  the  original  price. 
Booker  Health  Products  Ltd,  Healthways 
House,  45  Station  Approach,  West  Byfleet, 
Surrey. 

Oasis  (Poole)  Ltd 

A  sample  Oasis  negative  air  ioniser  is 
available  to  trade  inquirers  for  £20.41  (retail 
£43.95  post  paid).  The  ioniser  freshens  air  by 
restoring  negative  ion  balance  and  is  said  to 
be  useful  in  respiratory  conditions,  allergies 
and  other  diseases.  It  is  portable  and  plugs 
into  the  mains.  Oasis  (Poole)  Ltd,  PO  Box 
74,  Poole,  Dorset  BH152DZ. 


|E  Vitamin  E 


Eachtabten 
Setenwm  IOC mog 


Trying  to  improve  conditions,  inside  and 
out  —  Booker  Health  Foods  and  Oasis 
ioniser. 

Larkhall  Laboratories 

Trufree  tandem  IQ  (ideal  quotient)  tablets 
(60,  £4.95)  are  to  be  backed  by  a  £100,000 
promotional  campaign  beginning  in  July 
with  radio  advertisements  on  LBC  and 
Capital  followed  in  August  and  September 
with  advertisements  in  the  women's  Press. 

Larkhall  are  introducing  blac  bran 
granules  (200g,  £1.95).  Described  as  an 
"additive  fighter,"  it  consists  of  wheat  bran 
granules  with  charcoal  and  seaweed. 

An  offer  of  13  for  12  on  Tandem  IQ, 
hayfever  tablets  and  Baldo  slimming  aids 
will  be  available  at  Helfex,  say  Larkhall 
Laboratories,  225  Putney  Bridge  Road, 
London  SW152PY. 


New  Era/Hofels 

New  Era  Laboratories  will  share  a  stand  with 
sister  companies  Seven  Seas  Health  Care 
and  Hofels  Pure  Foods.  Special  exhibition 
deals  will  be  on  offer  on  the  New  Era  range, 
Hymosa  beauty  preparations  and  Hofels 
products.  New  POS  will  be  displayed  for 
Hymosa.  John  Blackwood  and  Dr  Stephen 
Fulder,  authors  of  "Garlic-nature's  original 


remedy,"  which  is  on  special  promotion 
direct  from  Hofels,  will  visit  the  exhibition  to 
answer  questions  about  garlic  (stand  42). 
New  Era  Laboratories  Ltd,  Hedon  Road, 
Marfleet,  Kingston -upon-Hull,  North 
Humberside  HU9  5NJ.  Hofels  Pure  Foods 
Ltd,  Old  Stowmarket  Road,  Woolpit,  Bury 
St  Edmunds,  Suffolk  IP309QS. 


Life  and  Health  Foods 

The  health  food  wholesaler  Life  and  Health 
Foods  will  be  showing  a  selection  of  the 
2,500  products  they  supply  from  over  100 
manufacturers.  There  will  be  two  new 
variants  of  Freshpack  Rooibos  tea  —  lemon 
(£0.60)  and  honey  (£0.56)  in  packs  of  20 
teabags.  The  tea  has  minimal  tannin  content 
and  is  said  to  be  nearest  to  normal  tea  in 
taste.  On  show  for  the  first  time  in  the  UK  will 
be  organic  raisins  (lib,  £1.25)  under  the 
Bonner  label. 

Life  and  Health  are  anticipating 
announcing  firm  plans  for  re-introducing 
the  preserves  marketed  by  Lorenz  and  Lihn 
in  Germany,  who  have  been  major  suppliers 
under  private  labels  of  diabetic  jams  to  the 
UK.  The  aim  is  also  to  introduce  their  fruit 
juice  sweetened  fruit  spreads  and  calorie 
reduced  extra  jams  (stand  7).  Life  and 
Health  Foods,  Chase  Road,  Northern  Way, 
Bury  St  Edm  unds,  Suffolk  IP32  6NT. 

Leyland  Confectionery 

Leyland  Confectionery  have  repackaged 
their  original  chewy  peanut  bar  (£0.33) 
which  now  comes  in  a  new  display  outer. 

The  company's  repackaged  fruit  muesli 
bar  (£0.22)  is  also  being  shown  at  Helfex. 
Leyland's  products  are  being  displayed  on 
Healthlink  UK's  stand  (no  5),  the  main  agent 
for  Leyland  Confectionery  Ltd,  Unit  4, 
Earnshaw  Bridge  Mill,  Longmeanygate, 
Leyland  PR59XX. 

Health  Product  Supplies 

Allsports  SR3  drink,  protein  bars  and 
emprote  super  plus  protein  drink  are  to  be 
launched  at  the  exhibition. 

Pineapple  flavoured  SR3  comes  in  a 
250ml  tetrapack.  The  protein  bars  contain 
fruit  and  nuts.  Each  500ml  pack  of  emprote 
drink  contains  50g  protein,  and  is  to  be 
available  in  strawberry,  carob  and  banana 
flavours. 

Free  Allsports  leisure  wear  is  to  be 
offered  with  each  order  of  new  products 
(stand  107),  say  Health  Product  Supplies,  43 
Balby  Road,  Doncaster,  S.  Yorks. 

Blackmores  Laboratories 

Blackmores  are  launching  chewable  apple 
fibre  complex  and  ACE  vitamin  formula. 
The  apple  fibre  tablets  (42,  £2.45)  contain 
wheat  bran,  psyllium  husk  powder, 
powdered  apple  and  cider  vinegar.  As  with 
all  Blackmores  products  they  are  free  from 
com  starch,  milk  derivatives,  preservatives, 
artificial  sweeteners,  colours  and  flavours. 
ACE  contains  vitamins  A,C,E,B5,B6  and 
garlic  concentrate  which  is  a  trace  source  of 
selenium  (42  tablets,  £3.99).  Blackmores 
Laboratories  Ltd,  unit  7,  Poyle  Tech  Centre, 
Willow  Road,  Poyle,  Colnbrook,  Bucks. 
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ome  Russell's  ladies  shaving  foam  is  a  beauty 
atment  which  leaves  your  skin  soft  and  silky.  It  is 
signed  for  the  delicate  skin  of  your  legs,  underarms 
i  bikini  line. 

nditions  and  moisturizes  by  giving  added  protection 
linst  razor  rash  and  helping  the  razor  to  glide  over 
jr  skin.  Will  not  leave  your  skin  rough  and  dry  as 
ns  shaving  foam  and  soaps  can  do. 


lerome  Russell 


5 


LONDON  -  PARIS  -  NEW  YORK 

Jerome  Russell  Cosmetics  Limited, 
101  Sunnyside  Road,  llford,  Essex 
IG1  1 HY  England  Tel:  01  -478  7771 
Telex:  23645  (JRC  LTD  G) 


Available  from  our  main  agents: 

Thomas  Christie  Limited 
Christie  Estate 
North  Lane 
Aldershot 
Hants  GU12  4QP 

Tel:  0252  29911 


Also  available  from: 

David  Hart 
2  Cottis  Court 
St  John's  Road 
Epping 
Essex 


Tel:  Epping  77039 

EXPORT  ENQUIRIES  WELCOME:  TO  JEROME  RUSSELL 


Pans      New  York 


j  RlGINAL 

high  juice 
!:ange  squasH 
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HIGH  JUICI 

Orange  squ  H 


,  high  juice 
Lemon  squasH 
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By  public  demand,  we're  introducing  Robinsons 
Original  squashes.  No  artificial  colours,  flavourings  or 
sweeteners. 

With  the  demand  for  more  natural  drinks,  our 
High  Juice  squashes  -  orange  and  lemon  -  should  go 
down  rather  well. 

We're  launching  them  with  a  national  TV  camp- 
aign and  a  door-to-door  leaflet  drop. 

Consumers  get  15p  off  their  first  bottle;  you  get 
50p  off  your  first  case. 

All  in  all,  were  spending  £2  million  this  summer. 
Who  knows,  our  Original  could  be  the  greatest  yet. 

 1  1 


OhbTT  h  TE 


COUPON  WORTH 

50& 

A  CASE  OF  ROBINSONS 
ORIGINAL  HIGH  JUICE 
^  SQUASH 

Each  coupon  valid  until  Oct  3 1  st  1 986. 


TO  THE  RETAILER:  This  coupon  may 
be  used  at  your  local  Cash  &  Carry  Whole- 
saler as  part  payment  towards  the  purchase 
of  a  case  of  Robinsons  Original  High  Juice 
Squash  before  3 1st  October  1986. 

TO  THE  CASH  &  CARRY/WHOLE- 

SALER:  Please  accept  this  coupon  on  be- 
half of :  Robinsons  Drinks,  Department  82 1 
(NCH),  CORBY,  Northants  NNI7  INN 
who  will  redeem  it  for  50p  provided  that  it 
has  been  accepted  as  part  payment  towards 
the  purchase  of  a  case  of  Robinsons  Or  iginal 
High  Juice  Squash. 


21M  IbT  MO 
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Relaxing  herbal  hot-water  products, 
from  teas  to  bath-herbs  are  showing. 


London  Herb  &  Spice  Co 

Natural  break  arid  lovers'  rallying  bath  herbs 
and  a  new  variety  of  loose  herbal  tea  —  Mate 
—  are  to  be  shown  by  London  Herb  &  Spice 
Company. 

Natural  Break  (10  sachets,  £0.95)  is 
described  as  a  natural  soup  drink  with  7 
calories  per  cup.  Lovers'  rallying  bath  herbs 
(10  sachets,  £1.75)  extends  the  company's 
existing  range  of  bath  herbs.  The  price  of 
Mate  is  to  be  finalised  for  the  exhibition. 

Orders  placed  at  Helfex  will  qualify  for  a 

5  per  cent  discount,  says  the  company,  and 
T-shirts  worth  £5  will  be  free  with  each  order 
of  10  or  more  cases  (stand  30).  London  Herb 

6  Spice  Co  Ltd,  Apothecary  House,  18 
Selsdon  Hood,  South  Croydon,  Surrey  CR2 
6PA. 


Pollen  factor 

Cemitin,  a  standardised  flower  pollen 
extract,  is  a  feature  of  four  of  the  five 
products  being  introduced  by  Pollen  Factor. 
The  products  are  Pollen  Power  (50  tablets, 
£3.65),  Cemitin  extract  with  added  vitamins, 
Polliforce  capsules  (50,  £3.75),  which 
contain  amino  acids  plus  vitamin  B6,  and 
ginseng  and  pollen  (50  tablets,  £5.85).  A 
soothing  comfort  cream  (25g,  £2.25)  for 
minor  skin  irritations  and  Cernident 
toothpaste  (55g,  £1 .99)  complete  the  range. 
Pollen  Factor  Ltd,  Green  Lane, 
Fordingbridge ,  Hants  SP6 1HT. 


Pantron 

Helsinki  formula  —  claimed  to  help  prevent 
hair  loss  —  is  to  be  available  throughout  the 
UK  this  month  after  being  sold  through 
pharmacies,  hairdressers  and  health  food 
shops  in  London  and  the  West  Midlands. 
The  product  comprises  shampoo, 
conditioner  and  vitamms,  retailing  at  £19.95 
for  3  months  supply.  Pantron,  11a  Camden 
High  Street,  London  NW1  7JE. 


Potter's  (Herbal  Remedies) 

Potter's  have  been  repackaging  products  in 
their  range  and  have  re-named  Antitis  Uri- 
care.  A  significant  relaunch  at  Helfex  will  be 
Winter  candy,  says  the  company,  and  other 
new  product  announcements  are  to  be  made 
at  the  exhibition  (stand  39).  Potter's  (Herbal 
Supplies)  Ltd,  Leyland  Mill  Lane,  Wigan, 
Lanes  WN1  2SB. 
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Thorsons 

Thorsons  book  distribution  service  will  be 
promoting  their  range  of  books  on  fitness 
and  beauty,  diet,  alternative  medicine  and 
other  health-related  topics.  A  retailer 
support  service  includes  merchandising  and 
in-store  promotions.  Thorsons  Publishing 
Group  Ltd,  Denington  Estate, 
Wellingborough,  Northants  NN8  2BQ. 

Quest  Vitamins 

"Higher  than  average  discounts"  on  trial  size 
Kyolic  and  Gammaoil  ranges,  together  with 
details  of  additions  to  the  Gammaoil  range, 
are  promised  (stand  17)  by  Quest  Vitamins 
(UK)  Ltd,  Unit  1,  Premier  Trading  Estate, 
Dartmouth  Middleway,  Birmingham  B7 
4  AT. 

Four  Seasons  Natural  Products 

Product  launches  from  Four  Seasons  are  to 
include  organic  wheat  grass  (75  tablets, 
£3.49),  high  potency  garlic  (30  capsules, 
£1 .40)  and  Up  Time  diet  plan  comprising  an 
energy  food  supplement  (1  sachet,  £0.89;  30 
tablets,  £7.99,  and  60  tablets,  £12.99), 
slimming  Up  Time,  a  vitamin  and  mineral 
formula  (1  sachet,  £0.89)  and  fibre  Up  Time 
(1  sachet,  £0.89).  Initial  orders  will  qualify 
for  one  free  with  every  dozen,  say  Four 
Seasons  Natural  Products  Ltd,  Freepost,  52 
Colegate,  Norwich  NB3  IBB. 

Denes  Veterinary  Herbal 
Products 

"Natural  Pet  Care"  is  the  title  of  a  book  to  be 
available  from  May  6  from  Denes  Pet  Care. 
There  is  also  POS  material  to  promote  the 
book  which  is  to  retail  at  £1.75  (stand  69). 
Denes  Veterinary  Herbal  Products  Ltd,  14 
Goldstone  Street,  Hove,  East  Sussex  BN3 
3BL. 

Modern  Health  Products 

Mr  Merry  desserts  (£0.39  each)  come  in  six 
varieties:  orange  jelly,  blackcurrant  jelly, 
lemon  jelly,  carob  dessert,  pineapple 
dessert  and  vanilla  custard.  Promotional 
support  for  the  launch  of  the  desserts  begins 
this  month  and  includes  advertisements  in 
women's  general  interest  Press  and  slimming 
magazines.  In  addition  there  is  to  be  a  trade 
discount  of  5  per  cent  on  orders  made  at 
Helfex,  say  Modern  Health  (stand  47).  The 
main  distributors  are  Newtons  Laboratories, 
PO  Box  789,  111  Wandsworth  High  Street, 
London  SW184JB. 


Healtheries  Nutritional  Products 

Meadowcroft  Slim  Plan  F  diet  formula 
(500g,  £6.45)  has  been  repackaged. 
Grapefruit  capsules  (40,  £3.65),  fibachews 
(125  tablets,  £3.99)  and  natural  dietary 
fibre  supplement  capsules  containing 


glucomannan  500mg  (40,  £4.45),  have 
been  added.  Distributors  are  Healtheries 
Nutritional  Products  Ltd,  5  St  Georges 
Industrial  Estate,  Richmond  Boad, 
Kingston-Upon-Thames,    Surrey  KT2 
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Vitabiotics 


Premence-28  capsules  (30,  £2.95) 
containing  vitamins  and  minerals  are  to  be 
launched  by  Vitabiotics.  Each  capsule 
contains  Vitamins  B6  45mg,  B12  5mcg,  B3 
36mg,  Bl  12mg,  E  30mg,  C  60mg  and  A 
900mcg,  magnesium  60mg,  iodine  lOOmcg, 
zinc  lOmg,  iron  15mg  and  folic  acid 
300mcg.  A  bonus  of  two  boxes  free  with 
every  purchase  of  six  is  available  and  the 
offer  of  one  box  free  for  every  six  of 
Omega-3,  Ladytone  or  Multiron  capsules 
runs  until  April  30,  say  Vitabiotics  Ltd,  122 
Mount  Pleasant,  Wembley,  Middlesex  HA0 
1UG. 

Weleda 

A  daily  draw  on  Weleda  stand  40  gives  trade 
buyers  the  chance  of  winning  their  entire 
Weleda  order  free  of  charge.  Weleda  (UK) 
Ltd,  Heanor  Boad,  Ilkeston,  Derbys  DE7 
8DB. 

Amcor 

Four  ionisers  are  being  launched  by  Amcor: 
Modulion  PR  (£36.95)  for  personal  use; 
Modulion  no  10  (£44.95)  and  Modulion  3700 
(£49.95),  both  for  office/home  use,  and 
Mobilion  for  car  use  (£34.95). 

As  a  special  offer  at  Helfex,  Amcor  are 
giving  extra  terms  to  retailers  and  a  free 
ioniser  brush,  ionoscope  (tester)  and  dust 
mat  for  customers.  Amcor  (Appliances)  Ltd, 
19  Woodfield  Boad,  Paddington,  London 
W92BA. 

Britannia  Health 

Window  and  counter  display  material 
together  with  the  repackaged  Efamol 
premenstrual  pack  are  being  shown  by 
Britannia  Health  Products  Ltd,  Hamilton 
House,  95  Bell  Street,  Beigate,  Surrey  BH2 
7YZ. 

Sarakan 

Helfex  sees  the  introduction  of  Sarakan 
mouth  wash  (225ml,  £1.29)  to  be  available 
from  distributors  De  Witt  International  Ltd, 
Seymour  Boad,  Leyton,  London  E10  7LX. 

Creighton  Laboratories 

The  company  plans  to  unveil  three  new 
ranges  including  a  selection  of  vegetable- 
based  soaps.  Details  to  be  available  at  the 
exhibition  (stand  67),  say  Creighton 
Laboratories  Ltd,  Water  Lane,  Storrington, 
Sussex  BH203DP. 

Wilcox  &  Lomer 

Apricot  and  almond  fig  cake  (60g,  £0.27) 
and  raisin  and  coconut  fig  cake  (60g,  £0.27) 
are  two  new  varieties  of  fig  cake  from  Wilcox 
&  Lomer,  distributed  by  a  variety  of  health 
food  wholesalers  including  Brewhurst 
Health  Food  Suppliers,  45  Station 
Approach,  West  Byfleet,  Surrey. 
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There'll  be  76  million  eyes 

on  us  in  '86* 


This  year  we've  raised  the  advertising  budget  for  Optrex,  the 
No.  1  eye  care  brand,  to  £1.3  million. 

0  Starting  June  1st,  our  exciting  TV  campaign  will  be  seen 
by  around  38  million  adults,  an  average  of  12  times. 

0  Optrex  Lotion  now  has  a  new,  improved  formula, 
with  specially  flashed  packs. 

%  Clearine  Eye  Drops  are  being 
repackaged  to  make  a  powerful 
addition  to  the  range. 

With  support  like  this,  demand  for 
Optrex  is  going  to  be  even  bigger 
in  ,86.  So  stock  up  now. 

Optrex.  What  a  sight  for  sore  eyes. 


PR  Spray  is  market  leader  in 
lain  relief  sprays. 


Effective  cold-action  formula. 

Sales  up  by  20%  over  last 
-and  they're  still  rising. 


Advertising  budget  up  by 
)%  in  1986. 


1986  advertising  breaks  in  April. 
Over  80  advertisements  in  the 
major  national  daily  and  Sunday 
press,  reaching  over  40,000,000 
adults  an  average  of  19  times. 
Stock  and  display  now. 


(  CROOKESj 


■ 


Bfi§prayt 

puts  pain  on  ice 


Back  strain,  a  touch  of  cramp  or 
stiffness,  a  pulled  muscle  or  a  misdirected 
 ~*=aJQLthfis£_areserioiJS 


Spain  out 


Back  strain,  a  touch  of  cramp  or 

stiffness,  a  pulled  muscle  or  a  m,sd,rected 
hammer -none  of  these  are  senou/ 

mjiinpc  h,,«u  -.  ■■  I 


The  cold  facts, 

about  pain  relief 


(^r^r^jj.-j^  Bad 
^■^J^^^amme 


Back  strain,  a  touch  of  cramp  or 
stiffness,  a  pulled  muscle  or  a  misdirected 
hammer -none  of  these  are  serious 

u„.,  „,,n  rorlainlu  hurt. 


The  cold  war 

against  pain 


'  ^Spray's ^ 


Put  your  profits  in  even 


Sensodyne  is  a  major  force  in  the 
highly  profitable  toothbrush  market.  You'll 


>  to  TV  -  up  a  staggering  27%*  last  year. 
,J$^^^1         This  year  promises  to  be  a  real 


know  how  well  Sensodyne  sales  respond 

bonanza,  with  a  massive  £1  million 
\j)         vj^-  National  TV  campaign  featuring 

Sensodyne  Search.  TV  runs  through 


June  and  July  during  the  peak  sell- 
ing season,  backed  by  a  full  scale 


Sensodyne  Search 

More  Action  •  More  Sales  •  More  Profits 


campaign  to  dentists.  So  you  can  be  sure 
of  big  sales,  and  even  bigger  profits. 
Make  the  most  of  this  great  opportunity 
and  increase  your  stock  now. 

And  don't  forget  our  special 
'A-Team'  Sensodyne  Toothbrushes 
they're  selling  as  fast  as  youngsters 
can  put  their  hands  on  them! 
Stafford-Miller  Ltd.,  Hatfield, 
Herts.,  ALIO  ONZ.Tel.  Hatfield  61151. 


'Independent  Chemist  Audit  data.  July-December  1985  compared  with  July-December  1984. 


TOPICS  IN  TREATMENT! 
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Adverse  effects  of  antimalarial  drugs 


Holiday  travel  to  exotic  countries  has 
increased  over  recent  years,  with  the  result 
that  more  people  are  requesting  drugs  for 
prophylaxis  against  malaria.  Selection  of  the 
appropriate  agent  is  best  left  to  the 
specialists  whose  numbers  are  listed  in  the 
BNF,  because  patterns  of  chloroquine 
resistance  may  change  over  relatively  short 
periods.  In  fact,  in  a  few  places  in  the  tropics 
—  usually  urban  areas  —  no  prophylaxis  is 
necessary  or  is  only  required  during  specific 
seasons. 

Although  some  people  might  wish  to 
adopt  a  "shotgun"  approach  and  try  to 
achieve  the  greatest  protection  against 
malaria  irrespective  of  the  actual  risk,  it  is 
now  becoming  apparent  that  antimalarial 
drugs  may  occasionally  cause  severe  and 
fatal  adverse  effects.  In  particular,  the 
combinations  of  drugs  which  have  been 
found  necessary  to  combat  chloroquine- 
resistant  malaria  protozoa  have  caused  a 
high  incidence  of  adverse  effects  on  the  skin 
and  bone  marrow. 

Fansidar  is  a  combination  of 
pyrimethamine  and  the  sulphonamide, 
sulphadoxine,  which  has  been  widely  used 
in  areas  with  multiple  drug  resistance. 
Severe  skin  reactions,  probably  caused  by 
sulphadoxine,  occur  in  between  1  in 
18,000-26,000  people,  and  these  include 
toxic  epidermal  necrolysis,  Stevens-Johnson 
syndrome,  and  erythema  multiforme.  In 
these  conditions,  the  skin  and  mucosa 
become  erythematous  and  blistered  and  in 
severe  cases  can  affect  the  whole  body.  In 
Stevens-Johnson  syndrome,  diarrhoea, 
polyarthropathy,  and  renal  failure  are  also 
found,  and  these  reactions  may  often  be 
fatal.  Over  a  two  year  period  in  the  United 
States,  ten  cases  were  reported  and  four 
died.  Because  of  its  toxicity,  Fansidar  is  no 
longer  routinely  recommended  for  malarial 
prophylaxis,  but  the  next  alternative, 
Maloprim,  has  also  proved  toxic. 

Maloprim  is  a  combination  of 
pyrimethamine  and  a  sulphone,  dapsone, 
which  appears  to  cause  a  high  incidence  of 
agranulocytosis.  This  is  a  very  severe  or  total 


reduction  in  white  blood  cells  accompanied 
by  fever  and  mucosal  ulceration,  and  it 
carries  a  mortality  of  approximately  20  per 
cent.  Some  evidence  suggests  that  this 
reaction  is  more  likely  when  Maloprim  is 
take  twice  weekly  —  of  19  cases  reported  in 
1983,  12  were  caused  by  the  higher  dose 
and  seven  of  these  died. 

Agranulocytosis  caused  by  Maloprim  is 
rare:  over  the  past  seven  years,  it  is 
estimated  that  20  million  tablets  were 
consumed  worldwide  and  22  cases  were 
reported.  Assuming  that  each  course 
requires  ten  to  20  tablets,  this  gives  an 
incidence  of  one  case  per  50,000-100,000 
courses.  However,  because  it  is  likely  that 
only  a  fraction  of  cases  are  reported,  the  true 
incidence  could  be  much  greater  and  a 
more'  recent  estimate  has  been  as  high  as 
one  in  2,000-5,000.  Accordingly,  some 
authorities  recommend  other  alternatives  for 
chloroquine-resistant  areas,  and  this  is  often 
amodiaquine. 

Amodiaquine  is  chemically  related  to 
chloroquine  but  it  is  more  active  against 


some  strains  of  Plasmodium  falciparum,  the 
species  which  causes  the  most  dangerous 
forms  of  malaria  in  man.  Although  it  was 
withdrawn  from  the  market  in  1972  because 
it  was  little  used,  requests  for  supply  led  to  its 
reintroduction  in  1985.  Since  then,  about 
10,000  people  in  the  UK  have  taken 
amodiaquine,  usually  in  combination  with 
proguanil,  and  the  incidence  of 
agranulocytosis  associated  with  it  is  believed 
to  be  as  high  as  one  in  2,000.  Other 
evidence  indicates  that  liver  damage  may 
also  be  unusually  common  and  these  cases 
have  led  to  the  drug's  manufacturer  to  seek 
a  change  in  the  status  from  P  to  POM. 

Clearly,  the  risk:  benefit  ratio  must  be 
weighed  carefully,  and  this  can  only  be 
achieved  through  knowledge  of  the  toxicity 
of  these  agents  and  the  risks  posed  by 
malaria.  We  now  know  more  about  the 
drugs  but  the  spread  of  chloroquine 
resistance  means  that  such  information  may 
rapidly  become  out  of  date.  Advice  should 
therefore  be  sought  for  each  request  for 
malarial  prophylaxis. 


Dyspepsia  and  the  H2  antagonists 


Cimetidine  was  recently  licensed  for  the 
treatment  of  dyspepsia  not  caused  by  peptic 
ulcer.  This  was  criticised  on  the  grounds  that 
there  was  no  acceptable  evidence  that 
cimetidine  was  effective  for  this  indication, 
and  that  indiscriminate  prescribing  would 
now  be  encouraged.  A  more  appropriate 
choice  of  treatment  might  be  antacids,  but 
recent  evidence  suggests  that  even  these 
may  offer  no  benefit  in  some  cases. 

A  well  designed  trial  compared  the 
effects  of  cimetidine  800mg  daily  with  an 
antacid  mixture  of  aluminium  hydroxide, 
magnesium  hydroxide,  and  magnesium 
carbonate,  and  with  placebo,  in  subjects 
presenting  to  their  GPs  with  dyspepsia. 
After  three  weeks,  all  reported  an 
improvement  in  symptoms  but  the  average 
reduction  in  pain  was  similar  in  all  groups, 
indicating  that  neither  active  treatment  had 
any  beneficial  effect.  An  important  caveat, 


however,  is  that  people  would  not  have  been 
recruited  to  the  trial  if  they  had  obtained 
relief  from  antacids  which  they  had  bought 
over  the  counter.  The  study  population  may, 
therefore,  have  been  unrepresentative. 

This  evidence  emphasises  that  little  is 
known  about  the  pathogenesis  of  even  a 
common  condition  like  dyspepsia.  Some 
cases  undoubtedly  indicate  the  development 
of  peptic  ulcer  but  in  others  the  symptoms 
are  persistent  and  unchanging.  An  initial 
trial  with  antacids  seems  justified,  but  if  no 
response  is  obtained  rapidly  it  seems  that 
cimetidine  offers  no  further  advantage 
Ranitidine  is  unlikely  to  be  more  effective 
and  in  fact  is  not  licensed  for  dyspepsia  not 
caused  by  ulcers.  In  the  absence  of  disease, 
other  factors  may  then  be  found  to  be 
important  and  obvious  examples  such  as 
smoking,  alcohol  intake,  and  diet  should  be 
considered  when  counselling  patients. 
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Vomiting  and 

antiemetics 

during 


pregnancy 

During  the  1960s,  over  50,000  pregnant 
women  in  the  United  States  were  recruited 
into  a  study  to  examine  the  variables  which 
influenced  the  neurological  outcome  of  the 
neonate.  This  study,  the  Collaborative 
Perinatal  Project,  also  generated  a 
considerable  amount  of  data  on  drug  use 
during  pregnancy,  and  it  remains  the  largest 
and  best  researched  study  of  drug-induced 
birth  defects  in  man. 

Over  6,000  of  these  women  took  anti- 
emetics during  the  first  four  months  of 
pregnancy,  including  Debendox, 
antihistamines  such  as  meclozine,  and 
promethazine  and  other  phenothiazines. 
Small  increases  in  the  risk  of  malformations 
were  found  to  be  associated  with  some 
drugs,  but  it  was  not  clear  how  much  of  the 
observed  risk  was  caused  by  the  drugs  and 
what  contribution  was  made  by  the  effects  of 
repeated  vomiting.  These  data  have  recently 

Cyclosporin 

Cyclosporin  is  a  fungal  metabolite  which  has 
revolutionised  transplant  surgery.  Although 
its  precise  mode  of  action  is  unclear, 
cyclosporin  inhibits  the  activity  of  a  group  of 
blood  cells,  the  T  lymphocytes,  which  are 
involved  in  mounting  the  immune  response 
to  foreign  tissues  such  as  transplanted  hearts 
or  bone  marrow.  Before  the  development  of 
cyclosporin,  immunosuppression  was 
achieved  with  less  success  with  a 
combination  of  corticosteroids  and 
azathioprine.  Now  70-80  per  cent  of  people 
survive  for  more  than  a  year  following  heart 
transplants,  and  improvements  in  the 
understanding  of  cyclosporin  are  increasing 
the  success  rate  still  further. 

Cyclosporin  has  a  low  therapeutic  ratio, 
and  its  blood  levels  must  therefore  be 
monitored  carefully.  However,  no  clear 
therapeutic  range  has  been  established  and 
dosage  must  be  adjusted  on  an  individual 
basis  to  the  lowest  which  prevents  signs  of 
rejection.  Cyclosporin  causes  serious  but 
reversible  kidney  toxicity,  but  longer  term 
effects  may  result  in  permanent  damage  and 
these  seem  to  be  caused  by  a  high 
cumulative  dose  given  during  the  first  few 
months  after  surgery.  Other  adverse  effects 
include   hypertension,  hepatotoxicity, 


been  re-analysed  to  evaluate  the  possibility 
that  vomiting  in  pregnancy  is  itself 
teratogenic. 

Some  30  per  cent  of  the  women  in  the 
study  had  been  recruited  during  the  first 
four  months  of  their  pregnancies  and,  of 
these,  over  9,000  reported  vomiting  and 
7,000  did  not.  Of  the  infants  born  to  women 
who  had  vomited,   14.6  per  cent  had 


hirsutism,  and  tremors. 

Cyclosporin  interacts  with  a  number  of 
drugs  which  affect  its  hepatic  metabolism  or 
potentiate  its  nephrotoxicity.  These  include 
aminoglycoside  antibiotics,  co-trimoxazole, 
and  ketoconazole,  all  of  which  may 
occasionally  be  needed  in  patients  who  are 
immunosuppressed  and  susceptible  to 
infection.  Conversely,  drugs  which  induce 
liver  enzymes,  such  as  phenytoin  or 
phenobarbitone,  may  increase  the 
metabolism  of  cyclosporin  and  cause 
rejection  of  the  transplant. 

In  spite  of  all  these  problems, 
cyclosporin  is  normally  used  successfully 
but  it  has  been  claimed  that  in  some 
countries  at  least,  its  cost  rather  than  its 
toxicity  will  restrict  its  use.  Attempts  have 
therefore  been  made  to  substitute  cheaper 
immunosuppressive  drugs  such  as 
azathioprine  and  prednisolone  several 
months  after  kidney  transplants.  These 
patients  may  expect  some  benefit  in  the  form 
of  reduced  nephrotoxicity,  but  this  is  gained 
at  the  price  of  a  higher  incidence  of 
rejection  episodes  —  in  one  series  this  was 
high  as  80  per  cent.  Although  most  of  these 
episodes  can  be  reversed,  it  is  clear  that 
substitution  of  other  drugs  can  only  be 


anomalies  (ranging  from  very  minor 
changes  to  major  limb  malformations) 
compared  with  13.4  per  cent  of  those  bom  to 
the  women  who  did  not  vomit.  This  small 
difference  was  statistically  significant  but 
when  allowance  was  made  for  the  use  of 
antiemetics,  the  risk  of  malformation  was 
lower  and  not  statistically  significant. 

The  difference  therefore  seem  to  be  due 
to  the  treatment  of  vomiting  rather  than  the 
vomiting  itself,  but  is  it  important 
therapeutically?  The  drugs  most  widely  used 
to  treat  vomiting  in  pregnancy  are 
promethazine,  cyclizine,  and  meclozine 
plus  pyridoxine  (Ancoloxin).  The  BNF 
suggests  that  thiethylperazine  may  also  be 
used,  but  there  is  limited  evidence  of  its 
safety.  Individually,  none  of  these  drugs  in 
this  large  study  was  found  to  be  associated 
with  malformations  overall.  Meclozine 
appeared  to  be  signficantly  associated 
specifically  with  inguinal  hernia  and  defects 
of  the  eye  and  ear,  but  these  findings  have 
not  been  supported  by  other  large  studies. 

These  data  indicate  that  the  use  of  many 
antiemetics  in  this  large  group  of  women  was 
associated  with  a  low  excess  risk  of  foetal 
malformations.  However,  this  risk  cannot  be 
attributed  individually  to  the  drugs  widely 
used  in  this  country  and,  taken  with  other 
published  studies,  it  appears  that  these 
drugs  do  not  represent  a  signficant  hazard  to 
the  foetus. 


justified  when  cyclosporin  toxicity  cannot  be 
controlled. 


Topics  in  Treatment  is  a  regular  series  by 
Stephen  Chaplin,  MPS,  staff  pharmacist, 
Regional  Drug  Information  Unit,  Wolfson 
Unit  of  Clinical  Pharmacology,  Newcastle- 
upon-Tyne.  The  articles  look  at  current 
developments  in  prescription  medicines, 
and  complements  the  OTC  Update  series 
by  Professor  Alain  Li  Wan  Po. 


A  list  of  references  used  in  the  preparation  of  this  article  is 
available  from  the  Editor. 


a  real  hope  in  transplants? 
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customers. 
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sales. 


Build-up 

ilahlo  ^BA^B    A  VHP 


Carnation  Build-up 

turns  half  a  pint  of 
milk  into  a  delicious 
satisfying  meal.  Available 
in  a  choice  of  six  appealing 
flavours. 

Recommend  Carnation 
Build-up  for  those  who  can't 


take  a  normal  diet 
--providing  protein, 
®  energy,  vitamins 
and  minerals  to  help 
them  through  to 
recovery.  Even  more 
welcome  when  they  can't 
see  any  alternative . . . 


Hfc      01  m  (arnation 

Build-up 


Carnation  Build-up  is  a 

registered  trade  mark. 


Add  milk  to  make  a  complete 
high  protein  meal 


Carnation 
Build-up 

only  from 
chemists 


Carnation  Health  Care, 
36  Park  Street, 
Croydon,  Surrey  CR91TT 


There  is  no  need  for  hay  fever  to  spoil 
the  magic  of  Summer.  Proven  over  many 
years,  Piriton  (Chlorpheniramine  Maleate 
BP)  is  now  available  in  a  new  blister  pack 
of  small,  easy-to-swallow  tablets  for  your 
recommendation. 

Piriton  is  made  by  Allen  &  Hanburys 
and  has  an  established  reputation  for 
effective  therapy,  trusted  by  professionals 
and  remembered  by  name  by  the  public. 

Hay  fever  need  not  spoil  the  magic  of 
Summer. 


©PIRITON 


xf 


FOR  THE  RELIEF  OF  HAYFEVER,         .|[      >J  ^ 
INSECT  BITES  &  SKIN  ALLERGIES  -  '--^  ••:•■•>< 

30  tablets  4mg 


PIRITON 

pw  Priced  Professional  HayFeverTreatmer>t 

Allen  &  Hanburys  Limited,  Greenford,  Middlesex  (JB6  OHB.  Piriton  is  a  trade  mark. 


PERSONAL  OPINION 


I recently  tuned  into  the  radio  one 
morning,  and  was  surprised  and 
delighted  to  hear  John  Ferguson,  the 
secretary  of  the  Pharmaceutical  Society, 
being  interviewed  on  the  possible  increased 
use  of  the  pharmacist  as  a  source  of 
information  and  advice  by  the  public,  and 
his  under-use  in  that  role  at  present.  I 
thoroughly  agreed  with  every  word  that  he 
said,  and  thought  the  Society  and  the  NPA 
| with  their  "ask  your  pharmacist'  campaign) 
tiad  done  a  pretty  good  job  in  getting  our 
message  across  the  media. 

However,  as  I  drove  to  work  that 
noming,  I  sadly  reflected  on  the  real  world 
putside  the  broadcasting  studio,  and  the 
rituation  that  really  exists  in  too  many 
pharmacies  today. 

There  are  occasions  when  retail 
pharmacy  is  suddenly  propelled  into  the 
public  eye,  however  briefly.  An  increase  in 
prescription  charges  or  an  item  on  drug 
:osts,  for  instance,  and  a  television  crew 
ruickly  descends  on  a  pharmacy,  usually  m 
xmdon,  and  shoots  off  a  few  feet  of  film  of  a 
pharmacist  dispensing  or  handing  out  a 
prescription.  This  is  then  flashed  across  the 
lation's  television  screens  in  a  news  bulletin 
)r  current  affairs  programme. 

And  nine  times  out  of  ten,  indeed  ten 
imes  out  of  ten,  what  do  we  see?  A  shirt - 
leeved,  perhaps  cardiganed  male  handing 
>ut  a  bottle  with  a  hand-written  label  and 
hovmg  it  in  a  paper  bag  before  thrusting  it 
it  a  member  of  the  public,  presumably 
primed  beforehand.  In  no  way  does  the 
icene  convey  any  feeling  of  a  professional 
;ervice  —  merely  a  shopkeeper  serving 
iomeone.  Indeed,  he  could  be  handing  out 
1  packet  of  tea  or  a  box  of  sweets,  as  far  as 
inyone  else  is  concerned.  How  often  has  my 
plood  boiled  as  I  have  watched  such  a 
icene. 

Obviously,  the  Society  cannot  control 
vhere  the  Beeb  or  ITN  send  their  television 
:rews,  and  I  know  there  has  been  much 
:riticism  before  of  the  image  presented  to 
he  public.  But  I  think  it  is  worth  stressing 

"Men  are  far  worse 
than  women  in 
standards  of 
dress... some  are 
dressed  more  like 
navvies  than 
professionals/ ' 

again  that  pharmacy  must  look  and  act  as  a 
profession  before  it  will  be  treated  as  one. 
All  the  good  work  put  in  on  our  behalf  by  the 
Society  and  the  NPA  will  come  to  nought 
unless  we,  the  proprietors,  managers  and 
staff,  conduct  ourselves  and  our  businesses 
Ji  such  a  way  that  we  convey  through  visible 


"All  the  good  work  put 
in  by  the  Society  and  the 
NPA  will  come  to  nought 
unless  we  convey  the 
professionalism  for 
which  we  strive..." 


Dressing  the 
pharmacy 
part 


Do  we  look  like  a  profession? 
That  is  the  question  posed  by 

Guildford  community 
pharmacist  David  Morgan, 
who  wonders  whether 
manners  maketh  man... 

standards  the  professionalism  for  which  we 
are  striving. 

I  have  seen  pharmacists  dressed  in  a 
manner  that  I  would  never  tolerate  in  any 
business  of  mine.  I  have  seen  pharmacists 
dressed  in  jeans,  T-shirts  (proudly  bearing 
the  wholesaler's  emblem),  track-suits,  even 
shorts.  Men  are  far  worse  than  women  in 
standards  of  dress  and  more  female 
pharmacists  than  male  seem  to  wear  white 
coats  for  some  reason.  Some  men  are 
dressed  more  like  navvies  than 
professionals. 

Now,  I  know  many  will  feel  that  dress  is  a 
personal  matter,  and  that  criticism  of  how 
someone  else  chooses  to  dress  is  gross 
impertinence,  especially  in  today's  multi- 
cultural society.  Others  may  feel  that  it  does 
not  matter  if  a  pharmacist  chooses  to  appear 
stark  naked  in  his  dispensary  —  it  does  not 
affect  his  ability  to  dispense  a  prescription 
accurately.  But  such  people,  I  feel,  miss  the 
point.  What  I  am  concerned  with  is  a 


minimum  standard  of  dress,  cleanlmesss 
arid  overall  appearance,  be  fitting  a  member 
of  a  proud  profession. 

Go  to  any  meeting  of  the  BMA  or  the 
Law  Society,  and  the  high  standard  of  dress 
and  care  m  appearance  is  obvious.  The  Lord 
Chancellor  has  laid  down  minimum 
standards  of  appearance  for  magistrates, 
and  I  have  no  doubt  that  no  one  turns  up  to 
the  monthly  meetings  of  the  Society's 
Council  or  the  NPA  Executive  dressed  other 
than  properly  for  the  occasion.  Visit  your 
doctor,  your  lawyer,  your  accountant  or 
architect,  and  invariably  they  wear  a  suit 
with  a  clean  shirt  and  tie.  Their  tidy 
appearance  encourages  me  to  feel  more 
confident  of  their  professional  ability. 
Whether  this  is  later  realised  is  another 
matter. 

If  the  Society  can  lay  down  minimum 
standards  for  premises  (and  I  known  they  are 
minimum)  and  for  labelling  too,  why  not  lay 
down  minimum  standards  for  dress  and 
appearance?  To  me,  it  is  just  as  important  as 
anything  else.  It  all  goes  to  convey  the 
impression  of  a  professional  man  doing  a 
professional  job  in  a  professional  way.  I 
always  wear  either  a  suit  or  a  smart  two-piece 
combination,  clean  shirt  and  tie,  and  see  to 
it  that  my  shoes  are  clean.  And  the  strange 
thing  is  that  my  customers  like  to  see  rne 
looking  well  turned  out.  It  provokes  the 
occasional  sly  comment  —  "Chemists  must 
be  doing  well,"  was  the  last  one  —  but  I 
know  they  like  it.  And  the  staff  like  it,  too. 
One  manageress  told  me  that  she  liked  to  see 
her  boss  looking  smart;  and  I  suppose  she 
didn't  like  him  appearing  in  a  way  that  did 
not  reflect  credit  on  the  business. 

This  may  sound  a  bit  pompous,  and  I 
must  apologise  if  I  have  given  that 
impression.  But  it  is  a  subject  on  which  I  feel 
very  strongly.  If  we  wish  to  be  treated  as  a 
profession  then  we  must  act  —  and  look  — 
like  professional  men  and  women. 
Otherwise  we  will  always  be  treated  as 
glorified  shop-keepers,  and  that  will  be 
entirely  our  own  fault. 

If  we  look  like  stall-keepers,  then  we  will 
be  treated  like  them.  If  we  do  not  set  a  good 
example  to  our  staff,  too,  can  we  expect 
them  to  be  any  better?  Sloppy  dress  can  lead 

"If  we  wish  to  be 
treated  as  a  profession 
then  we  must  act  —  and 
look  —  like  professional 
men  and  women." 

to  sloppy  behaviour  and  sloppy  everything 
else.  I  would  urge  all  my  fellow  retail 
pharmacists  who  appear  before  the  public  to 
do  one  thing  —  smarten  up.  Otherwise,  John 
Ferguson  and  Tim  Astill  might  just  as  well 
save  their  breath. 
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Parallel  importing  now  an 
accepted  part  of  UK  scene 

•      r  11 "  fyc:-«ii     dragy  imports  frcwo  Europe  are  irn&  parallel 
imports  —  products  that  are  manufactured  in  the  UK,  exported 
and  then  imported  from  another  EEC  state.  But  no  one  really 
knows  the  true  value  of  the  imports  market,  according  to  Dr  P  C 
Somerville.  quality  assurance  and  registration  manager  for 
Eurochem  Ltd. 


An  analysis  of  imports  from  the  five  main 
source  countries  —  France,  Belgium, 
Holland,  Italy  and  Germany  —  indicates 
that  their  value  increased  15.5  per  cent  in 
1985  over  1984  to  £52m  (or  £67.5m  at  NHS 
reimbursement  prices),  he  told  the 
Institute  of  Pharmacy  Management 
conference  in  Canterbury  last  week. 

"British  pharmaceutical 
manufacturers,  including  those  who 
complain  they  have  been  adversely 
affected  by  the  PI  market,  continue  to 
generate  enviable  profits,"  he  said.  "The 
major  US,  German  and  Swiss 
multinationals,  who  are  most  affected, 
continue  to  value  the  UK  market  because 
of  its  significant  contribution  to  their 
corporate  profitability." 

Most  drug  companies  in  the  UK  are 
subsidiaries  of  overseas  multinationals, 
and  a  great  percentage  of  their  profit  will 
eventually  find  its  way  overseas,  Dr 
Somerville  said. 

He  sought  to  dispel  criticisms  made 
against  Pis,  such  as  origin  of  goods, 
quality,  safety,  equivalence  and 
packaging.  Government  legislation 
required  the  importer  to  hold  a  wholesale 
dealer's  licence,  and,  if  he  undertakes 
relabelling,  a  manufacturer's  assembly 
only  licence.  This  requires  the 
appointment  of  a  "qualified  person,"  and 
the  premises  and  procedures  must  be 
approved  by  the  Medicines  Inspectorate. 

"The  processing  of  imports  poses 
unique  difficulties,"  said  Dr  Somerville. 
These  were  overcome,  in  Eurochem's  case, 
by  strict  record  keeping  and  quality 
control.  In  certain  cases  the  importer  is 
required  to  do  chemical  analysis.  He  must 
also  have  adequate  recall  procedures. 

Liceces  are  only  issued  if  the  imported 
product  is  therapeutically  equivalent  to  the 
UK  product.  A  product  can  be  refused  a 
licence  on  the  grounds  of  inequivalence, 
licence  of  right,  biological  classification, 
or  a  different  EEC  manufacturer. 

"Parallel  importing  has  become  an 
accepted  part  of  the  UK  pharmaceutical 
scene.  Importing  by  licensed  suppliers  has 
reached  a  high  degree  of  professionalism 
and  is  undertaken  to  exacting  standards," 


Dr  P.C.  Somerville.  Eurochem 


Dr  Somerville  said.  "With  the  publication 
of  approved  PI  licence  numbers  the 
community  pharmacist  can  now 
confidently  ensure  ethical  dispensing 
within  the  law." 


Pis  throw  away 
PR  gains 

Axe  we  prepared  to  turn  our  back  on 
our  own  advertising  slogan  —  "Ask 
your  pharmacist,  you'll  be  taking 
good  advice"  —  by  using  parallel 
imports,  asked  Mr  Terry 
Silverstone.  until  recently 
superintendent  pharmacist  for 
Kingswood  Chemists.:. 

"Can  we  afford  to  allow  the  Press  to 
tarnish  the  good  PR  that  pharmacy  enjoys, 
just  because  of  those  pharmacists  who  seek 
extra  profit  at  the  expense  of  our  good 
name?"  he  asked.  Kingswood  did  not 
dispense  Pis. 

The  British  pharmaceutical  industry  is 
responsible  for  over  10  per  cent  of  the 
world's  R&D  expenditure,  but  only  4  per 
cent  of  consumption.  Exports  are  up  and 
imports  kept  to  a  minimum.  Pis  make  no 
contribution  to  research  or  the  nation's 
health,  said  Mr  Silverstone. 


Dispensing  Pis  would  not  improve  the 
image  of  the  pharmacist  with  the  patient  oi 
the  doctor.  The  products  are  not  packed 
for  the  UK  market,  as  examples  show. 
There  has  always  been  a  conflict  between 
the  professional  and  commercial  sides  of 
pharmacy.  The  pharmacist  may  not  be 
regarded  as  the  best  retailer,  but  he  is 
regarded  as  a  caring  health  professional. 
Dispensing  Pis  will  only  cause  confusion 
and  there  is  only  one  ultimate  loser  —  the 
pharmacist,  said  Mr  Silverstone. 

For  pharmacists  who  are  worried  they 
will  be  subjected  to  Government 
clawback,  Mr  Silverstone  urged  them  to 
write  to  the  Minister  as  he  had  done. 
"Register  with  him  the  fact  that  you  do  not 
and  will  not  dispense  Pis,  and  that  you  will 
not  stand  idly  by  and  allow  monies  to  be 
clawed  back  from  you  —  monies  you 
haven't  received." 

From  the  floor... 

It  was  not  the  legitimate  imports  that  were 
causing  problems  for  the  industry,  but  the 
unlicensed  ones,  said  Mr  Alan  Hunter, 
from  the  Wellcome  Foundation.  And 
pharmacists  would  be  in  breach  of  their 
terms  of  service  if  they  dispensed  scripts 
for  proprietary  products  with  the  PI 
equivalent  if  it  had  a  different  name,  even 
if  it  was  licensed. 

Mr  Somerville  condemned  the  use  of 
unlicensed  Pis.  Eurochem  had  given  the 
DHSS  the  benefit  of  the  doubt  over  the 
grey  area  on  whether  the  sale  of  products 
whose  licence  applications  were 
outstanding  was  legal,  he  said. 

There  was  a  problem  with  patents,  but 
it  only  applied  to  Spain  and  Portugal. 
"Companies  silly  enough  to  import 
Tagamet  from  Spain  will  have  to  take  on 
SK&F,"  he  said.  The  recent  DHSS  notice 
on  labelling  both  inner  and  outer 
packaging  had  arisen  after  blister  packed 
Amoxil  had  been  imported  and  only  the 
outer  relabelled  with  the  UK  name. 

From  the  Eurochem  range  Mr 
Somerville  said  12  per  cent  of  the  products 
had  brand  names  differing  from  those  in 
the  UK,  4  per  cent  had  different  markings 
and  5  per  cent  were  a  different  colour. 
"Patients  have  got  to  be  experts  to  tell  the 
difference  from  the  UK  product.  The  pack 
may  be  different,  but  in  the  majority  of 
cases  the  product  is  repackaged.  How 
many  pharmacists  pack  in  OPs?  And  even 
manufacturers  change  the  colour  of  their 
product  from  time  to  time,"  he  said. 

Miall  James,  Essex,  said  a  case  had 
been  referred  to  the  Secretary  of  State 
from  his  LPC  where  a  script  for  Septrin 
had  been  dispensed  with  Eusaprim.  It  was 
picked  up  under  the  drug  testing  scheme, 
and  although  correctly  endorsed  HD  was 
deemed  in  breach  of  terms  of  service. 

John  Hunt,  Glaxo,  and  also  a  member 
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.  T.P.  Silverstone.  Kingswood 
enlists 

the  ABPI's  international  committee, 
plained  how  the  price  differentials  arose 
rich  made  PI  attractive.  In  spite  of  the 
Cs  principal  of  free  trade  some 
vemments  felt  constrained  to  apply 
erventionist  pricing  policies  —  possibly 
curtail  health  service  costs. 
"Where  multinationals  cannot  charge 
>rice  that  is  reasonable  to  recover  R&D 
sts,  marketing  a  product  becomes 
interesting.  But  is  it  ethical  to  withold 
nefits  of  a  new  product  from  patients?" 
asked.  There  were  also  exchange 
ferences.  A  product  could  be 
roduced  at  comparable  prices  — 
rrency  fluctuations  could  then  change 
ative  values.  "The  industry  would  be 
lighted  to  see  common  prices 
oughout  Europe,"  Mr  Hunt  said. 


Degree  course  criticism 
largely  misconceived' 


The  science-based  pharmacy 
degree  course  was  strongly 
defended  by  Dr  Frank  Fish,  dean  of 
the  University  of  London  School  of 
Pharmacy,  in  the  light  of  the 
Nuffield  report. 

There  is  no  case  for  reducing  the 
length  or  quality  of  the  BPharm  course  for 
any  students,  said  Dr  Fish,  who  also  sat  on 
the  Nuffield  Committee.  "The  free 
movement  of  pharmacists  in  Europe  will 
not  permit  a  reduction  in  the  UK  course 
length.  But  more  importantly,  the 
pharmacist  in  any  branch  of  the  profession 
must  be  foremost  a  scientist,"  he  said. 

The  lay  members  of  the  committee, 
while  agreeing  the  course  must  stay  strong 
in  the  sciences,  insisted  those  sciences 
must  be  relevant  to  practice.  A  serious 
attempt  to  include  behavioural  science  in 
the  syllabus  was  urged,  said  Dr  Fish,  but 
likened  it  to  getting  a  quart  in  a  pint  pot. 

He  drew  attention  to  the  heavy  cuts 
made  in  pharmaceutical  higher 


Frank  Fish,  School  of  Pharmacy  and  Ian  Almond,  IPM1  chairman 


education.  "On  the  basis  of  work  force 
figures  produced  by  our  own  Society  in 
1983  the  University  Grants  Committee 
drastically  reduced  the  student  entry  for 
pharmacy  —  a  lead  later  taken  by  the 
polytechnics.  The  same  vigorous  pruning 
has  not  occured  in  chemistry  or  biology 
where  there  are  significant  levels  of 
unemployment,"  he  said. 

Dr  Fish  said  the  Nuffield  Report 
concluded  criticism  that  the  degree 
course  was  too  theoretical  was  largely 
misconceived.  Vocational  courses  are  in 
vogue,  he  said  "but  dilute  the  'bedrock' 
science  and  we  risk  losing  the  real 
knowledge  base  on  which  the  pharmacist 
will  build  his  professional  future  as  seen  in 
the  report." 

A  criticism  in  the  past  of  the  lack  of 
links,  and  in  some  places  the  total  absence 
of  contact  between  teachers  and  the 
profession  was  valid,  said  Dr  Fish.  One 
way  to  overcome  this  could  be  to  increase 
the  number  of  teacher  practitioners,  but 
this  would  not  be  without  dilf  iculty  in  the 
present  climate.  Although  there  were 
some  joint  appointments  between  hospital 
and  academia,  there  were  virtually  none 
in  the  community  sector. 

Another  gap  revealed  by  the  report 
was  the  lack  of  practice  research. 
Although  Aston  and  Bradford  have 
started,  others  have  been  slow  to  follow 
their  example.  "Here  is  an  area  ripe  for 
closer  liaison  between  academics  and 
practitioners  and  I  would  make  a  plea  for 
your  full  co-operation,"  said  Dr  Fish. 

The  Nuffield  Report  is  inevitably  a 
discussion  document,  and  there  are  some 
issues  which  have  been  merely  opened  up 


What  a  relief! 


IS 


Powerful  Pain  Relief  of  Migraine,  Headache, 
Muscular  Pain,  Dental  Pain,  Period  Pain, 
Feverishness,  Colds  and  'Flu 


Full  information  on  request  Luitpold  Werk,  Medical  &  Scientific  Office  in  U  K  . 

Hayes  Gate  House.  27  Uxbndge  Road.  Hayes.  Middlesex  UB4  0JN  Telephone  01  561  8774 
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for  further  examination,  Dr  Fish  said.  On 
some  issues  questions  have  been  posed 
rather  than  answers  provided.  "What  the 
report  has  done  is  to  point  community 
pharmacy  in  a  very  definite  direction,  and 
that  can  be  no  bad  thing  for  a  profession 
that  all  my  working  life  has  been  described 
as  being  at  a  crossroads,"  he  said. 

Mr  Gerry  Green,  managing  director  of 
R.  Gordon  Drummond  was  critical  of  the 
current  degree  course.  "Many  of  the  200 
students  we  interview  for  pre-reg  places 
are  not  skilled  in  the  areas  important  for 
their  jobs.  Something  has  to  give.  Much 
A-level  science  is  repeated  in  the  first 
year.  I  wish  to  employ  pre-reg  students 
and  have  control  over  their  pre-reg  year  in 
our  interests.  I  don't  want  to  be  further 


shackled  by  academics,"  he  said, 
referring  to  the  Nuffield  proposal  of  an 
assessment  at  the  end  of  the  pre-reg  year. 

Several  pharmacists  questioned 
whether  the  Pharmaceutical  Society  would 
be  able  to  fulfil  the  report's  expectations. 
Mr  Grace-Dutton  said  it  had  given  a  poor 
lead  on  rural  issues  and  parallel  importing 
and  doubted  it  would  do  better  in  the 
future.  Dr  Ian  Jones,  Bradford  University, 
noted  the  report  had  been  critical  of  the 
Society,  and  asked  if  it  had  sufficient 
powers. 

"If  the  Society  has  not  got  the  power  to 
deal  with  recalcitrants  then  it  should  be 
given  it,"  said  Dr  Fish.  But  he  did 
acknowledge  that  some  leaders  of  the 
profession  had  not  lead  from  the  front . 


US  pharmacists  uneasy  partners 
in  OTC  drug  marketing 


Pharmacists  know  they  regularly 
provide  essential  information  about 
OTC  medicines.  "But  we  are  the 
victims  of  intuition  and  anecdote. 
Such  intervention  has  not  been 
documented  in  a  systematic  way, 
and  in  the  USA  est  least,  official 
recognition  is  unlikely  to  come 
without  it,"  said  Professor  M.C. 
Smith  from  the  Department  of 
Health  Care  Administration. 
University  of  Mississippi. 

There  are  sufficient  problems  in  the 
use  of  OTC  medicines  to  warrant 
restriction  to  sale  by  pharmacists  or  in 
pharmacies,  he  said  —  there  is  currently 
no  Pharmacy  medicine  class  in  the  US.  A 
major  reason  for  the  rebirth  of  interest  in  a 
third  class  of  medicines  has  been  the 
switch  of  some  drugs  from  prescription  to 
OTC  status. 

As  part  of  the  OTC  review  in  the  US, 
which  started  in  the  early  1970s,  some  26 
prescription  drugs  have  been  granted 
interim  OTC  status.  Twenty  further 
ingredients  are  being  considered.  These 
drugs  have  been  brought  to  the  market 
place  with  considerable  promotional 
support,  said  Professor  Smith.  A  typical 
marketing  program  might  consist  of  :- 
Phase  1 .  One  of  the  most  widely 
prescribed  medicines  for  (condition)  is 
now  available  without  prescription. 
Phase  2.  Ask  your  pharmacist  for 
(product). 

Phase  3.  Indistinguishable  from  other 
drug  promotions. 

"From  the  marketing  point  of  view  we 
have  a  third  class  of  drugs.  During  the  first 
year  of  topical  hydrocortisone  being 
available,  OTC  drug  store  (chemist)  sales 
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were  85  per  cent  of  all  units  sold.  The 
figure  dropped  to  75  per  cent  the  next  year 
and  has  continued  to  decline  since,"  said 
Professor  Smith. 

"Producers  rely  on  pharmacists  to 
introduce  the  product.  Their  success  is 
their  own  undoing,  as  increased  patient 
familiarity  leads  to  loss  of  sales  to  non- 
pharmacy  outlets." 

Pharmacists  have  become  uneasy 
partners  in  the  marketing  of  non- 
prescription drugs  in  the  US. 
Advertisements  make  their  importance  in 
the  marketing  scheme  clear,  but 
manufacturers  are  wary  of  pharmacists 
taking  too  "proprietary"  an  interest  in 
OTC  medicines. 

In  the  OTC  market  the  decision  will 


Professor  M.C.  Smith,  University  of 
Mississippi 

rest  with  the  customer  —  where  it  always 
has  done,  said  Professor  Smith. 
Manufacturers  and  the  Food  and  Drug 
Administration  have  no  wish  to  depart 
from  business  as  usual,  he  said.  The  ability 
of  the  pharmacist  to  tie  OTC  sales  to  the 
pharmacy  lies  ultimately  in  the  market 
than  in  government.  Whether  the 
pharmacist  has  the  motivation  and  skill 
remains  to  be  seen. 


Consumer  welcome  for  Nuffield 


The  Consumers  Association  was  pleased 
with  the  findings  of  the  Nuffield  Report, 
Anne  Ferguson,  author  of  the  Which? 
survey  on  pharmacists,  told  the 
conference.  "We  were  particularly 
pleased  to  see  the  committee  recognised 
the  importance  of  training  in  counselling. 
We  liked  the  idea  of  a  test  of  competence  at 
the  end  of  the  pre-registration  year,  and  we 
were  also  pleased  to  see  the  call  for  the 
Society  to  involve  itself  more  in  the  training 
of  technicians,"  she  said.  The  suggestion  of 
a  change  in  the  basis  of  remuneration  was 
a  good  one  and  should  be  more  throughly 
investigated.  Pharmacists  are  a  useful 
resource  for  consumers  and  that  needs  to 
be  recognised  in  its  own  right.  The 
Association  supported  the  committee  line 
that  the  law  should  be  relaxed  to  allow  the 
|  pharmacist  to  leave  the  premises  for  short 


periods.  "We  think  many  of  the  Nuffield 
proposals  will  be  useful,  and  hope  it  will 
not  be  left  on  the  shelf,"  Ms  Ferguson  said. 
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Xu  The  Carnation  range  of  footcare  products  is  all  set 

to  make  a  real  impact  on  your  customers  in  1 986. 
'  |'i  Because  we're  promoting  Carnation  with  an 

attention  grabbing  TV  Commercial  which  will 
x  be  on  the  screens  in  London,  Central,  Granada, 
v  TVS  and  Yorkshire  in  May  and  June.  That's  all 
i  going  to  be  backed  up 
'V  with  eye-catching  press 
ads  in  TV  Times 
nationwide 
through  May, 
June  and  July. 


Carnation  is  a 

comprehensive  range  of  footcare 
products  to  satisfy  your  customers'  needs.  For 
a  limited  period  only  Carnation  are  offering  you 
the  chance  to  purchase  all  five  products  in  the  range 
n  a  special  'HIGH  PROFIT  PARCEL'  at  a  promotional  price  of  £1 5 
giving  £9.58  profit  excl  VAT,  available  from  1  st  April,  whilst  stocks  last. 

So  make  sure  you're  stocked  up  with  Carnation  now. 


This  little  piggy  is 

market 


y\/in  a  holiday  for  two 
in  beautiful 


Guernsey 


plus 


100  Carnation 
watches  to  be 
given  away  in  our  easy  to 
tiliifi     enter  competition 
I  ™  A  mystery  shopper  competition 
with  another  150  Carnation  watches  to  be  given 
away  by  our  team  of  mystery  shoppers  to  the  first 
1 50  chemists  seen  displaying  the  Carnation  range 

Look  out  for  details  in  your  wholesaler's  promotion  magazine. 


CARNATIO 


Complete  cave  for  your  feet 

uxson  Gerrard  &  Co  (Dressings)  Limited,  Oldbury,  Warley,  West  Midlands.  B69  3BB 


Painkillers  find  little 
favour  with  experts 


The  large  market  in  painkillers 
(over  12  million  packs  bought  in 
1983,  corresponding  to  an  annual 
consumption  of  30  dosage  units  per 
head)  came  in  for  hefty  criticism  in 
the  consumer  magazine  Test  which 
coincidentally  appeared  at  almost 
exactly  the  same  time  as  our 
Which?,  and  came  to  broadly 
similar  conclusions. 

With  the  virtual  absence  of  BP  type 
preparations  in  a  market  dominated  by 
combination  products,  Test  selected  23  of 
the  most  popular  analgesics  (mostly  OTC 
preparations)  out  of  the  300  or  so 
available,  and  invited  a  panel  of  experts  to 
evaluate  them  on  the  basis  of  scientific 
literature. 

Only  six  —  all  monopreparations  of 


aspirin  or  paracetamol  —  were  given  the 
seal  of  approval.  The  market  leaders  and 
all  the  other  combination  products  were 
dismissed  as  illogical  and  unnecessary. 
Common  mixtures  of  aspirin, 
paracetamol/codeine  and  caffeine, 
together  with  more  unusual  ones  like 
aspirin  and  diazepam  or  aspirin,  quinine 
and  lithium  citrate,  were  condemned  as 
having  no  positive  advantages  and  likely 
to  cause  more  side  effects  than  the  single 
painkillers. 

The  report  was  predictably  greeted 
with  anger  by  individual  manufacturers 
and  their  federation,  who  complained  of 
unjustified  bias  against  long -established 
and  clinically  effective  combinations.  Test 
was  accused  of  causing  needless 
uncertainty  about  the  use  of  medicines 
licensed  by  the  authorities. 


Medicine 
increase 


Consumption  of  medicines  in  East 
Germany  has  more  than  doubled 
since  1970  according  to  a  West 
Berlin  Information  Bureau. 

The  cause  of  this  massive  increase  has 
been  identified  by  the  state  Press  as 
unscientific  prescribing  habits  by  doctors 
and  a  growing  misuse  of  painkillers, 
hypnotics,  psychopharmacological  agents 
and  laxatives. 


Over  90  per  cent  of  drugs  taken  in  East 
Germany  are  obtained  on  prescription 
and  free  of  charge  from  the  2,000  state-run 
pharmacies. 

Meanwhile,  in  the  USSR,  according  to 
agency  reports  based  on  an  article  in  the 
Soviet  Medizinskaja  Gaseta,  there  were 
serious  shortages  of  medical  supplies  last 
year. 

Only  50  per  cent  of  the  country's 
antibiotic  needs  and  30  per  cent  of 
cardiovascular  drugs  were  available,  and 
there  were  severe  deficiencies  in  cotton 
wool  and  plaster.  Over  half  of  all 
medicines  were  supplied  to  pharmacies 
unpacked  and  in  loose  lots. 


The  test 
tube  test 


With  one  tenth  of  the  2,000  test  tube 
babies  born  worldwide  living  in 
West  Germany,  public  interest  in  all 
aspects  of  in  vifro  fertilisation  (IVF) 
runs  high,  and  a  "Warnock-type 
commission  has  attempted  to 
produce  ethical  guidelines  and 
recommendations. 

The  majority  of  the  Benda  Commission 
were  against  all  forms  of  human  embryo 
research  and  cloning  experiments.  It  also 
felt  that  genetic  analysis  should  be  closely 
controlled  as  it  could  be  misused  by,  for 
example,  employers,  life  insurers  and 
health  insurance  schemes.  However, 
genetic  therapy  was  broadly  welcomed, 
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provided  it  was  not  attempted  at  the 
embryo  stage. 

Faced  with  the  possibility  of  a  child 
having  five  different  parents  (two  genetic 
donors,  a  surrogate  mother  and  then  being 
adopted),  the  Commission  (and  a  separate 
report  by  the  equivalent  of  the  BMA) 
expressed  great  concern  about  the  use  of 
egg  and  sperm  donors.  In  the 
Commission's  view  such  children  should 
be  told  the  personal  details  of  the  genetic 
father  or  mother  at  the  age  of  16  and 
gametes  from  one  donor  should  never  be 
used  more  than  10  times. 

German  doctors  have  proposed 
extremely  strict  guidelines  on  the  use  of 
IVF  and  declared  themselves  in  principle 
against  embryo  transfer  and  surrogate 
motherhood.  Indeed,  a  court  has  recently 
ruled  that  newspaper  advertisements  by 
couples  seeking  women  who  will  undergo 
insemination  on  their  behalf,  contravene 


the  adoption  laws. 

But  this  cautious  approach  was  not 
enough  to  still  the  disquiet  of  one  popular 
news  magazine,  which  pointed  out  the 
irony  of  a  situation  where,  in  the 
industrialised  countries,  two  babies  are 
artificially  produced  each  day,  while  some 
40,000  children  in  the  Third  World  die 
daily  from  disease  and  starvation. 


Against 
adverts 


"A  case  for  the  Monopolies 
Commission"  was  the  conclusion  of 
the  magazine  Dei  Spiegel,  which 
examined  the  thorny  problem  of 
pharmacy  advertising  and  the  ban 
on  the  distribution  of  free  gifts  (C&D 
16  November  1985). 

Pointing  out  the  regional  differences  in 
attitudes  of  Chambers  of  pharmacists 
towards  advertising,  Der  Spiegel 
maintained  that  long  established 
pharmacists  frown  on  newcomers 
indulging  in  publicity,  and  complain  to 
their  local  branches. 

The  golden  times  for  pharmacists  are 
now  past,  declared  the  article,  and  over 
half  now  operate  at  a  loss,  with  no 
improvement  in  sight  as  long  as  their 
numbers  continue  to  increase. 

Perhaps  pharmacists  have  already  seen 
the  writing  on  the  wall.  In  1985,  the 
number  of  net  openings  fell  below  the  200 
mark  for  the  first  time  in  18  years. 


Statements  from  the  Federal  Health 
Office  (BGA)  concerning  the  uses 
and  dangers  of  vitamin  pills  were 
widely  reported  in  the  lay  press  — 
and  then  quickly  refuted  by  ABDA, 
the  umbrella  organisation  of 
German  pharmacists  and  the  drug 
manufacturers  association. 

According  to  the  BGA,  vitamin 
deficiency  is  rare,  and  unnecessary 
vitamin  taking  can  be  harmful.  These 
views  are  a  gross  oversimplification  and 
downright  inaccurate,  retorted  ABDA, 
who  said  that  only  vitamins  A  and  D  have 
proven  toxicity  —  and  that  their  levels  in 
OTC  preparations  are  too  low  to  cause 
problems.  The  national  diet,  said  ABDA, 
often  lacks  B  group  vitamins  and  there  are 
many  people  who  need  supplementary 
vitamins. 
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!  AIDS  TO  BUSINESS! 


Lighter  bills 

The  new  Photain  Autolite  lighting  control 
(£120)  can  knock  40  per  cent  off  retailers' 
energy  costs,  say  its  makers. 

The  product  is  said  to  stop  artificial 
light  being  left  on  unnecessarily.  The 
retailer  chooses  how  bright  he  wishes  his 
premises  to  be  then  sets  the  Autolite  switch 
to  that  level.  A  photoelectric  cell  will 
monitor  natural  light  levels  and  the  system 
turns  lights  on  and  off  as  needed.  Photain 
Control  Ltd,  Ford  Aerodrome,  Arundel, 
West  Sussex  BN18  QBE. 


Secure  your 
computer 

Acco  have  launched  a  range  of  computer 
security  products. 

Designed  for  IBM  personal  computers, 
the  Accodata  range  comprises  a  computer 
lock  (£27)  which  prevents  access  to  the 
on/off  switch  and  provides  machine 
protection;  a  disc  drive  cover  (£14)  which 


The  latest  Unitemp  water  baths  come  with 
either  deep  or  shallow  working  chambers 
in  corrosion  resistant  stainless  steel. 
Natural  convection  or  forced  water 
circulation  is  available  and  fittings  include 
a  shaking  attachment,  test  tube  rack 
holders  and  a  spring  tray  for  bottles  and 
flasks.  Baird  and  Tatlock  Ltd,  PO  Box  I, 
Romford  RM1 1HA. 


stops  the  theft  of  discs,  and  a  locking 
keyboard  cover  (£15)  to  prevent 
unauthorised  access  to  the  computer. 

Acco's  new  universal  security  system 
(£22.50)  will  fit  any  office  equipment,  says 
the  company.  Steel  plates  with  adhesive 
pads  are  threaded  with  galvanised  steel 
cable  said  to  resist  up  to  500kg  of  pressure. 
A  galvanised  steel  padlock  and  "locking 
washer"  complete  the  system.  .Acco 
Europe,  36  Croydon  Road,  Beckenham, 
Kent  BR3  4BH. 


Cash  counter 

A  high  speed  banknote  counting  machine 
has  been  introduced  by  Cash  and  Security 
Equipment  Ltd. 

The  desk-top  unit  —  which  the  makers 
say  counts  up  to  1,200  notes  a  minute  — 
can  either  stand  alone  or  be  incorporated 
into  a  computerised  system.  There  are  two 
versions,  a  K-200  retailing  at  £1,495,  and 
the  K-200A,  with  four  counting  modes 
(count,  preset  count,  addition  and  repeat) 
retailing  at  £1,695.  Both  have  electronic 
error  detection,  with  malfunctions  traced 
on  an  LED  screen.  Cash  and  Security 
Equipment  Ltd,  Acrewood  Way,  St 
Albans,  Herts  AL4  0JL. 
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ELED  QUALITY 

Wyeth's  reputation  for  quality  and  consistency  has 
always  been  second  to  none -giving  you  the 
assurance  that  the  products  you  dispense  conform 
to  the  highest  possible  standards. 

To  enquire  about  Wyeth  Generics  as 
well  as  'quantity  discounts'  currently 
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WYETH  "HOTLINE" 
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! EiTERS 


NEWS 


Teeing  off. . . 

I  have  been  made  responsible  to  report  the 
results  of  the  meetings  of  the  South  London 
and  Surrey  Pharmacists  Golfing  Society. 
We  have  nine  fixtures  between  March  and 
September,  some  of  which  are  sponsored 
by  drug  companies. 

Our  last  meeting  was  at  Banstead 
Downs  Golf  Club  on  March  26  and  the 
results  were  as  follows:  - 
The  Banstead  Bowl  —  E.  Oldcom  41 
points. 

The  Calcutta  Cup  —  O.  Sanders  40  points. 
The  Bobby  Lock  Trophy  —  D.  Hobem. 

The  next  meeting  will  be  on  April  23  at 
the  RAC  Club. 
Tony  Williams 
Hove 


Pushing  hack  the 
frontiers 

Xrayser  (C&D  March  29)  suggested  that 
community  pharmacists  are  unable  to 
forge  the  same  professional  links  between 
themselves  and  general  medical 
practitioners  as  exists  between  hospital 
pharmacists  and  doctors. 

I  must  disagree  with  his  hypothesis.  I 
too  spent  several  years  in  hospital 
pharmacy  and  had  regular  contact  with 
doctors.  Now  that  I  am  a  community 
pharmacist  I  see  no  reason  why  I  should 
not  have  the  same  contact  with  the  GPs 
whose  patients  bring  their  prescriptions  to 
me  for  dispensing.  During  the  two  and  a 


half  years  I  have  been  in  my  present 
position,  I  have  been  able  to  build  up  a 
relationship  with  many  of  the  local  doctors 
who  now  phone  me  if  they  have  a  query  or 
ask  me  to  visit  a  patient  who  may  have  a 
compliance  problem.  They  realise,  just  as 
hospital  doctors  do,  that  I  may  not  be  able 
to  give  them  an  immediate  answer,  but 
they  also  know  that  I  will  give  them  an 
unbiased  answer  and  were  relevent  the 
necessary  references. 

I  would  add  that  it  has  also  been 
possible  to  be  of  assistance  to  many  district 
nurses  who  have  come  to  me  with  queries 
during  the  same  period  of  time,  thus 
forging  bonds  with  other  members  of  the 
primary  health  care  team. 
Kay  Roberts 
West  Harrow,  Middlesex. 


Do  not  disturb 

Following  Xrayser's  scepticism  concerning 
his  eventual  purchase  of  a  computer- 
driven  labelling  system  (C&D  March  22), 
and  the  mess  he  might  get  from  the  rolls  of 
labels  in  the  printer,  I  would  like  to 
reassure  him  by  saying  I  have  used  my 
Epson  RX80  for  four  years  without  any 
maintenance  or  cleaning.  My  Commodore 
4032  computer  and  dual  disc  drive  8032 
have  also  lasted  the  four  years  without  any 
maintenance.  And  my  KL8  tablet  counter 
too  has  performed  for  eight  years  without 
maintenance. 

Perhaps  many  readers  will  think  I  have 
been  lucky,  but  I  believe  while  machines 
are  going  well  —  leave  alone! 
Alan  Spinks 
Great  Yarmouth. 


% 


To  celebrate  winning  the  Agfa-Gevaert  award  of  excellence,  Mr  Kanti  Shah  and  his  son 
lagdeep  of  Wembley  Photofinishers  Ltd,  invited  their  retail  customers  to  Agfa  House, 
Brentford,  for  a  social  evening  and  to  meet  the  company's  managment 


Patent  charges 

Glaxo,  ICI  and  Beecham  are 
fighting  an  attempt  by  Generics 
(UK)  to  almost  halve  the  selling 
prices  of  their  top  products,  a  report 
in  The  Guardian  says  this  week. 

The  article  suggests  that  the  leading 
pharmaceutical  companies  discourage 
competition  from  generic  manufacturers 
by  controlling  prices  through  the  royalties 
and  licences  of  right. 

The  article  lists  Zantac,  Tenormin, 
Ventolin  and  Amoxil  as  the  drugs  at  the 
centre  of  the  battle.  However,  Zantac  will 
only  be  open  for  licences  of  right  in  1993. 
The  Guardian  has  1983. 

In  a  statement  in  response  to  The 
Guardian  article  the  Association  for  the 
British  Pharmaceutical  Industry  says:  "In 
1977,  European  countries  extended  the 
duration  of  patent  terms  to  20  years.  But 
uniquely,  the  British  Government 
introduced  "licence  of  right' 
endorsements.  This  means  that  during  the 
last  four  years  of  a  product's  patent  life  any 
copyist  can  apply  to  make  the  product  in 
return  for  the  payment  of  a  royalty. 

"The  Association  of  the  British 
Pharmaceutical  stands  firm  in  its  belief 
that  the  licence  of  right'  provisions 
threaten  to  undermine  the  financial 
position  of  the  research  based 
pharmaceutical  industry  in  the  UK. 

"Information  put  out  on  behalf  of 
Generics  (UK)  suggests  that  research 
based  pharmaceutical  companies  are  at 
present  'insisting'  on  excessive'  royalties 
under  the  licence  of  right  provisions.  In 
fact,  royalty  levels  are  set  by  the  patents 
court,  controlled  by  the  impartial 
judiciary.  Many  innovators  are  deeply 
concerned  that  royalties  are  being  set  at 
too  low,  not  too  high,  a  level,"  the  ABPI 
says. 

Regulations  coming  into  effect  on  April  25 
change  the  circumstances  under  which 
folic  acid  and  phenylpropanolamine  are 
POM. 

Folic  acid  is  excluded  from  being  a 
POM  if  the  maximum  daily  dose  is  500mg. 
Phenylpropanolamine  hydrochloride 
becomes  POM  when  the  maximum  dose  is 
over  25mg  (50mg  controlled  release)  and 
MDD  over  lOOmg.  The  Regulations  also 
add  32  medicines  to  Part  I,  Schedule  1. 
Diethylpropion  and  18  barbiturates  are 
deleted  but  are  still  POM.  The  barbiturates 
are  deleted  from  Schedule  3,  which 
specifies  medicines  not  allowed  on 
emergency  supply,  but  are  still  prohibited 
by  virture  of  being  CDs.  The  Medicines 
(Products  other  than  Veterinary  Drugs) 
(Prescription  Only)  Amendment  Order  (SI 
1986 No  586,  HMSOil.35). 
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The  Hanssen  Diet  will  take  pounds  off  the  weight 
of  your  customers.  It  will  also  put  £14.95  in  your 
till!  AND  £4.11  per  pack  in  YOUR  POCKET!  So 
don't  miss  this  opportunity  of  stocking  The 
Hanssen  Diet  It  will  he  supported  with  £300,000 
worth  of  National  advertising  over  3  months, 
really  good  point  of  sale  material,  tremendous  PR 
and  TOTAL  BACKING  BY  MAURICE  HANSSEN. 


Maurice  Hanssen  FORMULATED  the  diet, 
BELIEVES  in  the  diet  and  will  STAKE  HIS 
REPUTATION  on  the  Diet  -  on  TV,  on  radio  and 
in  the  press. 

The  Hanssen  Diet  is  available  from  your 
wholesaler  NOW,  so  make  sure  you  order  the 
product  and  you'll  be  certain  of  putting  weight  on 

your  sales. 


The  Hanssen  Diet 

A  product  of  Dietary 
Specalrtes  Limited 


<W|„, 


GUIPMI 


Incontinence  Duvet  Protectors 


A  brand  new  product  area  of  interest  to  both  Retail  and  Nursing      V*""  |A^NN^ 
Home  customers.  Send  now  for  details.  * 


The  TVM  Rehabilitation  Equipment  Scheme 
for  Pharmacists 

The  TVM  Scheme  allows  the  Pharmacist  to  benefit  from  the  large 
and  growing  market  for  Rehabilitation  Equipment,  without  the 
inconvenience  of  handling  and  stocking  a  large  range  of  bulky 
items.  The  four  components  of  the  TVM  Scheme  are  as  follows: 

1 

The  TVM  Medical  Products  Catalogue 
(Rehabilitation) 

This  brand  new  catalogue  easily  identifies  a  large  range  of 
products  by  category.  You  can  use  it  to  sort  out  your  customer's 
particular  needs. 


The  Rehabilitation  Equipment  Showcard 

This  does  not  mention  TVM.  It  is  designed  to  be  your  message  to 
customers,  to  encourage  them  to  ask  for  advice,  and  to  order  their 
equipment  from  you. 

3 

The  TVM  Rehabilitation  Equipment 
Delivery  Service 

You  order  by  phone  from  us  (Medical  Products  Department)  and 
we  are  happy  to  arrange  prompt  delivery  direct  to  your  customer's 
home  address.  All  goods  will  be  despatched  in  a  plain  package. 
You  will  be  invoiced  separately.  Your  customers  will  receive  no 
communication  whatsoever  from  TVM. 

This  direct  delivery  service  is  available  if  you  wish  to  use  it.  It  means 
that  you  don't  have  to  stock  and  arrange  delivery  of  bulky  items. 

4 

The  TVM  Rehabilitation  Equipment 
Advice  Service 

We  are  always  pleased  to  offer  our  advice  and  experience  on  the 
range  of  products  available,  to  Pharmacists.  You  will  find  our 
Medical  Products  Department  friendly  and  helpful. 

Remember  Rehabilitation  is  a  growing  market,  don't  miss  out. 
TVM's  stock  of  Rehabilitation  Equipment  is  enormous  -  let  us  do 
the  work  -  you  take  the  profit! 


Thames  Valley  Medica 


Thames  Valley  Medical  Limited 

Medical  Products  Department 
Chatham  Street  Reading 
Berkshire  RG1  7HT 
Telephone:  0734  595835 


AIDS  FOR  THE  HANDICAPPED 


He  says  there  is  no  doubt  that  a  display  of 
aids  attracts  people  in  to  a  pharmacy, 
particularly  those  who  are  the  most  valuable 
for  prescriptions.  It  is  not  the  large  High 
Street  pharmacy  that  does  the  best,  rather 
the  smaller  shop  where  customers  can  be 
given  a  discreet,  sympathetic  service.  Nor  is 
it  pharmacies  in  areas  with  an  ageing 
population  that  are  the  most  successful. 
Many  items  are  bought  by  younger  adults 


for  their  older  relatives  and  some  of  the  best 
trade  is  in  poor  areas  where  people  tend  to 
spend  what  little  they  have  on  their  families. 
Much  of  the  equipment  is  useful  for 
rheumatics,  in  whom  age  is  no  barrier. 

Since  Thames  Valley  Medical  started 
catering  for  the  needs  of  smaller  pharmacies 
four  years  ago,  business  has  rocketed,  says 
Mr  Brown.  NHS  cutbacks  have  meant  that 
equipment  is  becoming  less  easy  to  acquire 
through  the  social  services  and  it  can  take  up 
to  six  weeks  to  obtain  a  bed  pan,  for 
example. 

"The  problem  is  that  people  don't  know 
where  to  turn.  A  number  of  pharmacists 
have  put  on  a  window  display  for  a  week  or 
so  and  business  has  taken  off,  just  because 
they  are  letting  people  know  where 
equipment  can  be  bought.  There  are  about 
10  million  elderly  people  in  the  UK  and 
many  of  them  don't  realise  what  aids  are 
available  to  help  them  in  their  everyday 
lives.  Besides  having  to  wait  for  equipment, 
people  are  often  not  satisfied  with  what  the 
social  services  provide  and  prefer  to  buy  the 
best  for  their  relatives." 

The  main  pitfall  for  pharmacists  wishing 
to  enter  this  field  is  to  make  an  order  without 
first  deciding  what  is  appropriate.  Says  Mr 
Brown:  "The  first  priority  is  to  decide  how 
much  space  you  want  to  devote  to  these  aids 
and  how  much  money  to  spend.  We  will 
then  advise  how  to  make  the  best  use  of  your 
resources.  It  is  important  to  know  the  space 
available,  because  a  pharmacist's  idea  cf 
what  will  fit  could  be  quite  wrong  and  look 
disastrous. 

"It's  a  mistake  to  buy  too  many 
wheelchairs,  for  example.  I  would  suggest 
not  more  than  two  to  start  with.  It's  better  at 
first  to  display  lots  of  smaller  items  rather 
than  larger  ones.  If  you  put  wheelchairs  and 
bulky  walking  frames  all  over  the  place  it 
can  look  dreadful  and  customers  will  fall 
over  them." 

Thames  Valley  Medical  offer  packages 
of  equipment  based  on  the  best-selling  items 
and  ranging  in  price  from  £200-£750.  They 


Most  pharmacies  won't  make  a 
fortune  out  of  selling  aids  for 
the  handicapped  but  a  lot  can 
have  a  good  steady  business, 
believes  David  Brown, 
marketing  manager,  Thames 
Valley  Medical.  


are  willing  to  send  anything  on  approval 
within  two  or  three  days.  "There  are  so  many 
different  types  of  walking  frame,  for 
example,  that  it  is  not  worth  pharmacies 
stocking  a  massive  range,"  Mr  Brown 
continues.  "And  because  wheelchairs  can 
be  tailor  made  according  to  the  height, 
weight  and  other  requirements  of  the 
individual  patient,  there  is  no  need  for 
pharmacists  to  stock  any." 

Nor  is  it  worth  pharmacies  hiring  out 
wheelchairs,  he  feels,  because  they  are 
expensive  to  buy  and  can  be  readily  hired 
from  the  Red  Cross  and  other  charities. 

Free  delivery 

Delivery  is  free  throughout  the  UK  and, 
while  Thames  Valley  Medical  do  not  sell 
directly  to  the  public,  they  will  deliver  direct 
to  a  patient's  home  rather  than  to  the 
pharmacy,  if  required,  for  no  charge.  The 
minimum  order  is  £2.50  trade. 

Showcards,  leaflets  and  posters  are 
available  listing  what  items  the  pharmacy 
can  obtain  if  customers  wish.  This  display 
material  is  also  available  to  pharmacies  not 
wishing  to  hold  any  stocks. 

Mr  Brown  is  willing  to  talk  to  groups  of 


pharmacists,  advising  on  which  equipment 
is  best.  Julie-Anne  Hilsdon,  the  company's 
medical  products  supervisor,  will  discuss 
over  the  telephone  what  she  feels  is  the  most 
suitable  package  for  a  pharmacy,  based  on 
its  size  and  location.  She  has  selected  from 
30-40  manufacturers  those  items  found  to  be 
most  appropriate  for  pharmacies. 

Bath  seats,  rails,  raised  toilet  seats, 
walking  aids  and  bed  pans  are  among  the 
most  popular  items,  and  she  knows  one 
pharmacy  which  sold  12  commodes  in  a 
fortnight.  Gadgets  to  help  with  cooking, 
eating  and  gardening  are  also  useful  aids 
that  elderly  people  may  not  realise  exist. 

Business  can  be  seasonal.  Mobility  aids 
such  as  transit  chairs  are  more  popular  in  the 
summer,  and  some  items  are  bought  as 
Christmas  presents. 

Comments  Ms  Hilsdon:  "One  advantage 
to  pharmacies  stocking  aids  for  the 
handicapped  is  that  it  shows  the  staff  have  a 
caring  attitude.  It  is  important  to  have  an 
assistant  who  is  willing  to  spend  the  time  and 
be  sympathetic,  which  is  where 
independents  can  benefit  over  the  larger, 
more  impersonal  multiples." 

One  such  assistant  is  Mrs  Brenda  Tily,  of 
Manichem,  Caversham,  who  even  visits 
customers  in  their  homes  to  give  this 
personal  service.  "People  know  they  want 
help  but  don't  know  what  is  available  or  what 
they  need,  and  are  often  embarassed  about 
their  problems.  You  have  to  assess  their 
needs  by  talking  to  them  on  a  confidential 
basis.  It's  important  to  have  a  more  mature 
person  giving  this  service,  preferably 
female,  because  women  usually  buy  for 
men,  although  men  often  prefer  to  talk  to 
men.  Some  young  staff  may  not  have  the 
necessary  sensitivity  or  interest." 

Besides  aids,  Thames  Valley  Medical 
can  supply  stoma  care  and  incontinence 
equipment  from  any  UK  manufacturer 
within  a  couple  of  days,  sent  Datapost 
(charged  at  cost)  if  needed  urgendy. 
Samples  of  these  items  can  be  supplied  to 


Laying  the  foundation ••• 


The  Disabled  Living  Foundation  is  an 
information  source  on  all  non-medical 
matters  to  do  with  disability.  The  information 
service  includes  details  of  all  aids  and 
equipment  used  by  disabled  people,  plus 
sources  of  supply  and  an  indication  of  cost. 

This  service  is  free  to  disabled  people 
but  professionals  subscribe  to  receive  a  set  of 
20  lists  of  information,  which  are  updated 
annually,  together  with  unlimited  use  of  the 
inquiry  service.  Many  pharmacists  already 
subscribe  and  details  of  subscription 
arrangements  can  be  obtained  from  the 
address  below.  Many  aids  are  displayed  in 
the  aid  centre  which  can  be  visited  by 


appointment. 

The  DLF  also  has  an  incontinence 
advisory  service  for  those  affected  and  for 
those  professionally  concerned.  Regular 
multidisciplinary  seminars  are  held. 
Publications  include  "Incontinence  and  its 
management"  edited  by  Dorothy 
Mandelstam,  MCSP  Dip  Soc  SC,  (£13.70 
including  post  and  packaging  from  DLF 
(Sales)  Ltd,  Book  House,  45  East  Hill, 
London  SW18)  and  "Notes  on  Incontinence" 
which  is  an  in-house  production  (£0.90 
including  post  and  packaging).  Disabled 
Living  Foundation,  380  Harrow  Road, 
London  W9. 


Bringing  the  problem 
up  front  in  pharmacy 
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pharmacists  and  community  nurses. 

Mr  Brown  believes  pharmacists  have  an 
important  role  in  giving  advice  on 
incontinence.  "There  is  a  real  danger  that  if 
someone  has  taken  two  or  three  years  to 
pluck  up  the  courage  to  admit  to 
incontinence  and  gets  the  wrong  advice  or  is 
confronted  by  giggling  shop  assistants,  they 
could  retreat  back  into  the  woodwork  and 
suffer  for  many  more  years  or,  even  worse, 
neglect  to  seek  medical  advice  until  serious 
problems  develop.  Someone  can  be  sure  of 
getting  professional  advice  from  a  pharmacy 
whereas  a  mail  order  company  might 
continue  sending  supplies  without 
questioning  il  a  man  had  prostate  trouble  or 
referring  a  woman  for  pelvic  floor  exercises 
that  might  help." 

He  suggests  a  way  to  overcome  customer 
embarassment  is  to  train  one  assistant  to  deal 
with  incontinence  and  display  a  notice 
saying:  "Mr  X  gives  help  on  incontinence". 
Customers  can  then  ask  for  Mr  X  without 
broadcasting  their  problems.  Thames  Valley 
Medical  Ltd,  Chatham  Street,  Beading, 
Berks  RG17HT. 


Moving  ai 


The  Spastics  Society  runs  a  visiting  aids 
centre,  a  mobile  exhibition  which  provides 
disabled  and  elderly  people  with 
information  about  aids  and  services 
available  to  them.  It  tours  towns  in  England 
and  Wales. 


DHSS  helps  you 
get  around 


The  Department  of  Health  wheelchair 
service  supplies  and  maintains,  free  of 
charge,  a  wide  range  of  self-propelling 
wheelchairs  and  pushchairs  for  people  who 
have  limited  walking  ability  and  need  a 
wheelchair  permanently.  There  are  also 
electrically-powered  occupant-controlled 
wheelchairs  for  indoor  use  for  people  unable 
to  propel  an  ordinary  wheelchair,  and 
attendant-controlled  powered  wheelchairs 
for  outdoor  use. 

Wheelchairs  may  be  prescribed  by  a  GP 
or  hospital  consultant  on  form  AOF5G  (not 
FP10).  The  forms  are  processed  and 
wheelchairs  supplied  by  the  Department's 
network  of  artificial  limb  and  appliance 
centres  throughout  England.  DHSS 
wheelchairs  are  not  supplied  to  people  who 
are  temporarily  disabled;  wheelchairs  for 
temporary  use  may  be  obtained  from  local 
authority  social  services  departments.  DHSS 
wheelchair  service,  block  1,  Government 
buildings,  Warbeck  Hill  Road, 
Blackpool  FY20UZ. 


The  society  also  has  a  family  services  a 
assessment  centre  which  offers  people  w: 
cerebral  palsy  and  their  families  the  chan 
to  make  us  of  a  wide  range  of  servic 
including  advice  about  equipment  ai 
counselling.  Details  from  the  Spash 
Society,  16  Fitzroy  Square,  London  W1P. 

Low  cost  pant 

Charles  S.   Bullen   Ltd  have  receni 
introduced  a  "low  cost",  simple  pull-on  P\ 
incontinence  pant  in  small,  medium,  Ian 
and  extra  large  up  to  50in  hips  (pack  of 
£4.31).  The  company  offers  pharmaci: 
discounts  of  7Vz  per  cent  off  basic  NH 
prices  on  single  orders  and  up  to  20  per  cei 
for  quantities.  All  products  are  deliverer 
carriage  paid  and  free  continence  adviso 
nurses  are  available  in  certain  areaji 
Charles  S.  Bullen  Ltd,  3  Moss  Stree 
Liverpool  L6 1EY. 

Slimmer  pad 

International  Disposables  Corporation  (UI  i 
Ltd  are  soon  to  introduce  a  new  slim  Uroca 
pad  which  occupies  less  space  than  othe 
more  bulky,  pads.  The  pads  come  as  ] 
sleeves  of  50  (£31.34  trade).  Internationi 
Disposables  Corporation  (UK)  LtC\. 
Navigation  Road,  Diglis,  Worcester  WR5! 

Vessa  Vitesse  electronic  wheelchair  in 
action  —  a  meeting  of  young  and  old. 
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Bags  for  everyone 

The  recently  introduced  Conveen 
contoured  leg-bag  is  designed  to  conform  to 
body  shapes,  even  when  wasting  of  the 
muscles  has  prevented  security  with  the 
conventional  types  of  leg-bag.  The  outlet 
trap,  while  being  secure,  is  said  to  be  easy  to 
operate  by  those  with  limited  dexterity,  and 
the  inlet  tube  length  can  be  adjusted  for 
different  positions  of  attachment  to  the  body, 
enabling  even  the  severely  disabled  to  reach 
and  operate  the  outlet. 

Coloplast  offer  support  to  professionals 
engaged  in  promoting  a  better  life-style  for 
people  suffering  from  incontinence.  A 
service  has  been  set  up  to  respond  to  the 
comments  and  suggestions  of  patients  and 
professionals  alike,  and  to  provide 
educational  materials  on  solving  problems 
relating  to  incontinence. 

A  handbook,  primarily  written  for  nurses 
but  of  interest  to  pharmacists,  is  available 
free.  Entitled  "Objective:  Continence  —  The 
systematic  approach,"  it  is  intended  to  act  as 
a  source  book  and  a  spur  to  further  study.  A 
video  programme  and  other  support  items 
are  also  offered  and  Coloplast  will  be  happy 
to  discuss  ways  in  which  pharmacists  can 
help  patients  with  incontinence.  Coloplast 
service,  Coloplast  Ltd,  Bridge  House, 
Orchard  Lane,  Huntingdon,  Cambs  P.E18 
6QT. 

Mobile  Homecraft 

Homecraft  of  London  offer  a  range  of  aids 
to  mobility  and  other  items  designed  to 
help  with  everyday  tasks.  Their  wholesale 
price  list  is  intended  mainly  for  hte  local 
authority  and  hospital  market  but 
pharmacies  are  offered  one  third  off  the 
singles  price.  There  is  no  minimum  order 
and  carriage  is  paid  on  orders  over  £100. 

There  is  a  mail  order  catalogue  and  the 
company  can  supply  large  photographs  at 
costs  as  a  means  of  promoting  the  goods. 
One  of  their  more  recent  introductions  is 
the  Kirkby  raised  toilet  seat .  Homecraft  of 
London,  27  Trinity  Road,  London  SW17 
7SF. 

Inco  Care  care 

Robinsons  of  Chesterfield,  through  their 
Inco  Care  advisory  service,  have  been 
running  seminars  on  incontinence  for  the 
past  two  years  for  pharmacists  and  their 
assistants.  The  seminars  include 
information  on  products,  who  suffers  and 
why,  together  with  advice  on  how  to  spot 
"hidden"  sufferers,  for  example,  women 
buying  excessive  quantities  of  sanpro 
products  or  elderly  people  regularly 
buying  babies'  nappies.  Purchasers  of 
incontinence  aids  feel  acutely  embarassed 


is  being  advertised  in  what  is  seen  as  a 
rapidly  expanding  market. 

and  often  make  substitute  purchases  to 
avoid  revealing  their  problem,  not 
realising  they  have  a  common  complaint 
for  which  there  are  specific  products  on 
the  market. 

The  Inco  Care  ventilated  pants  are 
suitable  for  light  to  moderate  incontinence 
and  can  be  worn  with  wingfold  insert  pads 
which  cater  for  light  to  moderate 
incontinence  (50g)  or  heavy  or  overnight 
incontinence  (85g).  The  Inco  Care  drop 
front  garment  is  designed  for  mobile 
sufferers  or  those  confined  to  bed  or  wheel 
chair  and  when  worn  with  interhners  or 
absorbent  roll  provides  protection  for 
every  degree  of  incontinence.  Recent 
introductions  are  fluff-filled  underpads  in 
two  sizes.  Robinsons  of  Chesterfield, 
Wheat  Bridge,  Chesterfield,  Derbyshire. 


Slipad  support 

Support  for  Peaudouce's  Slipad  all-in-one 
incontinence  aid  will  include  increased 
advertising,  promotions  and  public 
relations  this  year.  The  company  says  that, 
with  over  2  million  sufferers  in  the  UK,  the 
market  is  rapidly  expanding. 

Advertising  for  Slipad  and  the  more 
absorbent  Slipad  super  will  appear  in 
professional  and  specialist  consumer 
journals  and  there  is  POS  material.  The 
products  are  being  exhibited  at  over  40 
exhibitions  this  year.  A  booklet,  "The 
considerate  solution  to  incontinence", 
offers  practical  advice  and  is  available 
free  to  pharmacists  and  consumers. 
Peaudouce  (UK)  Ltd,  department  cd,  Rye 
Road,  Hoddesdon,  Herts  EN  11  OEL. 

Better  bed  sheet 

The  Kylie  bed  sheet  has  been  improved  so 
that  it  will  remain  absorbent  for  up  to  11 
hours  and  can  be  washed  up  to  200  times 
before  being  replaced.  It  is  softer  to  he  on, 
less  liable  to  wrinkle  and  is  reinforced  by  a 
polyester  scrim  which  minimises 
shrinkage. 

Nicholas  Laboratories  have  introduced 
a  13  minute  VHS  training  video  (£10), 
"Living  with  incontinence",  which  is 
aimed  at  nursing  staff.  It  examines  the 
ways  that  Kanga  pants  (available  in  six 
types)  and  pads  (in  five  types  with 
absorbencies  ranging  from  320ml  to 
650ml)  and  the  Kylie  bed  sheet  can  lighten 
the  workload  of  carers.  Nicholas 
Laboratories  Ltd,  225  Bath  Road,  Slough . 


Addresses  of  permanent  aids  centres  in 
the  UK,  which  offer  the  chance  to  try 
equipment,  may  be  obtained  from  the  Joint 
Aids  Centres  Council,  c/o  British  Red 
Cross  Society,  medical  aid  department,  76 
Clarendon  Park  Road,  Leicester  LE2  3  AD. 


SEND  FOR 

SUB  A  CARE  BOOKLE 

Written  by  a  Family  Doctor,  this  1  2-page 
booklet,  printed  in  full  colour,  gives  clear 
informationof  what  is  required  in  a 
sick-room  The  booklet  is  available,  free 
of  charge, onapplication 

PORTABLE  BIDET,  COMMODE  BUCKET,  BEDPANS  &  URINALS, 
DOUCHES.  SYRINGES  &  PUFFERS,  AIR  RINGS,  HOT  WATER 
BOTTLES,  DRINKING  &  FEEDING  CUPS,  BATH  MATS.  (INTERIOR 
iXTERIOR)  AND  ICE  PACKS 


'Ask  for  details  from  our  representatives  " 


 -"^WILLIAM  FREEMAN  &  CO. LTD. 

Suba-Seal  Works,  Staincross,Bamsley,  Yorkshire, 
Tel 0226  284081  Telex  547186 
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Living  made  easier 


 j 

Jar  and  bottle  top  remover  for  those  with 
impaired  grip. 


Anew  Suba-care  meal  serving  tray, 
designed  for  elderly  or  disabled 
people,  has  a  rubber  suction  cup  at  each 
comer  so  that  it  holds  firmly  to  dining  tables, 
bed  tables  or  any  smooth,  hard  surface. 
Each  suction  cup  has  an  integral  tab  which  is 
lifted  for  easy  removal.  Made  from  strong, 
white  polystyrene  the  tray  is  43  x  30  x  4cm 
(17xl03/4Xl'/2in). 

The  tray  top  has  four  deep-moulded 
recesses  to  house  a  stay-warm  feeding  dish 
filled  with  hot  water  to  keep  food  warm, 
Freemans  polycarbonate  drinking  cup,  a 
selection  of  cutlery,  and  an  egg-cup. 

The  tray  can  be  sterilised  with  liguid 
disinfectant.  It  is  supplied  as  a  separate  item 
(£9.95)  or  as  a  pack,  complete  with  the  Stay- 
warm  feeding  dish  and  drinking  cup 
(£14.95).  A  version  of  the  tray  with  fold- 
down  handles  is  also  available  (£11.95, 
complete  pack  £16.95). 

A  new  Suba-care  jar  and  bottle  top 
remover  is  designed  for  elderly  people  and 

ng  tray 
heated 
sh  and 
caps 


those  whose  grip  is  impaired  because  of 
muscle  or  bone  disorders. 

Shaped  as  a  hollow  rubber  cone  the 
remover  fits  into  the  hand  and  the  finger- 
spaced  ribs  afford  a  firm  grip.  The  inside 
surface  is  closely  ribbed  to  hold  the  jar  or 
bottle  top.  The  result  is  the  application  of  a 
greater  turning  torgue  than  would  be 
possible  by  hand. 

The  remover  can  be  used  on  lids  or  caps 
ranging  from  about  25mm  to  75mm  (lin  to 
3in)  diameter.  It  is  packed  singly  in  a 
transparent  plastic  sleeve  with  printed 
header  card  (£1 .35).  A  new  Suba-grip  neck 
and  head  rest  for  the  bath  is  said  to  give  firm 
support  but  is  flexible  enough  to  mould  to 
individual  reguirements.  It  is  made  from 
high  guality  rubber  and  the  reverse  side  has 
two  rows  of  suction  cups  which  hold  on  to  the 
curved  surface  of  the  bath.  Graded  box- 
ribbing  gives  flexibility. 

Available  in  white,  sand,  avocado, 
brown,  and  pastel  pink,  blue  and  green,  it  is 
packed  in  a  printed  transparent  carrier  with 
snap  closure  (£2.95). 

For  the  bedridden 

William  Freeman  also  offer  a  non-spill 
attachment  for  male  urinals  for  patients  who 
are  elderly  or  confined  to  bed. 

Made  from  polypropylene,  the  adaptor 
fits  into  the  neck  of  a  standard  male  urinal 
and  is  held  firmly  in  place  by  a  rubber  seal. 
The  urine  passes  through  a  rubber  non- 
return valve  and  this,  together  with  the  seal 
at  the  neck,  prevents  spillage  even  if  the 
urinal  is  tilted.  A  small  plastic  tube  is 
incorporated  to  permit  displaced  air  to 
escape  from  the  urinal.  A  spare  non-return 
valve  is  included. 

The  attachment  can  be  sterilised  by  all 
standard  methods  and  is  packed  in  a 
transparent  plastic  sleeve  with  printed  j 
header  card.  The  Suba-care  portable  bidet  I 
helps  to  solve  personal  hygiene  problems 
associated  with  incontinence.  It  rests  on  the  j 
rim  of  a  conventional  toilet  (seat  raised)  with 
the  soap  holder  at  the  front.  Warm  water  is 
added  and  the  patient  sits  on  the  bidet  to 
wash  the  affected  areas.  After  use  it  is  tipped 
slightly  to  the  rear  and  the  contents  run  away 
via  the  spout. 

Euro-hook  fitted  display  stands  are 
available  with  wire  baskets  at  the  foot  which 
accept  the  Suba-care  products  and  are  also 
suitable  to  display  hot-water  bottles  and 
swim-caps.  There  are  plans  to  advertise  the 
Suba-care  range  in  Living  and  Family 
Circle  this  Autumn.  William  Freeman  and 
Co  Ltd,  Suba-seal  Works,  Staincross, 
I  BarnsJeyS756DH.  I 
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The  problem  of  carbon  copies 


Counterfeits  are  a  problem  touching 
nearly  every  manufacturing  area.  And 
hey're  causing  particularly  bad  headaches 
in  the  cosmetics  and  toiletries  world.  Most  of 
as  have  had  our  suspicions  when  faced  with 
cheap  No. 5,  or  the  street  trader's  scents-m- 
a-suitcase;  and  for  every  product  that  is  sold, 
:he  makers  of  the  real  thing  lose  out  —  both 
in  name  and  profit.  What  can  be  done,  then, 
:o  counter  the  counterfeits? 

The  legal  scene 

Last  year,  two  men  were  sent  to  jail  for 
conspiring  to  make  £7m  worth  of  fake 
Chanel.  They  were  charged  under  the 
Irade  Descriptions  Act,  which  is  currently 
he  main  weapon  companies  can  use  against 
:he  forgers.  Many  of  them  think  it's  not 
snough.  One  of  the  voices  calling  for  a 
:ougher  law  comes  from  the  Cosmetic, 
roiletry  and  Perfumery  Association.  Along 
with  over  60  British  companies  —  from 
several  sectors  of  industry  —  the  CTPA  has 
oeen  working  for  change  through  a 
obbymg  body,  the  Anti-Counterfeiting 
oroup. 

Robm  McCullough,  CTPA  secretary, 
sxplained  why  he  thinks  the  law,  as  it  stands, 
is  inadequate.  "The  Trade  Descriptions  Act 
has  a  maximum  penalty  of  two  years' 
imprisonment  and  a  £2,000  fine.  This  is  very 
seldom  enforced.  So  a  counterfeit  operation, 
involving  millions  of  pounds,  could  be  fined 
£  1 , 000 ,  or  jailed  for  a  year .  There  are  simply 
no  effective  laws  to  protect  manufacturers 
from  large  scale  counterfeiting.  The  Trade 
Descriptions  Act  is  just  not  strong  enough." 

The  Ann-Counterfeiting  Group  calls  for 
counterfeiting  to  be  made  a  specific  criminal 
Difence  in  the  UK,  and  has  been  trying  to  get 
a  Private  Member's  Bill  adopted  by 
Parliament.  Anthea  Worsdall,  a  solicitor 
who  is  now  secretary  of  the  Group,  pointed 
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A  car  crashes  and  part  of  the 
braking  system  turns  out  to  be 
faulty.  A  film  is  ruined  by  a 

po>c>.»    :  i  v     ideo.  A  skin 

cream  runs  off  like  water. 
They're  all  fake  products,  and 
they're  all  trading  on 
reputations  earned  by  others. 


out  the  stumbling  block  in  discussions  with 
Government  ministers:  'They're  taking  it 
seriously;  our  view  has  got  across,  and 
they're  under  no  misapprehension  about  the 
seventy  of  the  problem.  But  they  say,  'There 
are  civil  remedies'.  We  accept  that.  But  what 
we  say  is,  that  this  isn't  a  civil  matter.  You 
could  be  looking  at  a  major  criminal  fraud. 
It's  a  wrong,  and  society  should  treat  it  as 
such.  This  is  where  we  and  the  Government 
part  company." 

When  the  Group  was  formed  in  1980, 
the  main  source  of  fake  goods  was  Taiwan. 
Since  then,  says  Ms  Worsdall,  the  Taiwanese 
authorities  have  done  a  lot  to  clamp  down  on 
the  illicit  trade.  But  in  the  meantime,  the 
counterfeit  business  has  proved  to  be 
contageous.  About  two  years  ago,  an 
American  survey  found  that  44  countries 
had  become  sources  —  and  that  included 
every  member  state  of  the  EEC. 

Ironically,  until  1968,  there  was  an 
offence  in  this  country  specifically  covering 
forgery  of  trademark.  In  that  year  the 
Merchandise  Marks  Act  was  replaced  by  the 
Trade  Descnptions  Act  —  and  this  provision 
was  lost.  Ms  Worsdall  believes  this  change  in 
the  law  could  be  one  reason  for  the  increase 
in  fake  trade  within  the  UK. 


The  European  Parliament  has  now  taken 
up  the  fight  to  bring  to  a  halt  the  counterfeit 
business,  adopting  measures  put  forward  in 
a  European  Commission  report.  These 
would  give  more  power  to  the  customs 
officers  on  the  EEC's  outer  frontiers. 
Trademark  owners  would  be  allowed  to 
warn  the  authorities  that  copies  of  their 
goods  might  be  imported.  Suspect  products 
could  then  be  seized  and  examined  —  and 
destroyed  if  found  to  be  fakes. 

But  though  this  move  is  welcomed  by 
both  the  CTPA  and  ACG,  they  see  it  as  "a 
good  thing  -  but  not  enough".  The 
Commission's  proposals  direct  their 
attention  to  goods  coming  into  the 
Community  from  outside.  The  EEC's  main 
concern  is  to  protect  its  own  trade  from  the 
counterfeits  flooding  out  of  Third  World 
countries. 

In  this  it  comes  up  against  a  whole  new 
string  of  delicate  political  issues.  A  booming 
fakes  trade  in  the  Third  World  does  mean 
work  for  a  lot  of  people.  So  the  countries' 
own  authorities  tend  to  turn  a  blind  eye. 
And,  as  Ms  Wordsall  pointed  out,  "They 
may  say,  'With  all  our  problems,  there  are 
more  important  things  to  consider  than 
counterfeits'.  And  I  can  sympathise  with 
that.  But  at  the  same  time  it's  not  just  the  rich 
West  suffering  from  this  —  it's  consumers  in 
the  Third  World,  buying  inferior  products. 
They  should  make  their  own  goods,  and 
compete  with  the  West  on  legitimate  terms". 

In  the  meantime,  wealthier  countries 
should  be  setting  their  own  examples,  says 
Mr  McCullough.  "The  UK  and  the  Western 
world  are  trying  to  persuade  other  countries 
to  act  on  their  counterfeit  industries.  So  the 
UK  Government  should  be  seen  to  be  doing 
something  themselves.  There  are  serious 
problems  for  British  companies,  coming 
from  Britain  itself". 
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Tracing  the  lakes 

While  the  legal  battle  goes  on,  what  can  the 
makers  and  the  retailers  do  to  protect  their 
own  profits? 

The  companies  often  resort  to  using  private 
detectives  to  root  out  the  fakers.  Vincent 
Carratu,  who  helped  bring  the  Chanel  case 
to  court,  told  C&D  (July  27)  of  the  difficulty 
of  finding  enough  evidence.  Says  Anthea 
Worsdall,  "It's  no  use  seizing  a  market  stall 
stock  on  a  Wednesday,  for  instance.  That 
doesn't  achieve  anything  except  stopping 
the  sales  on  one  stall,  for  one  day.  You've  got 
to  find  out  where  it's  coming  from.  And 
bearing  in  mind  you're  dealing  with 
criminals,  you  must  employ  some  means  of 
proper  detection". 

The  ACG  itself  is  sending  out 
questionnaires  in  the  hope  of  building  up 
facts  and  figures,  to  make  more  people 
aware  of  the  dangers.  Open  debate  is  seen 
as  a  step  forward,  and  Mr  McCullough  is 
hopeful:  "Counterfeiting  was  never 
discussed  before  about  1980,  and  the 
secrecy  helped  the  culprits.  But  over  the 
past  five  years  there's  been  more  talk". 

Nevertheless,  firms  are  still  wary  of 
linking  their  names  with  even  the  suggestion 
of  fake  trade.  Any  connection  made  in 
consumers'  minds  could  make  them  think 
twice  about  buying.  Ms  Worsdall's 
questionnaires  have  had  to  ask  "general 
questions  —  on  an  industry  basis,  a  non- 
company  basis".  And  C&D  found  cosmetic 
houses  reluctant  to  talk  about  the 
counterfeiting  threat. 

The  CTPA  works  closely  with  Trading 
Standards  Officers,  who  keep  an  eye  on 
goods  in  the  market  place.  And,  Mr 
McCullough  says,  "Individual  companies 
can  be  vigilant  through  their  sales  forces. 
They  can  be  alert  to  goods  even  before  they 
reach  the  market" 

The  retailers  who  sell  fakes  run  the  risk  of 
prosecution  themselves,  and  of  having  their 
stock  seized.  And  Mr  McCullough  warns 
chemists  with  genuine  stock  that  they,  too, 
can  feel  the  pinch.  "If  these  goods  get  out  on 
the  market,  they  won't  go  through  the 
reputable  trade.  Millions  of  sales  could  be 
lost  which  would  otherwise  have  gone 
through  chemist  outlets.  If  chemists  see  or 
know  of  supplies  coming  from  other  sources, 
they  should  tip  off  the  manufacturer". 

As  Ms  Worsdall  says,  "Goods  coming 
from  a  funny  source  at  a  peculiar  price 
should  be  looked  at  very  closely.  People 
might  not  say  'it  came  off  the  back  of  a  lorry' 
—  but  it's  the  same  idea". 

The  way  ahead 

Anthea  Worsdall  believes  the  anti- 
counterfeiters  are  making  progress.  "We 
have  got  a  nucleus  of  sympathetic  MPs  — 
about  12  across  all  parties.  We've  generated 

interest". 
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The  National  Consumer  Congress  I 
passed  a  resolution  in  1984  calling  on  the 
Government  ".  .  .  as  a  matter  of  urgency  to 
introduce  legislation  which  makes  it  a 
criminal  offence  to  supply  counterfeit 
goods".  And  in  the  five  years  since  the  ACG 
was  set  up,  its  membership  has  gone  up  from 
18  to  about  70. 

But  the  conmen  are  still  at  work.  Mr 
McCullough  remembers  a  salesman 
unwittingly  visiting  the  CTPA's  own  offices 
with  a  case  full  of  copies!  The  fake  business 
can  be  a  widespread,  complex  operation. 
"They  could  get  labels  from  overseas,  bottles 
from  South  America  and  the  'juice'  from  .  .  . 
well,  even  a  perfume  supplier,  by  not 
disclosing  who  it's  for". 

In  the  end,  everyone  loses  out,  says  Ms 
Worsdall.  "The  consumer  buys  a  reputation. 
If  you  dilute  that,  you're  weakening  the 
whole  value  of  brand  names.  The  customer's 
left  without  rights  —  you  can't  go  back  to  the 
maker  with  complaints.  In  the  economy  as  a 
whole,  jobs  will  be  lost  in  the  legitimate 
industry.  And  counterfeiters  are  not  very 
likely  to  be  scrupulous  tax  payers." 

As  Mr  McCullough  puts  it,  "The 
customer  is  being  cheated.  Perfumes  thrown 
together  by  these  people  may  not  last,  or 


I  they  may  turn  foul.  As  for  skin  products,  the 
Consumer  Protection  (Safety)  Regulations 
are  designed  to  make  sure  goods  aren't 
harmful.  Do  the  counterfeiters  read  them? 
Could  they  care  less?" 

A  catalogue  of  copycats 

•  The  real'  copy  is  the  worst  form  of  fake, 
says  Robin  McCullough.  He  has  examples  of 
counterfeit  face  creams,  shampoos  and 
perfumes,  indistinguishable  from  the 
genuine  articles.  "This  is  the  really  serious 
business,"  he  says. 

•  Passing  off:  a  perfume  bottle  has  the 
same  livery  and  packet  as  the  real  thing  — 
but  a  slightly  different  name.  To  act  against 
this,  the  firm  has  to  prove  that  customers 
were  misled.  "What  can  you  do  —  mount  a 
consumer  survey?" 

•  The  one  to  ten'  range:  "He  shows  you 
smart  bottles  and  wants  to  know,  'What's 
your  favourite  perfume?  Well,  our  Number 
Three  is  very  similar  to  that  .  .  .'  They  may 
well  be  similar.  But  of  course  they  never 
have  the  genuine  goods  to  compare  the  two. 
Though  they  will  compare  the  prices,  and 
people  are  attracted  by  that". 


B6 

The  inside  story 


The 
tablet 


The 
echnology 


st  stage  of 
Continus 
Irug  release, 
rablet  dissolves  at 
i  pre-determined  rate 


Examine  the  make-up  of  an  ordinary  B,,  tablet  and  you  wont  find  much 
Just  a  BP  standard  plain  tablet  and  a  pre-determined  dose  of  vitamin. 

But  explore  the  construction  of  Comploment®  Bt,  Continus®  Tablets 
and  it's  a  completely  different  story. 

Pyridoxine  is  incorporated  in  a  pre-determined  mixture  of  cellulose  and 
higher  aliphatic  alcohol  prior  to  compression  and  tabletting. 

The  precision  of  this  advanced  drug  delivery  system  depends  on 
controlled  dissolution  of  the  higher  aliphatic  alcohol  and  diffusion  of 
vitamin  B,,  from  hydration  of  the  cellulose  in  the 
intestine. 

All  of  which  creates  an  even  controlled  release 
of  Bf,  into  the  system  from  just  one  tablet  a  day 
from  the  self-checking  calendar  pack. 

The  modern  woman  who  takes 
Comploment®  Bf,  Continus  Tablets  will 


_nd  stage.  Active  1 
principle  disperses 
from  Continus  structure, 
also  at  a  controlled  rate. 

probably  never  know  this.  All  she  knows  is  that  it's  easier  to  remember. 

It'll  pay  you  to  remember,  too,  especially  as  we're  backing  Comploment 
Bf,  Continus  Tablets  with  a  bright  new  consumer  and  POS  advertising 
campaign,  and  offering  you  margins  you'll  want  to  look  into. 

Stock  Comploment  B,,  Continus  Tablets,  now  with  GSL  status.  The 
modern  Bt,  treatment  for  the  modern  woman  from  the  modern  pharmacist. 


ComplomenfB6 

•■k  X  Continus'  i  ablets 

ng-acfmg  vitamin  B6  supplement  for  women 


Comploment  B6  Continus6  Tablets 

Controlled  release  technology-  in  a  calendar  pack 

(napp) 


Further  information  is  available  from: 
Napp  Laboratories  Limited,  The  Science  Park,  Cambridge  CB4  4GW. 
Member  of  NAPP  Pharmaceutical  Group. 


"Complot 


t  Registered  Trade  Marks     "TMapp  Labora 


BUSINESS  NEWS! 


Woolworth,  Prudential  and  Standard 
Chartered  all  did  well  in  March.  The 
engineers,  led  by  Lucas  Industries,  the 
automotive  component  supplier, 
produced  good  enough  results  to  revive 
investment  interest  in  the  sector. 

Budget  boost 

The  Budget  brought  good  news  to  all 
investors  except  smokers.  The  brewing 
sector  was  boosted  by  the  absence  of 
additional  tax  on  booze,  and  both  stores 
and  building  companies  did  well  on  hopes 
of  continued  high  consumer  spending  and 
lower  interest  rates.  For  the  individual 
investor  the  best  news  was  probably  the 
cut  in  stamp  duty,  which  will  help  to 
reduce  dealing  costs.  And  the  proposed 
Personal  Equity  plan  could  be  useful  for 
the  larger  punter,  but  its  terms  have  yet  to 
be  worked  out.  The  scheme  will  not  be 
introduced  until  next  year. 

The  inordinary  share  index  peaked  at 
1415  on  March  20,  two  days  after  the 
Budget.  In  the  following  week  it  gyrated 
fairly  wildly  and  closed  before  the  Easter 
weekend  at  1390.  Even  at  that  level  it  was 
42  per  cent  higher  than  a  year  ago. 


IN  THE  CITY 


Taking  stock 
of  recent 


rises 


The  stock  market  was  pushed 
to  yet  higher  peaks  in  March 
helped  by  the  Budget  and  a 
strong  start  to  the  reporting 
season.  In  the  two  short  weeks 
either  side  of  Easter  more  than 
200  companies  announced 
their  results  for  last  year.  Most 
of  the  news  was  good  but 
there  were  a  few  big 
surprises. 


Reckoning  up 


Much  depends  now  on  what  emerges  from 
the  stream  of  results  being  announced  in 
April.  So  far  the  average  profit  increase  is 
about  18  per  cent  which,  if  the  trend 
continues,  offers  reasonable  support  for 
share  prices.  With  few  new  large  bids  and 
the  long  running  battle  between  Hanson 
Trust  and  United  Biscuits  for  the  hand  of 
Imperial  Group  about  to  come  to  an  end, 
there  could  be  less  excitement  in  the 
coming  months. 

Last  call  from  Telecom 

More  immediately,  shareholders  in  British 
Telecom  have  to  decide  what  to  do  about 
the  last  call  on  their  shares,  which  are  still 
partly  paid.  Should  they  pay  another  40p 
or  take  their  profits,  now  running  at  130p  a 
share?  Those  who  were  attracted  to  the 
share  sale  by  the  vouchers  might  well 
withdraw  gracefully  at  this  point  as  the 
vouchers  have  no  further  benefit.  Other 
shareholders  might  like  to  hold  on  for  long 
term  growth,  but  they  are  unlikely  to  see 
the  sort  of  share  price  increase  they  have 
witnessed  to  date. 


'  ^^'^^m^n^^  * '         Look  no  further 


for  the  relief  of  conjunctivitis 
due  to  hay  fever, 
irritating  smoke  or  dust 


'-^MWm^  OTRIVINE-ANTISTIN 


^iZyma 


xylometazohne  hydrochloride,  antazoline  sulphate 

Sterile  eye  drops 

A  Pharmacy  Sale  only  product 
Zyma  (UK)  Limited.  Alderley  Edge.  Cheshire  SK9  7XP    Detailed  information  will  be  sent  on  request 
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■BUSINESS  NEWS 


Labour  takes  tough  line 

advertising 


on 


The  Labour  Party  wants  to  see  a 
statutory  code  of  advertising 
practice  and  strict  controls  on  the 
advertising  of  alcohol  and 
medicines. 

In  a  "Charter  for  consumers,"  Labour 
says  the  present  voluntary  controls  have 
proved  inadequate.  Advertisements  which 
break  the  present  Code  of  Advertising 
Practice  still  appear.  A  statutory  code, 
administered  by  an  independent  body 
such  as  the  Office  of  Fair  Trading,  should 
be  introduced  requiring  advertisements  to 
be  truthful,  and  not  cause  offence  or 
encourage  dangerous  or  harmful 
practices. 

Labour  believes  there  should  be 
powers  to  correct  misleading 
advertisements  by  ordering  offenders  to 
pay  for  space  of  equal  prominence  to  the 
original  copy.  "Far  too  many 
advertisements  give  a  false  impression  and 
carry  little  or  no  relevant  information,"  the 
Charter  claims. 

The  Party  believes  a  ban  on  tobacco 
advertising  except  at  point  of  sale  would  be 
a  big  advance  in  preventative  health. 
Labour  also  seeks  to  discourage  the 
degrading  or  sexist  portrayal  of  women. 

Commenting  on  the  Charter,  the 
Proprietary  Association  of  Great  Britain 
points  out  that  the  advertising  of  medicines 
is  already  strictly  controlled. 
Advertisements  issued  by  member 
companies  are  scrutinised  by  the 
association  before  publication.  They  must 
comply  with  the  terms  of  their  product 


licences,  and  are  subject  to  codes  of  the 
PAGB,  CAP  and  Independent 
Broadcasting  Authority.  A  Labour  Party 
spokesman  told  C&D  that  the  Charter  was 
"just  a  general  statement  of  intent." 

Other  measures  proposed  in  the 
Charter  include: 

■  Independent  procedures  should  be 
established  for  complaints  against 
advertising  because  there  is  "widespread 
dissatisfaction"  that  such  complaints  are 
dealt  with  by  the  profession  itself. 

■  A  publicly  funded,  independent 
product  research  unit  should  be  set  up  to 
test  manufacturers'  claims  and  carry  out 
general  product  testing. 

■  Labour  welcomes  the  EEC  directive 
which  would  make  producers  strictly 
liable  for  damage  caused  by  defective 
products  and  believes  there  should  be  no 
"get  out"  clause  (C&D  last  week,  p666). 

■  A  general  duty  should  be  introduced 
requiring  companies  to  trade  fairly, 
backed  by  statutory  codes  of  practice 
dealing  with  particular  aspects  of  trading. 

■  Consumer  education  should  feature  on 
every  school's  curriculum. 

■  Firmer  action  is  needed  to  prevent 
company  directors  from  liquidating  one 
business  then  starting  up  again  as  if 
nothing  had  happened. 

■  Simplified  court  procedures  for  small 
claims  should  be  extended  so  they  are 
readily  available  to  everyone. 

The  Charter  suggests  that  responsible 
traders  should  welcome  better  consumer 
protection  because  without  it  they  may  be 
undercut  by  more  unscrupulous  traders. 


Doffs  express 
intentions,.. 
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The  train  calls  at  a  different  place  each 
day.  It  moves  to  Peterborough  on  April  15, 
and  then  goes  on  to  Manchester, 
Newcastle,  Glasgow  Central,  Sheffield, 
Birmingham,  Cardiff,  Bristol  Temple 
Meads.  On  April  25  it  will  call  at 
Portsmouth  and  Southsea. 


Instant  launch 

Polaroid  are  launching  a  new 
lightweight  camera  said  to  produce 
instant  pictures  rivalling  the  colour 
quality  of  35mm. 

The  Spectra  system  includes  camera, 
available  in  the  US  next  month  at  a  price 
reported  as  $225,  self-developing  film  and 
a  range  of  accessories.  UK  customers 
should  see  the  system  in  September. 


Eurochem  recruit 
from  industry 

Parallel  importers  Eurochem  have 
recruited  two  industry  marketing 
men  as  part  of  an  expansion 
programme. 

Rod  Bransgrove,  previously  general 
manager  of  Schering's  pharmaceutical 
division,  comes  in  as  managing  director. 
Rob  Stockham,  a  former  Bayer  employee, 
joins  as  marketing  manager  for  a  company 
yet  to  be  named  which  plans  to  operate  in 
the  generics  field. 

Eurochem  plans  to  move  into  larger 
premises  in  Andover  at  the  end  of  the 
month.  Plans  are  also  in  the  pipeline  to  use 
an  existing  subsidiary,  Chemisales,  for 
promotion  of  OTC  products  on  a  short  line 
basis. 

Mr  Bransgrove  says  he  left  the  industry 
through  his  own  choice.  "I  wish  to 
establish  a  responsible  and  respectable  PI 
business  with  Eurochem."  He  accepts  that 
the  generics  field  is  currently  highly 
competitive,  but  that  "usually  indicates  a 
growth  market." 

Redundancy  pay: 
bigger  limits 

The  Government's  annual  review  of 
redundancy  pay  and  other 
payments  under  employment  laws 
has  led  to  an  increase  in  their  limits. 

The  limit  on  a  week's  pay  goes  up  from 
£152  to  £155.  This  is  used  to  work  out 
redundancy  pay;  arrears  of  pay  and 
payments  under  insolvency;  basic 
compensation  for  unfair  dismissal;  and  the 
extra  money  awarded  if  an  employer 
doesn't  comply  with  an  order  to  reinstate. 

Compensation  is  also  increased  in 
cases  of  unfair  dismissal  because  of  union 
or  non-union  membership  or  activities. 
This  ranges  from  £2,200  to  £22,000  or 
more.  And  the  limit  on  guaranteed  pay  to 
workers  who  are  on  temporary  or  short- 
time  lay-off  goes  up  from  £10.50  to  £10.70 
a  day. 


Pharmaceuticals  is  one  of  the  high-tech 
industries  on  which  Britain  has  to 
concentrate  to  succeed  in  the  global 
market,  according  to  ICI  chairman  Sir 
John  Harvey-Jones  in  this  year's  Dimbleby 
lecture.  While  stressing  the  importance  of 
world-wide  marketing  he  said  the  strong 
manufacturing  base  every  healthy 
economy  needs  would  only  come  about  if 
Britain  tapped  its  scientific  talents  more 
deeply. 
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The  Department  of  Employment  is 
pushing  its  Industry  Year  theme 
with  a  railway  tour. 

The  "enterprise  express"  —  a  seven 
carriage  exhibition  —  will  travel  across 
the  country,  starting  from  Euston  on  April 
14.  Businessmen  and  others  involved  in 
enterprise  will  be  invited  on  board  at  each 
location. 

Programmes  set  up  by  the  Department 
and  the  Manpower  Service  Commission 
will  be  featured,  along  with  separate 
exhibits  by  NCB  Enterprise,  British  Steel 
and  Business  in  the  Community,  the 
Department  of  Trade's  industry  education 
unit.  BBC  Radio  4  will  follow  the  tour. 


BUSINESS  NEWS 


Farleys  set  for 
comeback  soon 


Boots  are  setting  the  date  for  the 
relaunch  of  the  Farleys  brand 
within  the  next  week. 

The  Press  are  invited  to  the  British 
Medical  Association  on  Monday  to  witness 
the  unveiling  of  Boots'  future  plans  for 
Osterfeed,  Ostermilk  and  Complan.  "The 
relaunch  plans  are  going  ahead  very 
quickly,"  said  a  spokesman.  "The 
reintroduced  brands  will  be  identifiable 
Farleys  products  but  the  marketing  team  is 
looking  to  bring  the  product  back  as 
effectively  as  possible  —  which  might 
mean  new  packaging  and  promotions." 

There  are  no  plans  at  the  moment  to 
introduce  the  baby  cereals  range  Farleys 
were  preparing  before  their  shut-down. 

Boots  are  planning  to  produce  their 
own-label  baby  rusks  at  Plymouth  and 
there  might  be  redundancies,  says  this 
week's  Grocer.  But  Boots  will  not 
comment  on  this.  "We  will  be  speaking  to 
employees  on  an  individual  basis,"  said  a 
spokesman.  "Work  resumed  at  Kendal  last 
Tuesday  and  our  main  priority  at  the 
moment  is  to  get  Farleys  back  —  as 
quickly  as  possible." 


Retirement:  sex 
bias  to  go  

The  Government  has  released  a 
document  suggesting  plans  to  give 
women  the  right  to  go  on  working 
until  the  same  age  as  men. 

The  present  law  is  to  be  changed  to 
make  it  unlawful  for  a  woman  to  be 
dismissed  on  grounds  of  age,  when  a  man 
of  the  same  age  and  comparable 
circumstances  would  not.  This  would 
mean  employers  having  to  change  policies 
under  which  women  have  to  retire  at  an 
earlier  age  than  men. 

The  Government's  plans  were 
announced  in  a  consultative  document, 
"Sex  discrimination  and  retirement", 
following  a  recent  judgment  in  the 
European  Court  of  Justice.  This  does  not 
affect  payment  of  state  retirement  pensions 
at  different  ages  for  men  and  women, 
which  is  allowed  by  European  law.  And 
the  change  would  not  require  employers  to 
give  access  to  retirement  benefits, 
including  occupational  pensions,  at  the 
same  age,  or  to  change  policies  under 
which  women  could  volunteer  to  retire  and 
take  a  pension  at  an  earlier  age  than  men. 
But  compulsory  retirement  ages  would 
have  to  be  equal. 
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Earl  Jellicoe  (right)  at  last  week's  opening 
of  Celltech's  £5m  monoclonal  antibody 
production  facility  —  claimed  to  be  the 
largest  in  the  world.  Also  pictured  are 
chairman  John  Jackson  (left)  and  chief 
executive  Gerard  Fairtlough 


Shops  Bill 
reaching  climax 


The  critical  moment  for  the 
Government's  Sunday  trading 
plans  will  come  on  Monday  (April 
14)  when  the  Shops  Bill  will  have  its 
second  Commons  reading. 

Home  Secretary  Douglas  Hurd  told  the 
Prime  Minister  at  last  Thursday's  Cabinet 
meeting  that  he  expects  the  Bill  to  survive 
Tory  backbench  attempts  to  throw  it  out. 
Although  nearly  70  Tories  oppose  the  Bill, 
Mr  Hurd  expects  no  more  than  35  will  defy 
party  instruction  and  vote  with  the 
opposition  against  the  Bill.  Tory  whips 
agree  with  Mr  Hurd's  arithmetic. 

Mrs  Thatcher  remains  firmly 
committed  to  pushing  the  Bill  through, 
and  Downing  Street  has  dismissed 
rumours  that  the  Government  is 
considering  dropping  the  scheme  if 
backbench  opposition  is  maintained. 

Mr  Hurd  still  expects  a  tough  fight  in 
the  Bill's  committee  stage,  which  he  hopes 
will  begin  by  the  end  of  this  month.  But  he 
now  believes  he  will  not  have  to  accept  any 
of  the  compromises  being  suggested  by 
opponents.  These  are:  leaving  regulations 
of  Sunday  trading  to  local  authorities; 
limiting  Sunday  trading  to  four  hours;  and 
limiting  floor  space  which  may  be  used  for 
Sunday  trading. 

Each  idea  would  create  a  more 
anomalous  situation  than  the  present 
system,  Mr  Hurd  is  convinced.  It  is 
understood,  however,  that  he  is  willing  to 
leave  intact  the  House  of  Lords 
amendment  which  protects  staff  against 
dismissal  for  refusing  to  work  on  Sundays. 

"Pharmaceuticals  in  South  Korea  — 
Promise  or  Profits?"  (£85)  is  a  90-page 
report  by  Scrip  analysing  the  Korean 
pharmaceutical  market.  Available  from 
PJB  Publications,  18  Hill  Rise,  Richmond, 
Surrey  TW10  6U A. 


Reckitt  claim 
record  profits  on 
£1.1 2bn  sales 

Reckitt  and  Coleman  have 
announced  record  results  following 
the  acquisition  of  Airwick  brands. 

Pre-tax  profits  to  January  are  up  16  per 
cent  on  last  year  to  £124. 4m.  The  main 
improvement  is  in  the  household  and 
toiletries  division,  rising  to  £57. 3m  from 
£44. 8m  with  Airwick  contributing  £llm 
trading  profit. 

The  North  American  household 
division  is  back  in  the  black,  thanks  to  the 
Airwick  buy  and  a  restructuring  of  the 
food  division.  Last  year's  £3. 2m  loss  has 
been  turned  into  £14. 6m  profit. 

Reckitt  and  Coleman  bought  Airwick 
from  Ciba-Geigy  in  1985.  It  is  a  leading 
brand  in  the  air  freshener  market  (see 
C&D  March  15,  p502)  and  its  sales  made 
up  £162m  of  Reckitt's  £1 . 12bn  annual 
turnover. 

The  company's  shares  rose  64p  to  900p 
when  the  results  were  announced.  But  this 
owed  more  to  the  buoyancy  of  the  market 
than  the  impressiveness  of  the  profits, 
according  to  the  Financial  Times. 
Forecasts  for  next  year  are  for  profits  to 
rise  to  £150m  with  Airwick's  contribution 
doubling  to  £22m. 

□  Reckitt  and  Coleman  are  a  tempting 
target  in  the  present  climate  of  market 
takeovers,  according  to  a  City  analyst.  A 
figure  of  around  £1.5bn  would  have  to  be 
offered  for  the  company,  with  its  high 
profile  brands,  strong  balance  sheet  and 
low  gearing. 


New  rules  for 
VAT  relief 

VAT  relief  on  bad  debts  has  now 
been  extended  to  cover  two  new 
insolvency  categories. 

The  first  new  category  is:  formal  deeds 
and  voluntary  arrangements  where  the 
claimant  has  an  acknowledgement  of  his 
tax-exclusive  claim  signed  by  the  trustee. 

And  the  relief  is  also  extended  to 
administratorships  and  administrative 
receiverships,  where  the 
administrator/receiver  has  certified  his 
belief  that  his  company's  assets  would  not 
be  enough  in  a  liquidation  to  cover 
ordinary  dividend  payments. 

A  revised  version  of  VAT  leaflet 
700/18/86  "Relief  from  VAT  on  bad  debts" 
is  available  from  VAT  offices. 
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■COMING  EVENTS 


Wonderful 
Copenhagen 
for  AESGP 

The  Proprietary  Association  of 
Europe  —  the  AESGP  —  is  holding 
its  22nd  Annual  Meeting  at  the 
World  Health  Organisation 
regional  office  in  Copenhagen  on 
June  11  to  13. 

The  programme  includes  sessions  on 
"Consumer  information  and  self- 
medication,"  "OTCs  in  Denmark," 
"Regulatory  environment  of  self- 
medication  in  Europe,"  and  "Keeping 
people  healthy."  Among  the  speakers  is 
the  PAGB's  John  Wells.  As  usual, 
simultaneous  interpretation  is  available  in 
five  languages. 

Attendance  fees  850  Swiss  Francs,  400 
Swiss  Francs  for  accompanying  family 
member.  Details  from  the  conference 
secretariat,  AESGP,  18,  Rue  Jean- 
Giraudoux,  F75116  Paris. 


Monday,  April  14 

Plymouth  &  District  Branch.  Pharmaceutical  Society,  board 
room,  Dernford  hospital  at  8pm.  Annual  general  meeting. 
Southampton  &  District  Branch.  Pharmaceutical  Society. 

Duphar  Laboratories,  West  End,  Southampton  at  7.30pm. 
Annual  general  meeting.  Bullet. 

Tuesday,  April  15 

File  Branch.  Pharmaceutical  Society.  Anthony's  Hotel, 
Kirkcaldy,  at  7.45pm.  Annual  general  meeting.  Film 
presentation  "Sun  and  skin"  —  Laboratories  RoC.  Bullet. 

Wednesday,  April  16 

Ayrshire  Branch.  Pharmaceutical  Society.  Piersland  House 

Hotel,  Troon  at  8pm.  Annual  general  meeting. 

Barking  8r  Havering  Branch.  Pharmaceutical  Society. 

Academic  centre,  Old  Church  Hospital,  Romiord  at  7  30pm. 

Dr  Hillman,  local  GP  on  "Asthma  and  hay  fever." 

Blackpool  &  District  Branch.  Pharmaceutical  Society.  Tnp  to 

Kerioots. 

Scottish  Borders  Branch.  Pharmaceutical  Society.  Peel 
House,  Peel  Hospital,  by  Galashiels  at  7.30  lor  8pm.  Annual 
general  meeting. 

Weald  of  Kent  Branch.  Pharmaceutical  Society. 

Postgraduate  Centre,  Kent  &  Sussex  Hospital,  Tunbndge  Wells 
at  8pm.  Annual  general  meeting  plus  second  lecture  in 
postgraduate  series  on  "Asthma." 

Thursday,  April  17 

Bedfordshire  Branch.  Pharmaceutical  Society.  Bird-in-hand, 
Henlow  Camp  Crossroads  at  8pm.  Annual  general  meeting. 
Dundee  &  Eastern  Scottish  Branch,  Pharmaceutical  Society. 
Lecture  theatre  3,  Ninewells  Medical  School  at  7.30pm.  Annual 
general  meeting,  followed  by  "Beekeeping"  by  Mr  E.  Jenkin. 
Slough  &  District  Branch.  Pharmaceutical  Society.  Miles 
Laboratories,  Stoke  Court  at  7.30pm.  Annual  General 
Meeting.  Buffet. 


Advance  information 

Welsh  School  of  Pharmacy  Past  Students  Association. 

Dining  Room,  Redwood  Building  on  King  Edward  VII  Avenue, 
Cathays  Park,  Friday,  Apnl  25  at  8pm.  It  is  hoped  that  as  many 
past  students  as  possible  will  attend  the  meeting  and  enjoy  the 
reunions  which  will  follow  Further  information  from  Miss 
Shivaun  Gammie,  Secretary  of  WSPPSA,  c/o  Welsh  School  of 
Pharmacy,  UWIST,  PO  Box  13,  Cardiff  CF1  3XF. 
Pakex  '86.  The  International  Packaging  Exhibition.  National 
Exhibition  Centre,  Birmingham,  Apnl21-25,  9.30-18.00  hrs 
Fees  are  £5  for  duration  of  exhibition  and  entry  to  Brewex  '86. 
Further  information  from  Industrial  and  Trade  Fairs  Limited, 
Radcliffe  House,  Blenheim  Court,  Solihull,  West  Midlands  B91 
2BG  (tel:  021-7056707). 

The  Proprietary  Articles  Trade  Association.  90th  Annual 
General  Meeting,  The  Connaught  Rooms,  Great  Queen  Street, 
London  WC2B  5DA  (Durham  Room),  Thursday,  May  8  at  2pm. 
The  meeting  is  open  to  members  of  all  sections  of  the 
Association.  Further  information  from  R.G.  Jones,  Secretary, 
PATA,  4  Margaret  Street,  London  WIN  7LG  (tel:  01-580  4511). 
Essex  IPC  Conference.  County  Hotel,  Chelmslord,  May  14  at 
8pm.  Alan  Spivack,  PSNC,  is  the  speaker.  Details  from  Miall 
lames  (tel:  Southend  559901). 

Financial  Times  conference  on  retailing.  London's  Marriott 
Hotel,  May  15  and  16.  Speakers  include  companies  such  as 
BHS,  Woolworth  Holdings,  Virgin  Group  and  Conran  Design. 
The  conference  will  also  include  a  special  review  of  the  impact 
of  new  technology  on  the  retail  environment.  Further  details 
from  International  Business  Conferences  and  Seminars, 
Minster  House,  Arthur  Street,  London  EC4R  9 AX  (tel:  01-621 
1355). 

"Pharmaceutical  Industry  Interlaces"  a  two-day  symposium 
organised  by  the  Association  of  Medical  Advisers  in  the 
Pharmaceutical  Industry,  Royal  College  of  Physicians, 
London,  May  28  &  29.  Fees  are  £65  inclusive  of  lunch  and 
refreshments  on  both  days.  Further  details  from  AMAPI 
Secretariat,  20  Queensberry  Place,  London  SW7  2DZ  (tel: 
01-589  9076). 


'CLASSIFIE. 


Post  to 

Classified  Advertisements, 
Chemist  &  Druggist, 
Benn  Publications, 
Sovereign  Way,  Tonbndge, 
Kent  TN9  1RW. 
Telephone  Tonbndge  (0732) 
364422.  Telex  95132. 
Ring  Hazel  Barry  ext  210 
for  further  information 


Publication  date 

Every  Saturday 
Headings 

All  advertisements  appear 
under  appropriate  headings. 
Copy  date  4pm  Tuesday  prior 
to  publication  date. 
Cancellation  deadline 
5pm  Monday  prior  to 
publication  date. 


Display /Semi  Display 

£13.40  per  single  column 
centimetre,  min  30mm. 
Column  width  42mm. 
Whole  Page  £1200.00 
(260mm  x  180mm) 
Half  Page  £650.00 
(125mm  x  180mm) 
Quarter  Page  £345  .00 
(125mm  x  88mm) 


Box  Numbers  £3.00  extra 
Available  on  request. 
All  rates  subject  to 
standard  VAT. 


Mini  Labs 


Businesses  Wanted 


PHOTO  LAB 

1  hr  processing  KISS  MACHINE 

Little  used.  Cost  £21,000. 
Bargain.  Accept  £11 ,000. 

Telephone:  Tynefide  091-270  1059 


FOR  SALE 

KIS  MINI-LAB.  3  MINUTE. 
£13,000 

01-340  4772 


DRUGSTORES 
WANTED 

Substantial  party  wish  to  acquire  large  or 
small  drugstores  anywhere  within  a  50  mile 
radius  of  London.  Quick  cash  completion. 
Strict  confidence. 

Please  telephone: 
Mrs.  Nash. 
(0732)  450859  office 
(0732) 459798 
evenings/weekends 
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Stock  for  Sale 


KODAK  20%  OFF 

PLUS  £18  PERFUME  ON  10  PACKS 

TELEPHONE  YOUR  ORDER  FOR  NATIONWIDE  DELIVERY. 

WEST  LONDON  LTD,  01-993  6409 
397  ACTON  LANE,  LONDON  W3. 


Appointments 


Stock  for  Sale 


BRISTOi  AND 

WESTON  hie  alth 

BRISTOL  CITY 
CENTRE  HOSPITALS 

TECHNICIAN 

This  large  but  young,  friendly  and 
innovative  department  numbers 
about  forty  people  in  total.  We 
require  people  with  enthusiasm  and 
energy  and  an  ability  to  fit  in  socially 
with  the  rest  of  our  team.  We  can 
offer  you  more  than  usual 
opportunity.  Pharmacy,  BRI  is 
modernised  and  upgraded,  and  has 
high  inpatient  and  outpatient 
workload.  There  is  an  emphasis  on 
patient  contact  in  the  dispensing 
process  and  the  department  is  now 
computerised.  Technicians  rotate 
through  various  departments  in 
order  to  broaden  their  experience. 
There  are  regular  lunchtime 
seminars  and  continuing  education 
is  encouraged.  For  further  details, 
questions  or  to  arrange  a  visit, 
please  ring  Bristol  22041  ext.  2686 
or  2684. 


BRISTOL  GENERAL 
HOSPITAL 

PHARMACY 

TIEC  «MN 

Required  for  young  friendly 
department  which  services  many 
hospitals  in  the  District.  There  is  an 
emphasis  on  patient  contact  and 
the  department  is  computerised. 
Continuing  education  is 
encouraged.  TEC,  Apoth.  Hall  or 
City  and  Guilds  Dispensing 
Certificate  required.  Further  details 
from  Diane  Heath  or  Sue  Waite  on 
Bristol  25001  ext.  324. 
Closing  date  for  both  posts:  3rd  May 


PERFUMES 

457b  Alexandra  Avenue, 
Rayners  Lane,  Harrow, 
Middx  HA2  9RY. 

Largest  range  of  branded 
perfumes  in  UK  and 
competitive  prices. 
Nationwide  delivery 
service. 

Opening  times: 
Monday-Friday 
9.00am-6pm 

Sunday  10.00am  2.00pm. 

Phone  for  new  price  list. 

Callers  welcome  without 
appointment  at  all  times 
Tel:  01-868  1263 
Telex:  925045 


PHARMACEUTICALS 

Imports/Generics, 
Bargain  Prices,  Fast 
Delivery,  All  products 
wholesale 

McK inlay-Hen- Ripley  Ltd., 
223  Blackstock  Road,  London  N5  2LL 
01226  3542/4811 
Telex:  23152  MONREF  C  370 


NORTH  LONDON 

Quick  sale  of  4  year  old 
fixtures  and  fittings  plus 
stock  and  dispensary  items. 


Please  phone: 
01  968  4598 


Labels 


r 


3 


TOP  QUALITY i  AD  CI 

self-adhesiveLMdEL 

FOR  COMPUTER  OR  TYPEWRITER  USE 


DELIVERED  WITHIN  14  DAYS  Ol 

NO  CHARGE 

THAT'S  THE  PARK  PRINTING  PLEDG 


PHONE  AMANDA  NOW! 
 '    FOR  FULL  DETAILS nci  -Wf%Q  QQf% 

PARK  PRINTING  J  I 'J3  PARLIAMENT  STREET  LIVERPOOL  18  5RN    \J3  I ,/ UO  OOU 


The  leading 

quality  supplier  in  the  UK  for 
Computer  or  Typewriter- 
every  system  catered  for. 


ring  now  for  prices 
LEEDS  (0532)  752653 
24  hour  answering  service 


Pharmaceutical  Packaging  Leeds 

PO  Box  140  6  Kirkstall  Hill  Leeds  LS1 1 QE 


TO  ADVERTISE  IN 
CHEMIST  AND 
DRUGGIST 
TELEPHONE 
HAZEL  BARRY  ON 
0732-364422 
EXT.  210. 


Distributor  Wanted 


DISTRIBUTOR  WANTED 

We  have  a  pharmacy  only  analgesic,  competitively 
priced,  supported  with  national  advertising  and 
backed  with  a  full  merchandising  programme. 

We  are  now  looking  to  improve  on  the  distribution 
we  have  already  achieved  and  would  like  to  appoint 
a  distributor  to  handle  all  key  accounts  as  well  as 
independents. 

Please  send  full  details  to: 
BOX  C&D3165 


Trade  Marks 


The  following  Trade  Marks  were  assigned  on  the  26th  November 
1985  by  Dales  Pharmaceuticals  Limited  of  Snaygill  Industrial 
Estate,  Keighley  Road,  Skipton,  North  Yorksto  Macarthys 
Laboratories  Limited  of  Chesham  House,  Chesham  Close, 
Romford,  Essex  WITHOUT  THE  GOODWILL  OF  THE  BUSINESS 
IN  THE  GOODS  FOR  WHICH  THE  MARKS  ARE  REGISTERED. 


MARK  NO 

IONDALE  833417 
DEXDALE  835920 


CLASS 

5 
5 


PANDRIN  842853  5 


GOODS 

All  goods  included  in  Class  5 
Analgesic  Preparations 
having  stimulant  properties 
All  goods  included  in  Class  5. 


Professional  Prescription 
Computer  Labelling 


Simply  the  best 

The  Park  range  of  Computer  Labelling  Systems  -  simply  the  best 
Prove  it  for  yourself  with  a  14  day  Free  trial. 

SYSTEMS  FROM  £650  TO  THE  NEW  DISK-BASED  SYSTEM  800  AT  £1295  PRICES  EXCLUDE  VAT  AND  INCLUDE  A  10",,  NPA  REBATE 


Contact  David  Coleman  or 
Mike  Sprince  MPS 
Park  Systems  Ltd. 

41-43  Parliament  Street 
Liverpool  L8  5RN 
let  051-708  8800 
rWi'.t  628622 


A 


Singapore  Agent-* 
Summit  Co. 

Ruby  Industrial  Estate 
Singapore  13S4. 


APPROVE! 
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Professional  Prescription 
Computer  Labelling 


Shopfitting 


/^Market  Leaders  in  Pharmacy  labelling  systems  throughout  the  UK 

John  LQichardion 
Compute"  Ud 

If  we're  the  fastest,  easiest  and  most 
flexible, and  we've  sold  more  than  everyone 
else,  how  can  others  claim  to  be  better? 

Prices  from  £1098  or  £7.85  per  week  - 10%  NPA  rebate  included 


iREEPOtl  Pveiton  PBt  SBB  lei.  ©Ill  »1>I6J 


Quality  and  original  Continental  Systems  plus  total 
package  NPA  recommended  NO  system  matches 
UMDASCH  for  quality. 

Prices  pleasantly  competitive. 
See  for  yourself .. .there's  no  obligation. 

Apeils  Systems  Ltd,  Unit  P,  Kingsway  Trading 
Estate,  Kingsway,  Luton,  Bedfordshire. 
Ring  Luton  (0582)457111 


NOW! 


Shopfitting 


Lux  L 


INE 

^     SHOPFITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS, 
SHOPFRONTS,  ELECTRICAL,  FINANCE,  NPA 
&  NUMARK  APPROVED. 

SO  CONTACT  US  NOW. 


LUXLINE  LTD 
8  COMMERCE  WAY,  LEiGHTON 
BUZZARD,  BEDS 
TEL:  0525-381356 


marspec 

^SfSHOPFITTtNG  LTD 


Attractive  modular  shopfittings  at  competitive 
prices. 

For  a  new  perspective  in  pharmacy  design. 


Telephone:  0392  216606 

lnit4B,  Grace  Road,  Marsh  Barton, 
Exeter,  Devon 


LEXDRUM 

062683407? 

WE  PROVIDE  A  PROFESSIONAL 
SHOPFITTING  SERVICE  FOR  THE 
RETAIL  PHARMACY 


LEXDRUM  STOREFITTERS 

lhapple  Rd,  Bovey  Tracey,  Devon. 

0626834077 


0761  418941 


Creators  and  Manufacturers  of  Individual 
Environments  for  theGProfessionalcPharmacy 


SALES  OFFICE:  HALLATR0W  ROAD.  PAULT0N.  AVON 


D  J.  SHOPFITTINGS 

Shelving  systems  for  the 
pharmacy  together  with  all 
ancillary  works.  Credit 
facilities  and  showroom. 


Unit  5,  Chantry  Court  Ind.  Estate, 
Wythe  Lane,  Carshalton,  Surrey. 
Telephone:  01-773  1921 


NEED  PEGBOARD 
FITTINGS? 

Need  price  tickets? 
Samples  and  order  details: 

Ri-Co,  Colon,  Cambridge  CBS  7PY 
Tel:  0954-210773 


Agents 


FREELANCE  SALES  AGENT 

Required  for  Toiletries  House  to  cover  the  counties  of:  — 
Hampshire,  Berkshire,  Wiltshire  and  Oxon. 

Currently  calling  on  Chemists,  Department  Stores  and  Gift  Shops. 

Apply  in  writing  to:  The  Sales  Director, 
Ramer  Marketing  Ltd  Bridge  Road,  Camberley, 
Surrey  GU15  2QR. 
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PEOPLE 


New  face  at  NPA 

Pharmacist  Colette  McCreedy 
(right)  has  joined  the  National 
Pharmaceutical  Association  to  take 
up  the  newly-created  post  of 
technical  support  pharmacist. 

Mrs  McCreedy  wil  head  the 
information  department  while  Mrs  Jo  Field 
is  on  maternity  leave  and  will  then  offer 
pharmaceutical  assistance  to  various 
departments  throughout  the  organisation. 
She  will  have  the  task  of  ensuring  NPA 
printed  material  is  correct  in  all  detail. 

After  graduating  from  Chelsea  in 
1979,  Mrs  McCreedy  spent  her  pre- 
registration  year  with  E.  Moss  Ltd.  She 
then  took  up  management  of  a  Ruislip 
branch,  but  two  weeks  later  was  promoted 
to  branch  manager  of  a  larger  shop  in 
Yateley,  Surrey.  Within  two  years  she  was 
managing  one  of  the  top  five  branches,  but 
felt  her  career  had  reached  a  crossroads 
and  decided  to  pursue  a  long-held  wish  to 
gain  experience  abroad.  She  is  fluent  in 
French  and  her  advertisement  in  the  Swiss 
Pharmaceutical  Journal  was  soon 
answered.  She  spent  the  next  18  months  in 
Charmey,  in  the  French-speaking 
Gruyere  region  of  Switzerland. 

She  describe  the  first  few  weeks  as 
"daunting"  because  of  coming  to  terms 
with  a  new  prescription  system,  reading 
prescriptions  which  could  be  in  French, 
Italian  and  German  and  having  to  write 
the  labels  accordingly.  But  Mrs  McCreedy 
thoroughly  enjoyed  it  all  and  during  her 
time  in  Switzerland  applied  for  and  was 
granted  the  1984  Glynn  Jones  Award.  Her 
report  on  Pharmacy  in  Switzerland  was 
published  in  the  PI 'in  1985  (235  p784). 

Mrs  McCreedy  carried  out  locum  work 
on  her  return  to  England,  for  Moss  and 
then  took  up  a  new  challenge  as  a 
pharmacist  in-charge  of  Moss's 
"professional  only"  pharmacy  in  Woking 
which  sold  medicines  and  products 
related  to  health  care.  After  initial  surprise 
from  customers  that  they  could  not  buy 
their  hairsprays  etc,  it  was  well-accepted 
she  says.  She  then  returned  to  a 
conventional  branch  in  Hillingdon  before 
joining  the  NPA. 

Mrs  McCreedy  feels  her  background 
has  prepared  her  well  for  the  challenging 
post-Nuf field  days  at  the  NPA.  She  will  be 
able  not  only  to  assist  with  matters 
pharmaceutical  but  also  linguistically.  She 
learnt  in  Switzerland  when  a  young  man 
came  in  for  some  "preservatives,"  that  he 
wasn't  going  to  make  jam  or  pickles... "No. 
I  want  to  make  love!" 


Twin  triumph 

Two  Lancashire  lady  pharmacists 
have  got  a  busy  year  ahead  of  them 
—  as  mayor  and  mayoress  of  Wyre. 

Miss  Lilian  Anderson,  MPS,  and  her 
friend  Mrs  Limb,  MPS  —  who  are  also 
secretary  and  assistant  secretary  of  the 
Pharmaceutical  Society's  Blackpool  & 
District  branch  —  will  be  "sworn  in"  in 
May.  And  then  there  are  500  engagements 
to  be  attended  during  the  year  of  office, 
including  a  Royal  garden  party  in  July. 

Miss  Anderson  has  already  had  some 
experience  of  local  office.  She's  been  a 
councillor  since  1969  and  was  deputy 
mayor  in  1977.  But  she  says  that  doesn't 
stop  herself  and  Mrs  Limb  —  both 
pensioners  and  friends  since  they  were 
apprentices  together  —  being  really 
excited  about  it  all. 


American  pharmacist  John  Styth 
Pemberton  couldn't  have  known  what  he 
was  starting  back  in  1886  when  he  mixed 
the  first  glass  of  sugar,  caramel,  caffeine, 
phosphoric  acid,  coca  leaves  and  that 
"mystery"  substance.  He'd  invented  Coc- 
Cola,  a  soda  so  celebrated  that  it's  the 
subject  of  a  centenary  exhibition  at  the 
Victoria  and  Albert  from  April  10.  But  the 
inventor-pharmacist  didn't  make  much 
money  from  the  taste  that  shook  up  the  soft 
drinks  scene  —  he  sold  all  the  rights  to  a 
London  businessman 


Beecham  Proprietaries  has 
appointed  two  new  marketing 
directors  for  their  UK  toiletries  and 
OTC  medicines  businesss. 

Ian  McPherson  is  made  marketing 
director  of  Beecham  Proprietaries  — 
Toiletries  UK.  He  joined  Beecham  in  1980 
as  a  senior  toiletries  product  manager, 
becoming  marketing  manager  in  1983  and 
marketing  group  manager  in  1985. 

Simon  Pulsford  is  now  marketing 
director  of  Beecham  Proprietaries  — 
Medicines  UK.  He  joined  Beecham  in 
1979  as  a  senior  toiletries  product 
manager,  becoming  a  marketing  manager 
in  1981  and  marketing  group  manager  in 
1985. 

John  Hunter,  chairman  of  Beecham 's 
Food  &  Drink  Division  and  a  main  board 
director  has  taken  on  the  additional 
responsibility  of  chairman,  Beecham 
Products  International  Division.  David 
Boyle  remains  managing  director  of 
International  Division  and  David  King 
becomes  managing  director,  Food  & 
Drink  Division  —  both  reporting  to  Mr 
Hunter.  Micheal  Fensome  takes  over  from 
David  King  as  managing  director, 
Beecham  Foods. 


Four  times  a 


winner 


Pharmacist  John  Powell  and  his 
partner  George  Marsden  have  won 
the  veterans  cup  in  the  Devizes  to 
Westminster  Easter  canoe 
marathon  for  the  fourth  time. 

And  this  year  Mr  Powell,  73,  and  Mr 
Marsden,  a  retired  teacher,  71,  in  winning 
the  Dale-Johnson  Cup  have  broken  the  all- 
time  record  for  the  combined  age  of  a 
finishing  pair  which  they  eguahed  last 
year. 

Mr  Powell  told  C&D  they  were 
disappointed  with  their  time  —  51  hours 
and  10  minutes.  "We  were  going  for  48 
hours,"  he  says.  "But  it  was  very  gusty, 
and  the  hours  just  slipped  away.  I  think  we 
must  be  getting  old." 

Will  they  be  back  next  year  in  the  race 
—  said  to  be  the  toughest  in  the  world? 
"We'll  have  to  see,"  says  Mr  Powell.  "But 
George  did  say  "never  again'  as  we  were 
lifted  out  of  the  canoe  after  the  final  stage." 
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Are  you  getttaga  First  Class 

Film  Processing 


THE  TRIANGLE  TRUST 

The  Triangle  Trust  1949  fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim  is 
the  relief  of  hardship  or  distress  in  the  case  of  people  and 
their  dependants  employed  or  formerly  employed  in  the 
pharmaceutical  industry  in  Great  Britain.  Such  relief  may 
include  assistance  with  educational  expenses. 
The  Trustees  will  also  consider  on  their  merits  any  applica 
tions  for  assistance  beyond  the  scope  of  an  employer's 
responsibilities,    concerning    education    or    training  at 
recognised  centres  of  study  for  general  or  special  subjects. 
For  additional  information, 
or  to  apply  lor  assistance,  write  to:- 
The  Secretary  Dept  CD 
THE  TRIANGLE  TRUST  1949  FUND 
Clarges  House.  6-12  Clarges  Street 
London  W1Y8DH 


SURGICAL  ELASTIC  HOSIERY 
BELTS  —  TRUSSES 

•  TWO-WAY  STRETCH  ELASTIC  YARN 

•  FLATBED  KNIT  &  CIRCULAR  KNIT 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 

•  NYLON  NET 

Stock  Sizes  or  Made- to- Measure 
Obtainable  direct  or  through  your  wholesaler  Write  lor  iterature 

Stock  Beits  (Abdominal  and  Spinal)  -  Elastic  Band  Trusses  -  jock  Straps 
Suspensory   Bsndages  Athletic  Slips  Stockinette  Bandages 


E.    SALLIS  LTD 


Vernon  Works, 
Phone:  7S7841/2 


Bsstord,  Nottingham 
Grams:  Eeslnees 


DP  LIMITED  ARE  ONE  OF  THE 
FASTEST  GROWING  LABORATORIES 
IN  SCOTLAND.  WE'RE  GOING 
PLACES  -  J&AJ  US  A/DM. . 
GIVE  TOM  DALGETTY  A  PHONE 
on (03552) 29305 


DP  Limited 

DISCPRINT  LTD. 
PHOTOGRAPHIC  PROCESSORS 

1  Bessemer  Drive,  Kelvin  Industrial  Estate,  East  Kilbride  G75  OQX. 


6  6  In  business,  having  good 
Acontacts  is  half  the  battle. 

Not  just  good  sales  leads. 
I  mean  good  suppliers,  too. 

Take  CPS,  my  contract  packer 
We'll  discuss  the  job  I  have  in 
mind,  agree  on  a  price,  and  if  I 


put  the  work  their  way  all  the 
problems  are  off  my  shoulders. 

They  just  seem  to  roll  their 
sleeves  up  and  get  on  with  it. 

Using  CPS  frees  me  to  tackle 
the  other  ninety  seven  panics 
going  on  with  some  chance  of 


erricient  decision  making. 

You  know,  CPS  are  probably 
the  most  professional,  punctual, 
hard  working  supplier  I  deal  with. 

But  they  only  seem  to  cross  my 
mind  when  I'm  enjoyinga  little 
free  time  at  weekends.  5  5 


CS5 


L 
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CONTRACT 

Contract  Pharmaceutical  Services  are  specialists  in  blister  and  strip  packing  ol  tablets  and  capsules.  PHARMACEUTICAL 
tablet  and  capsule  counting,  powder  packing,  liquid  tilling,  product  formulation  and  manufacture:  all  undertaken  on  premises  licenced        Qpp\  -yppr 
by  The  Department  of  Health  and  Social  Security  For  further  information  call  Uurton-on-'l  rent  (0283)  22l6ltv  otLKV  Iv^C-O 

Contract  Pharmaceutical  Services  Limited  Swains  Park  Industrial  Kstate.  Park  Koad. Oversea!.  Burton -on -Trent. Staffs  LIA1ITED 
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MUCH  MORE  FROM 


1VIAVAXA. 


SWITZERLAND 


****** 


STAND  104,  NORCHEM 


WORLD  LEADERS  IN  NAIL  CARE 


Morewood  Close,  London  Road,  Sevenoaks,  Kent,  TN13  2HU,  Phone  0732  459412 


